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With its soft lines and subtle alternating finishes, the 
Linea is a timeless icon of femininity that naturally 
becomes associated with life's most beautiful highlights. 
Each Linea is fitted with an interchangeable st 
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EDITOR'S 

Letter 



Nicolas G. Hayek, Sr. 



What all the 
shoutin’s about 


The Hairsprings 
ij Dilemma 


W hat’s the biggest story in the 
Swiss watch world? It’s not 
record first-half Swiss watch ex¬ 
ports, the dreaded China slow¬ 
down, or the binge in retro watch 
styling. Those are important. But the biggest story on 
the Swiss scene is hairsprings. Which is why we are 
covering it closely. 

For decades, Nivarox-FAR, a Swatch Group sub¬ 
sidiary, has supplied more than 90 percent of the hair¬ 
springs used in Swiss watches. This year, however, Ni¬ 
varox-FAR began reducing supplies of hairsprings to 
non-Swatch Group companies. If the Swatch Group 
goes through with its planned cutbacks, supplies will 
shrink further each year. As WatcbTime Executive 
Editor Norma Buchanan writes in her article “Mover 
& Shaker?” in this issue (page 138), “Some Swiss 
companies face the possibility of no more Nivarox 
hairsprings as of the end of next year.” 

That’s a big problem. WatcbTime contributor 
Gisbert Brunner explained why in the last issue of 
WatcbTime , in “Heart Throbs,” an in-depth article 
on hairsprings and the crisis brewing around them. 
Brunner wrote: “At just 3/100 of a millimeter thick, 
this tiny spring is thinner than a human hair. It weighs 
only about 2.5 milligrams. But if you remove it from 
a movement, the watch will grind to a halt instantly. 
Without the tiny spring, the balance (the hairspring’s 
partner, to which it is attached) will stop oscillating 
after just one beat.” 

The question Brunner reported on last month - 
“With Nivarox reducing deliveries, how will watch 
manufacturers cope?”- is much discussed these days 
in Swiss-watch-executive suites. A few watch brands 
- Rolex, A. Lange & Sohne, Montblanc (through its 
Minerva facility) and Roger Dubuis - make their own 
hairsprings. Almost everyone else relies on Nivarox. 
It’s not clear yet which Nivarox-FAR customers will 
continue to receive supplies and in what quantities. So 
the pressure is on a handful of small, mostly obscure, 
Swiss component producers to do what almost every¬ 
body in Switzerland has avoided for ages: start man¬ 
ufacturing hairsprings. It’s a tall order. Buchanan’s 
story gives us a rare look at two of the emerging play¬ 
ers in the hairspring drama: Soprod and Manufacture 
Horlogere Vallee de Joux (MHVJ), both part of the 


Festina Group, whose Swiss luxury brands are Per- 
relet and L.Leroy. The article details the current state 
of play in the hairsprings saga. 

WatcbTime has been on the story from the start. 

A few weeks after the late Nicolas G. Hayek an¬ 
nounced his intention to cut supplies of components 

I ASKED HAYEK, SR. “YOU 
DON’T FEEL OBLIGED...” 

Tas far as I GOT 

to third parties, WatcbTime met with him at Swatch 
Group headquarters in Bienne to discuss the subject. 

Cutting components was one thing, cutting hair¬ 
springs quite another. In the meeting with Hayek, I 
specifically focused on the hairsprings issue. “The 
new policy would include hairsprings,” I said to him, 
and began to ask if he didn’t feel an obligation to the 
industry to continue to supply them: “You don’t feel 
obliged...” That’s as far as I got. He jumped in: “It 
will include everything,” he said. “You can’t have 
from us anything that we don’t want to deliver to 
you.” 

I was still skeptical that he would take the drastic 
step of cutting hairspring supplies. “Is this the actual 
policy, then, or is this something you are contemplat¬ 
ing?” I asked. He answered: “I have never said any¬ 
thing we wanted to do and we didn’t do it. You know 
me. I am not a politician that tries to play games. If we 
don’t want to deliver, we’re not going to deliver unless 
forced by law.” (All of this is in our August 2010 sto¬ 
ry, “Power Play.”) 

Hayek said it and meant it. Now his son, Nick, 

Swatch Group CEO, and daughter Nayla, Swatch 
Group chairwoman, are doing it. The Swatch Group 
itself asked Switzerland’s anti-trust authority, COM- 
CO, for a ruling on the legality of the move. A deci¬ 
sion is expected next year. 

WatcbTime has brought you original reporting 
and analysis on this matter from the beginning. We’ll 
stay on it. 

Joe Thompson 
Editor-in-Chief 
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Invention of the Tourbillon, 1801 


The Classique Grande Complication Tourbillon 5317 provides the perfect 
setting for Breguet’s most spectacular invention and undeniably the most 
beautiful of all horological complications, developed over 210 years ago 
to compensate for the effects of gravity. On the back, the “B-shaped” 
oscillating weight reveals the beauty of the meticulously hand-engraved 
movement. History is still being written... 


BREGUET BOUTIQUES - NEW YORK FIFTH AVENUE 646 692-6469 - NEW YORK MADISON AVENUE 212 288-4014 
BEVERLY HILLS 310 860-9911 - BAL HARBOUR 305 866-1061 - LAS VEGAS 702 733-7435 - TOLL FREE 877-403-81 63 - WWW.BREGUET.COM 
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EXPLORING THE NEW EXPLORER II 

Last year, Rolex made changes to the Explorer 
II both inside and out. Find out how this 
intrepid watch fared in our intense test. 


TESTS & REVIEWS 


107 I CHRONO TEST FEST 

j If you like chronographs, and if you like 
: watch tests, you’ll enjoy these seven mini-tests 
I of chronos plain and fancy, large and, well, 

! larger. 

130 j BREITLING MADE SIMPLE 

i The Transocean is a far cry from Breitling’s 
| usual chunky, complex-looking watches. 

I How did this elegant outlier do in our test? 
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STAINLESS STEEL 45MM MODEL. GUNMETAL FINISH 
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60 j A ROLEX LEXICON 

I The world’s biggest watch brand speaks a 
| language all its own. If you’ve ever scratched 
I your head over terms like “Paraflex,” “Tridor,” 
j or “Cerachrom,” this lexicon will help. 

74 | SEARCH FOR TOMORROW 

| Cartier’s ID Two provides a window on what 
j watch technology might look like in the future. 


84 


BALL UPS ITS GAME 

A new technical director with a bagful of 
patented innovations has led to a re-tooling of 
the Swiss tool-watch specialist. 


98 


HANHART HEADS WEST 

The Swiss-German company known mostly in 
Europe, and mostly for its stopwatches, is 
bringing its wristwatches over here. 


138 


MOVER AND SHAKER? 

The Festina Group, one of the few companies 
that make movements from scratch, down to 
the hairsprings, hopes to cash in on cutbacks by 
the Swatch Group. 


150 


BACK IS BEAUTIFUL 

Our latest portfolio of photos proving that 
some watches look as good from the back as 
from the front 
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BALLON BLEU BE CARTIER 

FLYING TOURBILLON CALIBRE 9452 MC 

CARTIER CALIBRE 9452 MC POSSESSES AN INGENIOUS WATCHMAKING COMPLICATION IN A PARTICULARLY 
RARE AND SPECTACULAR CONFIGURATION: THE FLYING TOURBILLON. WITH EXCEPTIONAL WATCHMAKING 
SAVOIR-FAIRE, THE FLYING TOURBILLON APPEARS TO FLOAT AT THE HEART OF THE WATCH CREATING A UNIQUE 
VISUAL EFFECT GIVEN THE ABSENCE OF A BRIDGE ON THE DIAL. STAMPED WITH THE GENEVA HALLMARK, 
THIS MOVEMENT CROWNS THE AESTHETIC OF THE BALLON BLEU DE CARTIER WATCH. 

PINK GOLD CASE, CIRCULAR-GRAINED CROWN SET WITH A SAPPHIRE CABOCHON, TOURBILLON VOLANT 
MANUFACTURE MECHANICAL MOVEMENT WITH MANUAL WINDING, CARTIER CALIBRE 9452 MC (19 JEWELS, 
21,600 VIBRATIONS PER HOUR, APPROXIMATELY 50 HOURS POWER RESERVE), FLYING TOURBILLON WHOSE 
C-SHAPED CARRIAGE INDICATES THE SECONDS. 


THE CARTIER MANSION, FIFTH AVENUE AT 52ND STREET 
370 NORTH RODEO DRIVE, BEVERLY HILLS - SOUTH COAST PLAZA - CRYSTALS AT CITYCENTER 
ALSO AVAILABLE AT THE FOLLOWING AUTHORIZED CARTIER PARTNERS: 

CELLINI • HOTEL WALDORF-ASTORIA • 301 PARK AVENUE, NEW YORK, NY • (800) CELLINI • WWW.CELLINIJEWELERS.COM 
BELLUSO • LAS VEGAS, NV • (702) 650-2988 • WWW.BELLUSSOJEWELERS.COM 
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HERMES 

PARIS 

HERMES. TIME IN MOVEMENT 



D R ESSAG E 

LA MONTRE HERMES TAMES TIME SO AS TO MASTER ITS MEASUREMENT. AT THE HEART 
OF THE DRESSAGE MODEL TICKS THE STEADY BEAT OF THE MANUFACTURE HI837 MECHANICAL MOVEMENT. 
FROM DEVELOPMENT THROUGH TO THE FINAL ADJUSTMENTS, AND FROM THE MAKING 
OF EACH PART TO THEIR FINISHING BY HAND, LA MONTRE HERMES DEDICATES ELEGANCE AND FINE 
CRAFTSMANSHIP TO THE SERVICE OF PRECISION. 


1.800.441.4488 - HERMES.COM 
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DIGITAL ENHANCEMENTS 


WatchTime, September-October 2012 

WatchTime contains bonus content that readers can 

access via mobile devices. QR codes are on the pages listed below. 



WATCHTIME INDIA 
Our report on the 
WatcbTime India launch 
event, including photos and 
video 




ROLEX EXPLORER II 

WatcbTime tested the 
Explorer, the Explorer IPs 
sister watch, in 2011. Read 
the article. 
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CARTIER ID TWO 

An enhanced version of this 
article, with additional 
photos and video animation 




BALL WATCH 

WatcbTime web feature on 
Ball Watch’s limited-edition 
railroad watch commemo¬ 
rating the 100th anniversary 
of Grand Central Terminal 
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CHRONO TEST FEST 

Want to read more watch 
tests? Access our online 
archive of tests and reviews. 
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BREITLING 

TRANSOCEAN 

Read our “Watch to Watch” 
feature on another 
Transocean model, the 
Transocean Unitime. 




SOPROD & MHVJ 

Hear audio from our inter¬ 
view with Festina Group’s 
Jean-Claude Schwarz. 




BACK IS BEAUTIFUL 

Download these photos as 
wallpaper for your desktop. 




Web 

Takes you to a website or to bonus content on www.watchtime.com 

Images 

Shows you additional photos related to the story 

Video 

Lets you view a video related to the story 

Sound 

Lets you hear an audio recording related to the story 

Interview 

Lets you hear an excerpt from an interview conducted for the story 


How to use a QR Code 

A QR code (“quick response code”) 
works like a barcode, and can take you to 
a designated website when scanned on 
your mobile device (smartphone/tablet). 
To scan a QR code, first download a QR 
reader app. There are several free apps 
available, like “QR Droid” for Android 
devices or “AT&T Code Scanner” for 
Apple iOS devices. After you download it, 
use the app to scan the QR code with 
your device’s camera to view the 
WatchTime online bonus content. 
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WHY JUST BE PRECISE WHEN YOU CAN BE THE MOST PRECISE? 



MASTER GRANDE TRADITION TOURBILLON A QUANTIEME PERPETUEL. 
Jaeger-LeCoultre Calibre 987. 

In the tradition of the Jaeger-LeCoultre watches that won the first International 
Timing Competition of the 21 st century, it is a reference in terms of precision. Its 
78-part tourbillon regulator features an ultra-light grade 5 titanium carriage and a 
large variable-inertia balance beating at a cadence of 28,800 vibrations per hour. Its 
perpetual calendar endowed with a 1,461-day mechanical memory enables it to 
remain faithful to calendar variations. 

YOU DESERVE A REAL WATCH. 



JL 

Uaeger-leCoultrp* 


JAEGER-LECOULTRE BOUTIQUES 

LOS ANGELES: 9490 B BRIGHTON WAY, LOS ANGELES, CA 90210 310-734-0525 
BOCA RATON: 312 PLAZA REAL BOCA RATON, FL 33432 561-368-3866 
OPENING SOON: LAS VEGAS - SOUTH COAST PLAZA 
WWW.JAEGER-LECOULTRE.COM 







ON WATCHTIME.COM 

Visit our website for more information about the 
world of fine watches. To read the stories shown 
here, go to watchtime.com/on-watchtime. 



A. LANGE & SOHNE’S WILHELM SCHMID: 

THE WATCHTIME Q&A 

The CEO of the Saxony-based luxury watch 
brand and former BMW executive speaks with 
WatchTime about his growth plans for Lange, 
his passion for watches, and the challenges of 
keeping the brand’s flagship Lange 1 model 
fresh while retaining its classical look. 



LONGINES’S 180TH 
ANNIVERSARY COLLECTION 
CELEBRATES THE BRAND’S 
HISTORY 

This year, 180 years after 
Longines was founded in the 
Swiss village of St.-lmier, the 
company launched a new 
family of watches by that 
name, along with four retro- 
styled limited editions. 






TALKING WATCHES WITH BILLY BALDWIN 
On the heels of joining Alpina as the 
celebrity ambassador for its new Diver line, 
actor Billy Baldwin talks about assembling 
his personal watch collection, his relation¬ 
ship with diving, and how his wife Chynna 
Phillips sealed their engagement with a 
watch. 


ELVIS PRESLEY’S OMEGA 
FETCHES KING’S RANSOM 
AT ANTIQUORUM AUCTION 


THIS YEAR’S MODEL: 

ROLEX RELEASES NEW-LOOK 
SUBMARINER FOR 2012 
Subtle but significant 
redesign is the hallmark of 
the 2012 version of Rolex’s 
iconic Oyster Perpetual 
Submariner. Rolex retained 
the watch’s recognizable 
look while adding new 
technical innovations 
exclusive to the brand. 



An Omega Constellation 
once owned by the King 
of Rock ’n’ Roll, which 
sold for five times its pre¬ 
sale estimate, was a high¬ 
light of Antiquorum’s 
summer auction of time¬ 
pieces. Learn about the 
watch and discover the 
auction’s other stand¬ 
outs, including several 
rare Patek Philippes. 


BREITLING ROLLS OUT 
NEW BENTLEYS 
Breitling introduced a 
slew of new products at 
this year’s Baselworld 
watch fair, including 
several new models in its 
Breitling for Bentley 
family, developed with 
the prestigious British 
automaker: a larger 
version of the Barnato 
and the GMT V8, a 
chronograph with world¬ 
time function. 



VACHERON CONSTANTIN 
UNVEILS NEW METIERS D’ART 
MOZART WATCH 
The third unique timepiece 
in Vacheron’s 15-piece 
Metiers d’Art series for the 
Paris Opera and Ballet 
made its American debut 
at a luncheon honoring 
Paris Opera director 
Brigitte Lefevre. We’ve 
got photos and specs on 
all three watches and video 
of the event. 
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Mediterranean Sea, 1940s. 
“Gamma" men in training. 
The diver emerging from the water 
is wearing a Panerai compass on his wrist. 


H ISTORYandHEROES 


LUMINOR 1950 3 DAYS - 47 M M 


PANERAI 

Laboratorio di Idee. 


Available exclusively at Panerai boutiques and select authorized watch specialists. 

BAL HARBOUR SHOPS • BEVERLY HILLS • BOCA RATON • DALLAS 
LA JOLLA • LAS VEGAS • NEW YORK • PALM BEACH 
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Villeret Collection 

Annual Calendar GMT 
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72-hour power reserve 
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Ref. 6670-3642-55B 


West 



ime 


los angeles 310.470.1388 
beverly hills 310.271.0000 
lajolla 858.459.2222 

westime.com 



www.blancpain.com 




THE WORLD OF Wdt(hTl[T16 






United States 


India 


Germany 


China 


Korea 


Japan 


Poland 


Magazines 



Website 

Apps 

Events 

© 1 1 

WidhiTu 

s 

f > 

CklMM 


■ IBC L 


WatchTime is a subsidiary of Ebner Publishing of Germany, whose flagship watch magazines are WatchTime 
(USA, India) and Chronos (Europe, Asia). Ebner also owns the 'Inside Basel.Geneva 1 event brand. 











































































































































































































TO BREAK THE RULES, 
YOU MUST FIRST MASTER 
THEM. 


THE WATCH THAT BROKE ALL THE RULES, REBORN FOR 
2012. IN 1972, THE ORIGINAL ROYAL OAK SHOCKED THE 
WATCHMAKING WORLD AS THE FIRST HAUTE HOROLOGY 
SPORTS WATCH TO TREAT STEEL AS A PRECIOUS METAL. 
TODAY THE NEW ROYAL OAK COLLECTION STAYS TRUE TO 
THE SAME PRINCIPLES SET OUT IN LE BRASSUS ALL THOSE 
YEARS AGO: “BODY OF STEEL, HEART OF GOLD’.’ 



HERE, THE DRAMATIC GALVANISED OPENWORK MOVEMENT 
OF THIS LIMITED EDITION PIECE - ENTIRELY FINISHED BY 
HAND - IS ENCASED IN A MONOBLOC PLATINUM CASE. THE 
ICONIC OCTAGONAL BEZEL IS THEN HELD IN PLACE BY 
EIGHT POLISHED SCREWS IN WHITE GOLD. PROVOCATIVE 
STYLING, ELEGANCE, RARITY - SIGNATURE ROYAL OAK. 



,4udemars Piguet 

Le Brassus 


AUDEMARS PIGUET BOUTIQUES 

NEW YORK: 65 EAST 57TH STREET, NY. 888.214.6858 

BAL HARBOUR: BAL HARBOUR SHOPS, FL. 866.595.9700 

audemarspiguet.com 
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TESTING THE PAM 



A unique “H” 



The Danevych wooden tourbillon 


“IN THE PANERAILUMINOR TEST, THE ACCURACY 
WAS SAID TO BE ‘MEDIOCRE.’ TO EVERYONE I 
KNOW; A SCORE Q F 6 Q (JT OF ? 0 IS * v/ : R y POC)R ; ;;; 


SOFT ON PANERAI? 

In the August 2012 issue, Johann Rupert of 
the Richemont Group says they bought Pan- 
erai for less than $1 million, found 40 pre-war 
Rolex movements, used them and recovered 
their total investment. Based on your tests of 
Panerai in recent years, this could have been 
the only time the brand was found to be accu¬ 
rate. In the test of the Panerai Luminor 1950 3 
Days 47 mm watch in the August issue 
(“Making It New” by Jens Koch), the Panerai 
accuracy was said to be “mediocre.” To every¬ 
one I know, a score of 6 out of 10 is “very 
poor,” and referring to previous Panerai tests, 
the scores were awful. This Panerai has poor 
accuracy, no date, second hand, or chrono, a 
Plexiglas (plastic) dial cover, is hand-wound, 
and costs 45 percent more than the Zenith 
tested in the same issue. The Zenith has date, 
chrono, second hand, automatic winding, sap¬ 
phire crystal, and superior accuracy, yet loses 
to Panerai in the test score and Panerai wins 
the cover. What does this say about your 
“standards”? 

Bill Pope 
Brandon, MS 

It’s a mistake to make comparisons between 
two different watches reviewed by two differ¬ 
ent testers. An automatic chronograph watch 
in one test does not get bonus points versus a 
hand-wound, non-chrono watch in another 
test just for being an automatic chrono. That 
makes no sense. Secondly, as you know, the to¬ 
tal scores in each test are based on nine differ¬ 
ent criteria. You focus on the rate results of the 
Panerai watch. That’s fair. But the rate results 
are one of nine criteria that determine a 
watch’s total score. In questioning our stan¬ 
dards, you imply that fens Koch overlooked or 
ignored the Plexiglas crystal. Let’s be clear 
that Panerai used the old-fashioned Plexiglas 
because the PAM 372, as Koch reported, “is a 
tribute to a much sought-after vintage Panerai 
watch, Reference 6152/1.” Even so, Koch cit¬ 
ed the Plexiglas as a negative, listed it in the 
“con” box (“Plexiglas soon becomes 
scratched”), and took points off the dial score 
because of it. 

The crux of the argument here is that you 
and Koch disagree about how to characterize 


a score of 6 out of 10 for the rate results. Koch 
calls it mediocre; you call it very poor. Please 
note that in assigning the grade, Koch cited the 
problem of the watch’s large deviations among 
the various positions. But he also reported 
that “the average deviation is good and the 
amplitude is adequate.” On that basis, he 
would disagree with you that the rate is “very 
poor. ” I take your point that you would have 
been harsher, and you think we should have 
been, too. But, while you complain about the 
watch and Koch’s story, your criticisms are ex¬ 
actly those made by Koch himself in the story. 

Also, your claim that recent WatchTime 
tests show Panerai to be consistently inaccu¬ 
rate is itself inaccurate. The previous Panerai 
we tested was Panerai’s introductory model, 
the Luminor Base Logo, in the October 2010 
issue. It scored 8 out of 10 in rate results. In 
the scores box, our tester, Alexander Krupp, 
wrote: “Good rate results and stable ampli¬ 
tude make this a reliable watch for daily use. ” 

JT 

UNIQUE PIECE 

I was deciding what watch I wanted to buy 
when I saw the new Zenith Captain Power Re¬ 
serve in the report on Baselworld in the June 
2011 issue. I immediately liked it and knew 
that this was the watch for me. Some months 
later, I bought it and I am so pleased with the 
design, movement and quality of this time¬ 
piece that I use it every day. However, it has an 
oddity: the word “ZENITH” on the dial has 
an incomplete “H” (see photo). It surprised 
me to find an imperfection from a manufac¬ 
turer like Zenith but I realized that this partic¬ 
ularity made it a unique piece. 

Jaime Holguin 
Panama, Republic of Panama 

BASELWORLD CHUCKLES 

The “Off the Beaten Track” story in the Basel¬ 
world 2012 report in the June issue was great, 
in a Mike-Disher-observation kind of way. 
“Like most Americans,” he writes, “I speak 
English, but not well.” That is funny! And so 
true! If he is ever in Portland, Ell buy the man 
one of the excellent local beers! 

On another matter, I will miss the Pens and 
Spirits columns. They were always concise, in- 
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An imposing time machine developed with a genuine passion for watchmaking: the Patravi 
TravelTec chronograph is also an officially certified chronometer and shows three times 
simultaneously. The patented monopusher conveniently selects the direction of travel - east 
or west - and jumps over time zones. Carl F. Bucherer's philosophy, founded on intelligent 
functions and mechanisms, could not be interpreted more perfectly. 

www.carl-f-bucherer.com info@cfbna.com 

To locate an authorized retailer nearest you, please call 800 395 4306 


Carl F. Bucherer 
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READERS’ 

Forum 



The Baselworld beat 



Arnold & Son: 
Now part of the Citizen Group 


WatchTime welcomes cor¬ 
respondence from readers. 
Send comments to editor- 
in-chief Joe Thompson at 
274 Madison Avenue, Suite 
804, New York, NY 10016 
or via e-mail to jthomp- 
son@watchtime.com. 
Please include your full 
name, city and state, and 
country (if outside the 
United States). Letters may 
be edited for length or 
clarity. 


“WE ATTEND ABOUT20 TRADE SHOWS PER YEAR. 
EVERYTHING IN A HUGE SHOW HIT HOME.” 


formative, and appropriate, I believe, for this 
publication and audience. 

Ronald Stark 

Portland, OR 

For those who might have missed it, here is the 
passage Mr. Stark is referring to. Its part of Mike 
Disher’s account of discovering a wooden tour- 
billon at the AHCI stand at Baselworld: “Upon 
arriving I ran into Valerii Danevych, a third-gen¬ 
eration wood carver from Kiev. We communicat¬ 
ed through a daisy chain of interpreters. 
Danevych speaks no English. His agent speaks 
German and Ukrainian. The agent’s wife speaks 
German and English. Like most Americans, I 
speak English but not well.” 

Thanks, Mr. Stark, for your feedback on the 
non-watch columns. Feelings on both sides are 
sincere and strong. See Alec Dawsons unsolicit¬ 
ed comments below. JT 

MORE BASELWORLD CHUCKLES 

The June issue was outstanding but one particu¬ 
lar article stood out. “The Basel Beat,” the 
overview of the Baselworld fair written by Nor¬ 
ma Buchanan, had me laughing and crying at the 
same time. In my small company, we attend 
about 20 trade shows per year, including one 
very large one in Las Vegas in November. The de¬ 
scriptions of trying to see everything in a huge 
show hit home. I particularly liked the descrip¬ 
tion of trying to find dinner. As in Basel, the good 
Vegas restaurants are booked years in advance 
and the prices show the shortage of availability. It 
was a terrific article with all of the flavor of a 
large show’s organized chaos. 

Keep up the good work and focus on the real 
subject that matters to your readers. Dropping 
the supplemental coverage of cars, cigars, etc. is a 
very good idea. This is a watch magazine, not 
some general interest publication for men. 

Alec Dawson 

Cranston, RI 

Thanks for your feedback about the non-watch 
columns. Feelings on both sides of the matter are 
sincere and strong. See Ronald Stark’s unsolicit¬ 
ed comments above. JT 


A WATCHTIME SCOOP 

Perhaps I missed it, but even in reading several 
watch magazines (yes, I admit I do read watch 
magazines other than WatchTime , but please 
don’t tell anyone) I wasn’t aware of Citizen ac¬ 
quiring part of Prother Holdings S.A. I appre¬ 
ciate Joe Thompson’s note to that effect in the 
June issue (“Baselworld Buzz: Citizen, Arnold 
& La Joux-Perret”). But I remain curious as to 
what happened with Graham being left out of 
the Citizen deal, since I have several of them. 
You left us with a mystery that even Google 
couldn’t clear up. A Google search of Citizen 
and Prother Holdings only produced a single 
hit and that at a Korean website. Thanks for 
any further info you care to provide. 

Barlow Soper 
Ruston, LA 

You are correct that the Citizen acquisition of 
Fa Joux-Perret and Arnold & Son got virtual¬ 
ly no coverage in the watch press. To be hon¬ 
est, it took some enterprise to track it down 
once we got wind of the story at Baselworld. 
Prother Holdings issued no statement. Citizen 
did, but it was buried deep in its Japanese lan¬ 
guage website. If you know how to navigate 
the Japanese website, you could find it and get 
an English version. Our story came from 
sources within the Citizen Group, who told us 
about it originally, and from Swiss clients of Fa 
Joux-Perret, who were briefed on the sale. 

There is no mystery about Graham’s situa¬ 
tion. As we reported, Graham was not party to 
the deal because Graham and Arnold & Son 
went separate ways prior to the Citizen acqui¬ 
sition. In 2011, the entity known as British 
Masters, which included the Graham and 
Arnold brands, was dissolved, and the brands 
became independent of each other. Graham, 
now called Graham London, remains private¬ 
ly owned and active, with no connection to 
Arnold. Subsequent to the split, Arnold was 
acquired by Prother Holdings, which already 
owned Fa Joux-Perret. Citizen’s interest was 
clearly in LJ-P, the movement maker. The 
Arnold brand came along as part of the deal. 

JT 
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#® Montblanc 


190 YEARS AGO 

A MAN BET ON HORSES AND CHANGED 
WATCHMAKING FOREVER. 



^"Ao/ou/uulnnl"" 


In 1821, at a horse race in Paris, Nicolas Rieussec successfully tested 
his revolutionary invention that allowed time to be recorded to an 
accuracy of a fifth of a second. The chronograph was born. A tribute to a 
visionary man, the Montblanc Nicolas Rieussec Chronograph Automatic is 
centred on the essence of his invention, the rotating disc technique. 
Monopusher chronograph, MB r /<200 self-winding manufacture movement, second 
time zone, 30 min. and 60 sec. rotating disc counters. Crafted in the Montblanc 
Manufacture in Le Lode, Switzerland. MONTBLANC. A STORY TO TELL. 



TYSONS CORNER • MCLEAN 
703-584-31OI 


MONT 

BLANC 



Smart Watch 

Citizen’s new Eco-Drive Proximity perpetual calendar 
chronograph works in sync with the iPhone 4S. 



In sync: 
Citizen’s Eco-Drive 
Proximity watch 



E ver since calculators migrated to 
the wrist, watch brands have 
tempted us with increasingly so¬ 
phisticated gadget watches. The latest 
trend is watches that sync with mobile 
phones. Like their micro-calculator for- 
bearers, most of these wrist-borne mini¬ 
computers have a high geek factor: They 
may offer some interesting functionality, 
but you would not want to be seen wear¬ 
ing one, especially if you’re a “watch 
guy” or “watch gal.” 

With its new Proximity, Citizen offers 
a timepiece that watch lovers can em¬ 
brace. It combines modern analog styling 
with loads of timekeeping functionality, 
and it syncs with the iPhone 4S mobile 
phone (and only that one) to make im¬ 
portant information visible with the flick 
of your wrist. 

As a traditional wristwatch, the Prox¬ 
imity offers a perpetual calendar that will 
remain accurate through the year 2100. 
The chronograph can time events to the 
nearest second for up to 60 minutes. The 
Proximity offers 12 and 24-hour dis¬ 
plays, a second-time-zone function, and 
an a.m./p.m. indicator. 


On the technology front, the Proxim¬ 
ity uses low-power Bluetooth 4.0 to sync 
with the phone. The sync range is 10 me¬ 
ters, and the watch vibrates if it gets too 
far from the phone. (This feature can also 
let you know when you’ve accidently left 
your phone behind.) If you misplace your 
phone, you can locate it by pushing a but¬ 
ton on the watch. The signal will cause 
your phone to vibrate and to emit a tone 
for one minute, even if it’s in silent mode. 

Syncing and technical updates are 
handled through a Citizen app, and sync¬ 
ing is easy: Set the watch to “pair” mode 
with the crown, then open the Citizen 
app and scan for new devices. 

To keep you up to date, the Proximity 
will vibrate and the sweep-seconds hand 
will indicate when you have an incoming 
call or e-mail. The Proximity can also 
sync with your calendar and vibrate to 
alert you of scheduled events and ap¬ 
pointments. If you travel, the world time 
and calendar feature syncs the Proximity 
to the GSM (global system for mobile) 
time and date after you’ve entered a new 
time zone. 

All of this technology is housed in a 
45-mm stainless-steel case offering 100- 
meter water resistance. Eco-Drive tech¬ 
nology means the Proximity is powered 
by available light and requires no batter¬ 
ies. Nor does it need to be manually 
recharged like other Bluetooth products. 
A power-reserve indicator lets you know 
when your watch needs some photons. 

The Proximity is available in two ver¬ 
sions: a stainless-steel case with black ion 
plating with a black and green dial and 
strap, and an unplated silver stainless- 
steel case with black and blue dial and 
strap. Both models are priced at $495, 
and they arrive in stores in September. 

— MIKE DISHER 
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Glashutte Original - more than 165 years of German watchmaking art 





The PanoGraph. Perfect proportions. The design of the successful column-wheel chronograph presents its startling asymmetry in a distinctly modern manner. Designed in 
accordance with the golden ratio, the epitome of German craftsmanship. Simply perfect. Discover the art of fine German watchmaking atwww.glashuette-original.com 
or by telephone at 866-382-9486. Download our iPhone Application in the App store. 
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Striking a Chord 


A mong complicated watches, the 
minute repeater is generally recog¬ 
nized as the most challenging com¬ 
plication to create, and among watchmak¬ 
ers, mastering the minute repeater places 
you on the top rung of the ladder. A typi¬ 
cal minute repeater has two hammers and 
two gongs, producing a low note and a 
high note. The watch strikes low notes for 
the hours, low and high notes in quick suc¬ 
cession to mark the quarters, and high 
notes for the minutes. Tuning a repeater 
requires hours of meticulous labor, adjust¬ 
ing the striking force and speed of the 
hammers, and carefully filing material 
away from the base of each gong until the 
tone is just right. 

Now, Corum has produced a minute 
repeater that is anything but typical. 
Known as the Admiral’s Cup Legend 46 
Minute Repeater Acoustica, it does some¬ 
thing no other minute repeater has accom¬ 
plished: Its four hammers and four gongs 
strike chords, rather than individual 
chimes or notes. Corum says the result is a 
much more pleasing, harmonious tone, 
compared with the often sharp, metallic 
“ding ding” produced by individual 
gongs. Corum claims its construction is a 
world first. 

As you might deduce from its name, 
the Acoustica case measures 46 mm in di¬ 
ameter, and it follows Corum design pre¬ 
cepts with a dodecagonal (12-sided) 
shape. Corum’s familiar nautical pennants 
are subtly engraved on the flange sur¬ 
rounding the movement, visible through 
the sapphire crystal. 

Most minute repeaters have a slide on 
the 9 o’clock side of the case, used to 
charge or wind the spring that powers the 
striking mechanism. The Acoustica again 
departs from standard practice by accom¬ 
plishing that function via the bezel, which 
is turned 27 degrees to activate the strikes. 
And because Corum is closely associated 
with sailing and the sea, the Acoustica of¬ 
fers 30-meter water resistance, a rare feat 
for a repeater. 


Thanks to the thoughtful omission of 
a dial, the Acoustica allows the owner to 
appreciate the movement’s complexity. 
The 100-hour power reserve means that 
the watch will run for four days without 
having to be rewound. 

When you see the phrases “world 
first” and “minute repeater,” you proba¬ 
bly think limited production and six-fig¬ 
ure prices. In these respects, the Acousti¬ 
ca bows to tradition. Corum will produce 
only seven pieces in titanium priced at 
$307,000; eight pieces in rose gold 
listing at $341,000, and, by special 
request only, a white-gold full- 
pave version priced at 
$527,000. If the Acoustica 
strikes a chord with you, the 
first pieces will be available 
in September. 

-M.D. 


The dial side of 
the movement 
shows the striking 
mechanism. 


A view of 
the movement 
from the back 


Corum’s 

Acoustica 
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ULTIMATE DISCRETION 



PIAGET ALTIPLANO 

The world’s thinnest automatic watch 

White gold case, 5.25 mm thick 

The world’s thinnest automatic movement 

Piaget Manufacture Calibre, 2.35 mm thick 


PiageT 

1-877-8PIAGET 



SHOP ONLINE AT WWW.PIAGET.COM 







Swiss Exports Still Surging 


A fter a spectacular export perform¬ 
ance in 2010 (+22.1 percent) and 
a spectacular export performance 
in 2011 (+19.2 percent), the Swiss watch 
industry turned in a spectacular export 
performance in the first half of 2012. 
Swiss watch exports through June in¬ 
creased 16.4 percent over the same peri¬ 
od in 2011 to 10.1 billion Swiss francs 
($10.4 billion). It was the first time Swiss 
watch exports reached the SF10 billion 
mark at the mid-year point. 

“The sector continues to have the 
wind in its sails, despite a high base of 
comparison and a difficult economic en¬ 
vironment,” noted the Federation of the 
Swiss Watch Industry (FH), which re¬ 
leased the data. “The European situation 
and news of a slowdown in China appear 
to be having no effect on watch exports 
buoyed by growing demand, particularly 
in the luxury segment. ” 

Wristwatch exports grew at a slightly 
higher rate than total exports, which in¬ 
clude clocks and movements. Wrist- 
watches were up 16.9 percent for the pe¬ 
riod to SF9.5 billion ($9.79 billion). The 
total number of watches exported was 
14.1 million, about the same as in last 
year’s first half. The growth in value is 
due to a strong increase in luxury watch¬ 
es, particularly gold models. Watches 
with an export price of SF3,000 or more 
(retail prices are more than double that) 
rose 25.4 percent in value compared with 
the first six months of 2011. 

The 2012 data had some surprises. A 
number of markets in financially shaky 
Europe had unexpectedly strong first- 
half growth, particularly the Northern 
European markets of the Netherlands 
(+43 percent), Germany (+36 percent), 
Austria (+29 percent) and Belgium (+22 
percent). On the other hand, formerly 
fast-growing France, Switzerland’s 
fourth-largest market, fell 1.7 percent 
versus 2011. 

Japan, which was Switzerland’s third 
best market as recently as 2008, but has 


slumped since then (it’s #8 now), had a 
strong first half, up 31.3 percent. 

The United States, Switzerland’s sec¬ 
ond-largest market, had a very re¬ 
spectable 18.3-percent increase. “For 
more than a year, the United States has 
stabilized its growth at a high level,” the 
FH remarked. 

China, the fastest-growing luxury 
watch market between 2009 and 2011, 
has slowed down somewhat. Exports 
there jumped 16.2 percent. The slow¬ 
down was expected, however, because 
China grew at a blistering rate last year - 
up 48 percent in the first half of the year 
and 49 percent for the full year - so the 
year-to-year comparison was bound to 
be smaller. China is still a juggernaut. 
Compared to January-June 2010, the 
value of exports there was up 72 percent, 
according to FH data. One caution: The 
FH data is a lagging indicator. It reflects 
wholesale orders placed by retailers, not 
retail sales to consumers. Anecdotal re¬ 
ports out of China indicate that watch 
inventories there are rising as the econo¬ 
my’s growth rate slows. 

Barring an economic catastrophe, the 
Swiss watch industry is on a pace to set 
another export record in 2012. 

In related news, Switzerland’s Swatch 
Group, the world’s largest watch group, 
reported total sales of SF3.85 billion 
($3.97 billion) for the half year through 
June 2012. That’s a 14.4-percent in¬ 
crease over the first half of 2011, and a 
new record. Sales in the group’s watch 
and jewelry division were up 16.7 per¬ 
cent to SF3.4 billion ($3.51 billion). 

-JOE THOMPSON 



Swiss gold watches were hot in the first half of 
2012. Shown here is the rose-gold Historiques 
Aronde 19S4 from Vacheron Constantin. 


RECORD PACE 


Swiss watch exports in value, January-June 2012 
(million Swiss francs) 

% Change 


Country 

Value 

vs. 2011 

1. Hong Kong 

2,175 

+25.7 

2. U.S.A. 

1,073 

+18.3 

3. China 

833 

+16.2 

4. France 

615 

-1.7 

5. Singapore 

539 

+6.7 

6. Germany 

536 

+35.7 

7. Italy 

535 

+8.6 

8. Japan 

504 

+31.3 

9. U.A.E. 

404 

+13.0 

10. U.K. 

337 

+16.9 

11.Taiwan 

227 

+34.2 

12. South Korea 

225 

+29.8 

13. Spain 

168 

-0.2 

14. Saudi Arabia 

160 

+18.1 

15. Thailand 

135 

+4.7 


Source: Federation of the Swiss Watch Industry 


“THE EUROPEAN SITUATION AND NEWS OF 
A SLOWDOWN IN CHINA APPEAR TO BE 
HAV/NG NO EFFECT ON WATCH EXPORTS. 

. FEDERATION aHHESWisTwAfc^ 
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G1RARD-PERREGA0X 

MECHANICS OF TIME SINCE 1791 



GIRARD-PERREGAUX 1966 
Annual Calendar and Equation of Time 

Pink gold case, sapphire case back, 
Girard-Perregaux automatic mechanical movement. 
Annual calendar, equation of time, date, small second. 


GIRARD-PERREGAUX BOUTIQUE 

701 Madison Avenue, New York 
Tel. 646-495-9915 | www.girard-perregaux.com 




HMS Victory 


Oak from the HMS Victory is inlaid in the hack. 


Naval Gazing 



The Victory Watch from Bremont 


W hat Briton doesn’t love his coun¬ 
try’s most celebrated naval hero, 
Admiral Horatio Nelson? 
When British watch entrepreneur Giles 
English, co-owner of the Bremont watch 
brand, learned that the flagship that led 
Nelson’s forces in the Battle of Trafalgar 
was being refurbished, he had a rather 
quirky idea. Why not make a watch incor¬ 
porating components made from materials 
from the ship that are being replaced dur¬ 
ing the renovation? 

This summer, English and his business- 
partner brother, Nick English, launched 
their new watch, which is named “The Vic¬ 
tory Watch” after the ship, the HMS Vic¬ 
tory. The unveiling took place aboard the 
ship, which is part of the National Muse¬ 
um of the Royal Navy in Portsmouth, Eng¬ 
land. The ceremony contained some his¬ 
torically authentic special effects: represen¬ 
tatives of the Royal Armouries, Britain’s 
national museum of arms and armor, in pe¬ 
riod uniforms firing a canon made in 1805 
(the year of the Battle of Trafalgar). 

The watch is a limited edition: There 
are 250 pieces in steel and 40 in rose gold. 


The HMS Victory materials used to make 
it are oak, inlaid in the caseback, and cop¬ 
per, which, after getting a PVD coating, 
was used on the side of the case, where the 
name “Victory” is engraved. The case is 43 
mm in diameter and water resistant to 100 
meters. 

The watch has a chronograph with 30- 
minute and 12-hour counters. There is a 
retrograde seconds and date display. The 
movement, the BE-83AR, is 13 Va lignes in 
diameter and 7.9 mm high. It has a 46- 
hour power reserve. Prices are $18,500 for 
the steel version and $29,995 for the gold 
one. Part of the proceeds will go to the Na¬ 
tional Museum of the Royal Navy to help 
maintain the ship. 

The renovation, the most extensive the 
Victory has undergone since being dam¬ 
aged in the Battle of Trafalgar, is expected 
to cost $25 million and take 10 years. 

The Victory served as a warship from 
1765 to 1889, and is the only extant ship 
that fought in the American War of Inde¬ 
pendence, the French Revolution and the 
Napoleonic Wars. 

- NORMA BUCHANAN 
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A COMMITMENT TO BENEFIT UN WOMEN 

Cameron Diaz and TAG Heuer support UN Women 
its mission to empower women worldwide. 


earn more please visit tagheuer.com 
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tag Heuer 

SWISS AVANT-GARDE SINCE I 860 



Diamonds \J J Fine Jewelry 

West Bloomfield • Somerset Collection • Twelve Oaks Mall 

248.932.7700 248.649.2000 248.465.1800 


www.tappers.com 
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New Life for Old Tires 


B y day, Ed Cole is a corporate 
bond trader, working for Societe 
Generale in New York. By night, 
Cole, 42, is a watch entrepreneur, work¬ 
ing to turn an environmentally friendly, 
extreme-sports watch he made for him¬ 
self into a proper watch company. 

Cole is a watch guy (he owns two 
dozen) and an X-games guy who could 
never quite find the right watch to wear 
while snowboarding and mountain bik¬ 
ing. His two bugaboos were crowns that 
stab your hand and straps that are un¬ 
sightly and/or environmentally unsound. 
Inspiration struck in 2008 when he and 
his two young boys were riding bikes. 
One of the kids’ bikes got a flat tire. 
While changing the tire, Cole realized 
that the rugged rubber tire material might 
look and work great on a watch. He 
bought about 30 mountain bike tires, cut 
them up, and started tinkering with a 
view to making his own watch strap. He 
took the strap off a Citizen watch and at¬ 
tached his rubber-tire strips to it with 
duct tape. It was love at first sight. Then 
and there Cole said, “I am going to try to 
do a watch. ” 

The result is the Rapide, the first 
watch of New York-based Tire’d Watch 
Co., which Cole founded and named for 
one of the watch’s most prominent fea¬ 
tures: its strap made from recycled auto¬ 
mobile and bike tires. The other promi¬ 
nent feature is the large crown at the 10 
o’clock position rather than at the cus¬ 
tomary 3 o’clock spot. Cole designed it, 
he says, “to eliminate the discomfort bik¬ 
ers often experience when riding as the 
crown of their timepiece embeds itself in¬ 
to the back of the hand.” 

The Tire’d Rapide is a large watch, 49 
mm wide by 13 mm high, and designed to 
appeal to an environmentally conscious 
consumer, Cole says. It uses recycled ma¬ 
terial: rubber in the strap and titanium in 
the case, crown, bezel and deployant 
buckle. The watch is Swiss-made; Cole 
says he has 16 different suppliers for the 


various parts. It is powered by an ETA 
2892-A2 automatic movement, with a 
date indicator and stop-seconds device. 
Cole will only produce 250 pieces: 150 in 
black, 50 in white and 50 in green. 

The watches sell for $3,750 and are 
available at www.tiredwatchcompany.com. 
The watch comes in a large (7 by 9.5 by 
5 inches), rugged watch box made of 
composite plastic that can double as a 
tool box. Cole plans to launch the Rapide 
C, a chronograph version, next year. 

-J.T. 




Ed Cole 





The Tire’d Rapide 
watch comes in 
three colors: black, 
white, and green. 
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Elegant Pierre Arpels 
Watch, pink gold, 
white lacquered dial. 
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Van Cleef & Arpels 

Haute Joaillerie, place Vendome since 1906 


877-VAN-CLEEF 

www.yancleefarpels.com 


Inspired by an iconic model created in 1949 by Pierre Arpels, 
this masculine timepiece celebrates the innovative and aesthetic spirit of its creator. 






Groundbreaking 

Developments 



A rendering of the new Panerai manufacture being built near Neuchatel, Switzerland 


T he Swiss hills are alive with the 
sound of building construction as 
watch companies scramble to 
keep up with rising demand and the need 
to bring more manufacturing processes 
in house. Some of the building projects 
on the drawing board or already under 
way: 

• The Swatch Group in Bienne will reno¬ 
vate and expand the headquarters of its 
Omega and Swatch brands, which are 
next-door neighbors. Three new build¬ 
ings, designed by the well-known 
Japanese architect Shigeru Ban, will be 
integrated with existing buildings. 
(Omega’s old buildings are protected by 
law as historical landmarks.) Among 
the new buildings will be a new produc¬ 
tion and logistics center for Omega, 
which will house finishing workshops 


and spaces for training and exhibitions. 
Work will start in November and is 
scheduled to be finished in 2015. 

• Richemont will spend more than 100 
million Swiss francs (about $103 mil¬ 
lion) on a new complex in Meyrin, 
(next to Geneva). The campus will 
house the headquarters of Roger 
Dubuis, the watchmaking workshop of 
Van Cleef & Arpels, some Vacheron 
Constantin production facilities, the di¬ 
al-maker Stern Creations, and the 
Manufacture Genevoise de Haute Hor- 
logerie, the Roger Dubuis movement¬ 
making factory that Richemont ac¬ 
quired in 2007. The complex, called 
the Campus Genevois de Haute Hor- 
logerie, will also house a watchmaking 
school and a research center for the 
study of new watch technology. 


(Richemont plans to invest about SF60 
million - nearly $62 million - in re¬ 
search and training over the next 10 
years.) 

• Panerai, based in Neuchatel, will build 
a new, 10,000-square-meter factory in 
Pierre-a-Bot, in the hills above the city, 
where various manufacturing processes 
that are now carried out at different 
sites will be brought under one roof. 
The new facility will also house a re¬ 
search and development department, 
dubbed the Workshop of Ideas, which 
will study new materials and design 
new movements. 

• Patek Philippe late last year opened a 
new production facility in Le Brassus in 
the Vallee de Joux, which contains 
three workshops previously located in 
Le Sender. In the new facility, 12 
watchmakers work on perpetual calen¬ 
dar modules; five on assembling, fin¬ 
ishing, casing and acoustic regulation 
of self-winding minute repeaters; and 
eight, in the International Customer 
Service department, work on the main¬ 
tenance and repair of complicated 
watches. 

• Vacheron Constantin is also moving 
some of its manufacturing to Le Bras¬ 
sus. It will invest SF30 million (nearly 
$31 million) in a new building there, 
while spending another SF100 million 
(about $103 million) to expand its site 
in Geneva. Ultimately, the brand will 
have the capacity to produce 27,000 to 
30,000 mechanical watches (it made 
between 17,000 and 18,000 last year). 
The expansion is necessary because of 
demand from China, says Vacheron’s 
CEO Charly Torres. “Today, we could 
sell 100 percent of our production in 
China and Hong Kong alone,” he says. 

• IWC Schaffhausen has announced it 
will spend SF25 million (nearly $26 
million) expanding its facility in 
Schaffhausen over the next three years. 

• TAG Heuer has broken ground on a 
new 2,400-square-meter factory in the 
village of Chevenez, where it will make 
components for and assemble its 1887 
chronograph movement as well as a 
new chronograph the company is 
developing. 

— N.B. 
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CORUM 


LA CHAUX-DE-FONDS • SUISSE 


ADMIRAL’S 

m ■ nSEAFENDER 


Watch with tourbillon escapement and 
second time-zone display, 18K red gold 
case water-resistant to 50 meters. 
Sapphire crystal back. 

CORUM automatic movement. 


www.corum.ch 






Dive Time 

F rom the time someone decided that 
wristwatches should work under 
water, manufacturers have been en¬ 
gaged in a race to the bottom, so to speak, 
creating timepieces capable of going ever 
deeper. While early efforts could reach 100 
meters, the 1950s saw commercially avail¬ 
able watches that could take divers down 
hundreds of meters. The 1,000-meter 
mark came and went in the 1960s and 
2,000 meters in the 1980s. At those 
depths, the water exerts nearly 3,000 
pounds of pressure on the crystal. That’s 
more than the weight of a Mini Cooper. 

In 2004, UTS joined the exclusive 
3,000-meter club with the Professional 
Diver, and this year the brand achieves an¬ 
other milestone with the UTS 4,000M 
Professional Diver. This watch can go with 
you more than 13,000 feet, or 2.5 miles, 
below the surface. Now we’re talking a 
Rolls Royce Phantom Drophead Coupe 



parked on the crystal, which happens to be 
6-mm-thick sapphire. 

The watch features an in-house-manu- 
factured 45-mm case fabricated from a 
block of German stainless steel. Company 
founder Nicolaus Spinner personally 
makes the cases, then finishes, assembles, 
and tests each watch at the UTS factory 
near Munich. The trademark lugs and the 
solid caseback are affixed to the case with 
hex screws and industrial-grade seals. The 
proprietary rotating bezel locks via a 
unique ceramic ball-bearing system. 


The watch is available in two versions: 
a three-hand time and date model and a 
GMT. Both models are available on a strap 
or bracelet. Due to currency fluctuations, 
the price of the UTS 4,000M Professional 
Diver is available on request at 877-887- 
0123 (toll free) or at www.utswatches.com. 

— M.D. 



The UTS 4,000M 
Professional 
Diver comes on a 
bracelet and on a 
rubber strap. 



WatchTime,Too 

A n Indian version of WatcbTime , 
called WatcbTime India , debuted at 
a launch party in Mumbai on June 
28. The magazine is a collaboration be¬ 
tween India’s Malay ala Manorama publish¬ 
ing group and WatcbTime' s parent compa¬ 
ny, Ebner Publishing. Shown left to right at 
the launch are WatcbTime India Editor Ne- 
ha S. Bajpai, Indian actress and former Miss 
World Priyanka Chopra, Ebner Publishing 
CEO Gerrit Klein, WatcbTime Editor Joe 
Thompson, Malayala Manorama CEO 
Riyad Mathew, and WatcbTime Managing 
Director Dominik Grau. 




Scan here for our 
report on the 
WatcbTime India launch 
event, including photos 
and video. 
http://www.watchtime.com/?p=18586 
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I-GUCCI SPORT COLLECTION 



mamarnm 





ODDina 


We’ve removed the 
names from the dials 
of the watches shown 
on this and the next 
page. Can you identify 
the brands without 
the brand logos? 
Answers are on the 
following page. 
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4 THE MAKING OF A LEGEND 
ife 



Consideration to detail: 
SIGNATURE PERPETUAL 
CALENDAR CHRONOGRAPH 

Essential functions 
include perpetual calendar, 
1/20 second chronograph, 
dual time and alarm. 

Stainless steel and rose 
gold tone case and bracelet. 
Water resistant 100m. 
Sapphire crystal. 42mm case. 
Citizen Eco-Drive movement. 



' s v* 


CITIZEN 

ECO-DRIVE 

THE SIGNATURE COLLECTION 

citizen-signature.com 


©2012 Citizen Watch Company 



Name Dropping 
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« In I 784, the groundbreaking Pierre Jaquet Droz established Geneva’s first ever watchmaking factory.» 


Grande Seconde Quantieme, ref. J007030242 

Applied dial and ring silvery white. Stainless steel case. 
Pointer-type date at 6 o’clock. Power reserve 68 hours. 

WWW.JAQUET-DROZ.COM 


NEW YORK 45 WALL STREET - TEL. 212 797 2503 

SOUTH COAST PLAZA 3333 BRISTOL STREET - SUITE 2516 - TEL. 714 800 1925 
TOURBILLON BEVERLY HILLS 329 N. RODEO DRIVE - TEL. 310 860 9990 

BOUTIQUE LAS VEGAS CRYSTALS @ CITY CENTER - 3720 S. LAS VEGAS BLVD. - SUITE 255 - TEL. 702 597 0284 

WWW.TOURBILLON.COM 





Last year, Rolex made 
changes to the Explorer II 



















TEST 

Rolex Explorer II 


ast year, to mark the Explorer II’s 40th anniversary, Rolex intro¬ 
duced a new version of the watch. The case diameter has grown 
from 40 mm to 42 mm. The hands and indices are larger, too, 
larger than those on any other Rolex model. And, as Rolex fans 
will quickly note, the watch’s second-time-zone hand has been 
restored to its original orange color - collectors nicknamed the 
first Explorer II “the orange hand” in honor of this feature - 
from the red of the prior version. 

The watch’s larger size naturally improves legibility. How¬ 
ever, the white dial on our tested watch makes it harder to read, 
even though the white-gold hands and indices are coated with a 
layer of black lacquer. Chromalight luminous material helps in 
the dark: It gleams with a slightly bluish hue and keeps glowing 
into the wee hours before dawn. 

The built-in Cyclops window does little to improve the legi¬ 
bility of the date display. The magnifier is as much a part of a 
Rolex watch as is the crown logo, but we still don’t see the need 
for it. We found that it only enlarges the date display when you 
view it from directly above the dial. The date disappears entirely 
if you look at it from even a slight angle. We think that a small 
but always visible date display would be more practical. Fur¬ 
thermore, eliminating the magnifier would allow Rolex to use a 
domed crystal, which would look very good on this watch. 

The design as a whole is successful. We like the combination 
of the sloping steel bezel with its sunburst embellishment, the 
white dial and the single orange hand. But with its medley of 
modern-looking elements, signature Rolex details and features 
inherited from the historical Explorer II (see the following arti¬ 
cle), this watch doesn’t look quite as good as the Submariner or 
the GMT-Master II. Those two models are symbols of the brand 
and have remained essentially unchanged for decades. 


SPECS 

ROLEX OYSTER PERPETUAL EXPLORER II 


Manufacturer: Montre Rolex SA, Rue 
Frangois-Dussaud 3-7, CH-1211 Geneva, 
Switzerland 

Reference number: 216570 

Functions: Hours, minutes, seconds, 
second time zone, date display, 
stop-seconds function 

Movement: Manufacture caliber 3187, 
automatic, COSC certified; 28,800 vph, 
31 jewels; Paraflex shock absorption; 
Parachrom hairspring with Breguet 
terminal curve; Glucydur balance with 
Microstella regulating screws; 48-hour 
power reserve; diameter = 28.5 mm, 
height = 6.47 mm 

Case: 904L stainless steel, flat sapphire 
crystal, crown protection, threaded 
Twinlock crown; fully threaded back, 
water resistant to 100 meters 

Bracelet and clasp: 904L stainless steei, 
Oyster bracelet and Oysterlock safety 
folding clasp with fold-out extension 
piece 

Rate Test: 

(Deviations in seconds per 24 hours) 


Dial up 

+1 

Dial down 

+3 

Crown up 

+1 

Crown down 

+2 

Crown left 

+5 

Crown right 

-3 

Greatest deviation of rate 

8 

Average deviation 

+1.5 

Mean amplitude: 

Flat positions 

293° 

Hanging positions 

261° 


Dimensions: Diameter = 42 mm, 
height = 12.3 mm; weight = 152 g 

Price: $8,100 


The craftsmanship is impeccable. This is true of the case, 
with its neatly polished and satin-finished surfaces; the bracelet 
and its links, which are joined without unnecessary play or wob¬ 
ble; the immaculate hands and the finely printed dial. Every¬ 
thing radiates an aura of value and quality. Even careful scrutiny 
through a loupe finds nothing to criticize. 

The case is larger than those of the Submariner and the 
GMT-Master II. Its size alone guarantees it a bold presence on 
your wrist. 
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Caliber 3187 now has 
Rolex’s blue Parachrom 
hairspring and the brand's 
own shock absorbers. 


BACKGROUND PHOTO: FOTOLIA / TYLER OLSON 













SCORES 

ROLEX EXPLORER II 


TEST 

Rolex Explorer II 


The watch is equipped with Rolex’s threaded Twinlock 
crown and is water resistant to 100 meters. The crown is well 
protected on either side yet is easy to unscrew. After you pull it 
out to its first position, you can turn it to wind the barrel as usu¬ 
al. Pull it out a bit farther and you can use it to reset the hour 
hand in hourly increments. (The seconds hand keeps running 
while you reset the hour hand.) This function is very helpful 
when you travel to a different time zone because the 24-hour 
hand continues to indicate the time at home. If you advance the 
hour hand across the date line, the date display automatically 
jumps one day forward or back. Since it can advance or retreat 
as needed, resetting is almost as quick as on a watch with a full- 
fledged quick-reset mechanism for the date display. Finally, if 
you pull the crown out to its third position, you can turn it to 
adjust the minutes hand: Repositioning this hand also moves the 
24-hour hand and the regular hour hand. 


Perfect craftsmanship is evident on the bezel, 
which has sunburst brushing and polished sides. 


Bracelet and clasp (max. 10 points): The 

safety folding clasp and steel bracelet are 
very well made, sturdy and good-looking. 9 

Operation (5): The crown is easy to grasp 
and to use, the date can be quickly reset 
and the stop-seconds function facilitates 
accurate time setting. 5 

Case (10): The well-crafted steel case could 
have greater water resistance for an expedi¬ 
tion watch, but the threaded crown adds an 
extra measure of security. 9 

Design (15): A successful design, but not a 
timeless classic. Typical Rolex features have 
been modernized and are juxtaposed with 
retro elements. 12 

Legibility (5): The large hands and indices 
are legible but do not contrast greatly 
with the white dial. The blue luminous ma¬ 
terial continues to glow for a long time. 4 

Wearing comfort (10): Comfortable on 
the wrist thanks to the narrow bracelet 
and its curved links. We also like the built- 
in extension piece in the clasp. 10 

Movement (20): The well-constructed 
manufacture movement has been 
improved with Rolex’s own shock 
absorbers and hairspring. The embellish¬ 
ments deserve a close look. 18 

Rate results (10): Small average gain; the 
rate is within COSC standards, but our six- 
position test found a high deviation 
among the various positions. 8 

Overall value (15): Although the price is 
high, the owner gets a very high-quality 
watch. 13 

TOTAL: 88 POINTS 


The clasp, too, is easy to use. First you pivot the safety stir¬ 
rup back and then you can open the sprung lever of the folding 
clasp. This construction is also extremely rugged. The clasp con¬ 
tains a concealed detail that’s very useful for a steel bracelet: An 
integrated 5-mm (3/16-inch) extension pivots out easily. Unlike 
a rubber or leather strap, a steel bracelet has no “give,” so it 
doesn’t stretch when your wrist swells in hot weather or after 
vigorous activity. The extension piece is exactly what you need 
to keep the bracelet comfortable. It is designed so that even in its 
folded-out position, you can’t tell the difference between it and 
the rest of the bracelet. 

The smooth back of the case and especially the convex links 
of the bracelet (which won’t pull the hairs off your wrist), con¬ 
tribute to good wearing comfort. The bracelet tapers somewhat 
toward the clasp, which adds to the wearing comfort because a 
wide steel bracelet can sometimes cut painfully into the wrist 
when you move quickly. 
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Swiss Made Watches 


Oris Big Crown XI Calculator 
Automatic mechanical movement 
Chronograph 
Slide rule function 
Gun-metal PVD coating 

See our story at www.oris.ch/iourney-intime 



TEST 

Rolex Explorer II 



The folding clasp, hearing Rolex’s crown logo, is handsome, sturdy and easy to use. 


Both the bracelet and the case are made from 904L stainless 
steel, which is highly resistant to corrosive salt water. Rolex pol¬ 
ishes the sides and satin-finishes the upper surfaces on both the 
case and the bracelet. 

ROLEX HAS ALSO improved the movement by incorporating 
its newly developed Paraflex shock absorbers. The movement is 
now called caliber 3187. The Paraflex solution is superior to its 
predecessors because after a sharp blow hits the watch, the 
Paraflex system more reliably and more precisely brings the bal¬ 
ance staff back to its original position. Another new detail in the 
Explorer II is the blue Parachrom hairspring: Made from an al¬ 
loy of niobium and zirconium and coated with a layer of oxide, 
it’s wholly unaffected by magnetic fields. It’s also less vulnerable 
to damage from hard knocks than conventional balance springs. 


Like all of Rolex’s hairsprings, this one ends in a Breguet 
curve, which assures that it can “breathe” regularly. The bal¬ 
ance has Microstella screws along its inside to eliminate the 
need for a regulator. A special tool lets a watchmaker adjust 
these tiny screws without having to first remove the balance 
from the movement. Rolex never uses a conventional balance 
cock (which is secured to the mainplate at one end only), but 
opts instead for a sturdier balance bridge. This detail, too, en¬ 
hances the accuracy of the rate. 

None of Rolex’s sports watches has a transparent back, but 
the hidden movement is nonetheless beautifully decorated. Sun¬ 
burst patterns decorate the wheels, brushing adorns steel parts 
and circular graining embellishes the plate. The edges of flat 
parts are beveled and polished, and even the holes for screws 
and jewels have polished chamfering. 

Rolex is known for accurate timekeeping and our tested 
watch upheld this reputation. The Explorer II kept time with 
nearly perfect precision on the wrist, where it gained between 
1.5 and 2 seconds per day. Our Witschi Chronoscope XI timing 
machine confirmed that Rolex’s specialists had carefully adjust¬ 
ed the watch in five positions, as specified by COSC. But we also 
tested the sixth position (crown right), which is the one that oc¬ 
curs least frequently in practical use, and discovered that the 
rate results here deviated from the others. We quantified the 
greatest deviation of rate at 8 seconds, although the Explorer II 
passes COSC’s chronometer test. The average gain is very good: 
+ 1.5 seconds. 

While the price of the Explorer II is relatively high ($8,100), 
you are buying a watch with a very high level of quality. Rolex 
has so thoroughly industrialized its manufacturing processes 
that even polishing is performed by robots. Connoisseurs can’t 
expect elaborate manual engravings, but they can expect - and 
they invariably get - perfectly crafted cases, hands, bracelets and 
movements. 

A person who wants a one-of-a-kind watch that he or she 
will never see on anyone else’s wrist usually doesn’t choose a 
Rolex. However, the Explorer II with a white dial is an excep¬ 
tion to this rule: It looks somewhat unusual for a Rolex and 
you’ll seldom see it on the wrist of the person seated next to you 
on an airplane. Another bonus: There are no long waiting lists. 
The speedy availability, however, is due to the fact that the de¬ 
sign doesn’t have quite the appeal of classic Rolex models. But if 
you like the Explorer II, by all means go ahead and buy it, espe¬ 
cially since it also offers the convenience of a second time zone, 
a feature that’s useful everywhere, not just in the Arctic. O 


m 


Vf/ 


WatchTime tested the Explorer, 
the Explorer M’s sister watch, in 2011. 

Scan here to read the article. 

http://www.watchtime.com/?p=19367 



56 WatchTime October 2012 




© 2012 SEIKO WATCH CORPORATION 



THE PURE ESSENTIALS OF WATCHMAKING, 
ELEVATED TO THE LEVEL OF ART. 

0 $ 

Grand Seiko 


DEDICATED TO PERFECTION 


GRAND SEIKO. It started as a dream five decades ago. A dedicated team of Seiko watchmakers set themselves a new challenge; to create 
a watch that would be more accurate, more reliable and more comfortable than any other luxury watch in the world. The result was Grand Seiko, 
a collection that is, simply, one of the world's great watches. Today, the Grand Seiko tradition is celebrated in a mechanical watch with a 
10-beat movement. It delivers precision of-3 to +5 seconds a day with a power reserve of 55 hours. A masterpiece of traditional craftsmanship 
combined with advanced engineering from Grand Seiko, where the pure essentials of watchmaking are elevated to the level of art. grand-seiko.com 


AVAILABLE AT 


WORLD^U 


ux 







The Explorer II Through the Decades 


The Explorer II: a watch for adventurers 


Both the original Explorer and the Explorer II were created as 
tool watches for adventurers of all types. Rolex registered the 
Explorer name in Geneva in January 1953, and the company sup¬ 
plied early Explorers to Sir Edmund Hillary’s expedition, which 
reached the summit of Mt. Everest in May of that year. Early 
Explorers were fitted with high-contrast dials, for improved legi¬ 
bility, and with extra-strong cases. The watches used by the 
Hillary expedition, and Oyster Perpetuals used by other expedi¬ 
tions prior to 1953, were supplied with special lubricants de¬ 
signed to function in extreme temperatures without changing 
viscosity (which can affect timekeeping). The 1016 Explorer was 
produced from 1963 through 1989, and it became an instantly 
recognizable Rolex icon that is prized by collectors today. 

In 1971, Rolex launched the Explorer II, aimed at those who 
explore below ground - known as speleologists or spelunkers. 
After long periods underground in the dark, these cave explor¬ 
ers can lose all sense of time, to the point of not knowing day 
from night. To address this concern, the Explorer II featured an 
oversized luminous orange hand that operated in conjunction 
with a fixed 24-hour bezel. Making one trip around the dial per 
day, the orange hand acted as an a.m./p.m. indicator. As the or¬ 
ange hand could not be set independently of the primary hour 
hand, it did not function as a GMT or second-time-zone hand. 

Like the original Explorer, the Explorer II was used by a vari¬ 
ety of adventurers, scientists, and athletes. Advertising includ¬ 
ed testimonials from volcanologists, polar explorers, balloon¬ 
ists, and sportsmen ranging from to polo players to champion 
skier Jean-Claude Killy. 

The original model 1655 was produced through 1982. Over 
the years, this model picked up several nicknames. Some refer 
to it as the “Steve McQueen” Explorer, although there is dis¬ 
agreement about whether McQueen ever wore the watch. 

Italian collectors dubbed it the “Freccione” Explorer, a refer¬ 
ence to the “arrow shaped” 24-hour hand (freccia means 
“arrow” in Italian). And of course, many simply call it the 
“orange hand” Explorer, for obvious reasons. 

During its lifetime, the 1655 went through several iterations 
as Rolex changed the dials, hands, bezels, bracelets, and other 


ORIGINALLY INTENDED TO 


HELP CAVE EXPLORERS 


TELL DAY FROM NIGHT 


THE 24-HOUR HAND WAS 


An original 1655 
“orange hand " 
Explorer II 
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components. Some of the changes are visible only to the trained 
eye, while others are more noticeable. The changes include modifi¬ 
cations to fonts used on dials and bezels, updates to the Oyster 
bracelet, changes to the shape of the Rolex crown on the dial, and a 
change to the seconds hand from the original straight or “needle” 
shape to one with small circles or dots on the short and long ends 
to aid legibility. 

The original model was available only with a black dial, and, like 
all Explorers to this day, only in stainless steel. 

In 1982, the model 16550 replaced the 1655, and the new ver¬ 
sion brought significant changes. Important technical updates in¬ 
cluded a sapphire crystal and a new caliber 3085 movement with 
an independently adjustable 24-hour hand that enabled the Explor¬ 
er II to track two time zones. 

The trademark “big orange hand” was replaced by a long, slen¬ 
der red hand with a smaller luminous triangle at the tip, while the 
primary hour hand adopted the Rolex skeleton or “Mercedes” style. 
The satinized bezel featured larger, bolder numbers. 

The new Explorer II model 16550 was also available with black 
or white dials. Some of the new dials did not age as well as others. 
Over time, white dials turned a pleasing cream color, and some 
black dials developed small surface cracks. The latter came to be 
known by collectors as “spider web” dials. 



The 16SS0 brought 
many updates and 
changes. 


Photo 
courtesy of 
Antiquorum 




The 16570 brought 
subtle upgrades, 
including an 
improved movement. 


w 


The 16550 Explorer II was produced for seven years - a relatively 
short span for Rolex, leading some to refer to it as a transitional 
model. In 1989, it was replaced by the model 16570, which featured 
a new caliber 3185 movement, which allowed the owner to set the 
primary hour hand forward or back in one- hour increments while 
the seconds continued to run. This allowed the owner to change the 
local time without affecting the timekeeping. 

In 2007, Rolex began producing the 16570 with the improved 
3186 movement. This movement featured the in-house Rolex 
Parachrom Blu hairspring and an improved wheel train with tighter 
tolerances. 

From 2008 on, the 16570 continued without major changes un¬ 
til the current model was launched at Baselworld in 2011. Bearing 
model number 216570, this latest Explorer II marks the third major 
makeover since the 1971 launch, and the new version recaptures 
the original 1655’s signature visual cue. The distinctive big orange 
hand is back, powered by a new caliber 3187 movement with pro¬ 
prietary Paraflex shock protection and the blue Parachrom hair¬ 
spring. The new movement is protected by a larger 42-mm case. As 
before, there are white- and black-dial versions. The new reference 
77210 bracelet features solid center links and a solid one-piece 
clasp machined from a block of 904L stainless steel. The new 
bracelet also offers the Easy Link feature that allows instant 5-mm 
expansion for comfort on hot days. 

- MIKE DISHER 
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A Rolex 

Lexicon 


The world’s biggest watch brand 
speaks a language all its own. If 
you’ve ever scratched your head over 
terms like “Paraflex, ” “Tridor, ” 
or “Cerachrom, ” read on. 



BY MIKE DISHER 



















904L STAINLESS STEEL: 

A relatively high-cost, low-carbon stainless-steel alloy containing 
nickel, molybdenum and copper. It is highly resistant to corro¬ 
sion and often used in the aerospace and chemical industries. Its 
high chrome content and purity ensure high polishing quality. 

CERACHROM: 

A bezel insert or monobloc bezel developed and patented by 
Rolex and made of extremely hard, corrosion-resistant ceramic 
whose color is unaffected by the sun’s ultraviolet rays. The grad¬ 
uations are coated with a thin layer of gold or platinum via 
physical vapor deposition (PVD). 

CHROMALIGHT: 

A luminous substance that emits a blue glow and that is applied 
to the hands and hour markers of some Rolex Professional 
models in the Oyster collection. Rolex claims that Chroma- 
light’s luminosity lasts more than eight hours, which is almost 
twice as long as standard luminescent material, and that the in¬ 
tensity of the luminosity is more consistent over time. Chroma- 
light was introduced in 2008 on the Rolex Deepsea, and then on 
Submariner Date models (2008-2010). Chromalight is also 
used on the Oyster Perpetual Explorer, Explorer II, Submariner, 
Yacht-Master, and Yacht-Master II in Everose Rolesor. 

CROWNCLASP: 

Concealed folding clasp designed and patented by Rolex. In the 
latest version, the opening and closing mechanism is concealed 
from view beneath a small Rolex-crown-shaped lever. The 
Crownclasp is currently fitted on classic Datejust and Day-Date 
models with President, Jubilee, Oyster, and Pearlmaster 
bracelets. 

CYCLOPS: 

A lens on the crystal above the date window that magnifies the 
date display by two and one-half times, making it easier to read. 
The Cyclops was introduced on a Datejust model in 1953. At 
that time, the lens and the crystal were a single piece, made of 
Plexiglas. Beginning in the 1970s, Rolex equipped its watches 
with synthetic sapphire crystals, to which the Cyclops lens is af¬ 
fixed with clear adhesive. 

EASYLINK: 

A rapid extension link system that allows the wearer to easily 
extend the watch bracelet by 5 mm for greater comfort. Ea- 
sylink is currently available only on Oyster bracelets fitted with 
Oysterclasp or Oysterlock clasps. The system was developed 
and patented by Rolex. 
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THERE IS A MOMENT WHEN IMAGINATION BECOMES INNOVATION. 


Perhaps no one captures this moment more often than Sir Richard Branson. Of course, this 
doesn’t happen by chance. It happens because he pursues vision. Relentlessly. That is why 
he wears Bulova Accutron. The timepiece that reinvents accuracy time and again. 

Bulova Accutron: Innovation never rests. 


BULOVA 

ACCUTRON 


Sir Richard Branson’s proceeds as brand ambassador were donated to Virgin Unite, 
Virgin’s non-profit foundation, www.virginunite.com 


SINCE 


1875 






ROLE* 
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EVEROSE: 

18k rose gold developed, patented and produced by Rolex 
in its own factory. The alloy owes its unusual color to the 
addition of 2 percent of platinum. The platinum content al¬ 
so helps preserve the alloy’s pink color over time. 

FLIPLOCK: 

An extension link system on Oyster bracelets fitted on the 
Submariner and Rolex Deepsea divers’ watches. It allows 
the bracelet to be lengthened for wear over a diving suit. 


Rolex developed 
Gold Crystals dials 
and makes them 
in house. 


GLIDELOCK: 

An extension system with a rack integrated into the clasp, 
developed and patented by Rolex. It enables fine adjustment 
of the bracelet length in 1.8-mm increments for a total ex¬ 
tension of 18 mm. It is used on the Submariner Date and 
Rolex Deepsea divers’ watches. The former has a fixed rack 
under the clasp cover, and the latter features a lift-up version 
that enables the wearer to adjust the bracelet without taking 
off the watch. 

GOLD CRYSTALS: 

Material obtained by a process of gold crystallization for use 
in dials. The dials can be yellow, gray or pink or decorated 
with motifs via electro deposition or PVD. The gold crystal¬ 
lization process was developed by Rolex and is carried out 
in its own foundry. 


The Fliplock buckle 
allows the bracelet 
to be extended. 
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Harbour Bridge, Sydney, Australia 


MULTIFORT 

automatic: 


Multifort 


Automatic movement elaborate, stainless steel 
case with PVD coating, non-reflecting sapphire 
crystal, crown and transparent caseback 
screwed, water-resistant up to a pressure of 10 bar 
(100m/ 330 ft). 


SWISS WATCHES SINCE 1918 


www.mido.ch 



TOURnenu 

visit & shop tourneau.com I 800.348.3332 
































GOLDUST DREAM: 

A type of mother-of-pearl dial to which an openwork decorative 
motif is applied as a thin layer of gold via a PVD process patent¬ 
ed by Rolex. 

JUBILEE BRACELET: 

A five-piece-link metal bracelet featuring three inner thin, pol¬ 
ished links and two outer brushed or satin-finished links. The 
Jubilee bracelet was designed for the launch of the Oyster Per¬ 
petual Datejust in 1945. Today, this bracelet is always fitted 
with a Crownclasp concealed clasp. 


OYSTER BRACELET: 

A sporty bracelet introduced in the late 1930s and made of 
broad, flat, three-piece links. This is the most widely used 
bracelet in the Oyster collection and is fitted to models including 
the Submariner, Explorer, Yacht-Master, and Cosmograph Day¬ 
tona. The Oyster bracelet can also be fitted to classic models 
such as the Datejust, Day-Date, and Sky-Dweller. The Oyster 
bracelet can be equipped with all types of Rolex clasps, includ¬ 
ing the Oysterclasp, Oysterlock, and Crownclasp, and it can ac¬ 
commodate the Easylink comfort extension system. 

OYSTER CASE: 



The Oyster bracelet 
is synonymous 
with Rolex sports 
watches. 


The Microstella 
adjustable- 
inertia system 


MICROSTELLA: 

A system using screws and gold nuts to modify a balance wheel’s 
moment of inertia. One or two symmetrical pairs of tiny, star¬ 
shaped nuts are screwed to the edge of the balance wheel rim. 
Slightly tightening or loosening the nuts (using a matching Mi¬ 
crostella wrench and always adjusting opposing pairs simulta¬ 
neously to preserve the poise) corrects the rate. 


Invented by Rolex in 1926, this was the world’s first water-resis¬ 
tant case for a wristwatch thanks to its patented system of 
screw-down bezel, caseback and winding crown. In 1927, a 
young Englishwoman, Mercedes Gleitze, famously swam across 
the English Channel wearing a Rolex watch equipped with the 
Oyster case. The feat proved a marketing boon to Rolex. Today, 
using hermetic construction (solid middle case, screw-down 
caseback and crown, friction-fitted crystal and bezel), all Rolex 
Oyster watches are guaranteed water-resistant to a depth of at 
least 100 meters (330 feet); 300 meters (1,000 feet) for the Sub¬ 
mariner divers’ models; or 3,900 meters (12,800 feet) for the 
Rolex Deepsea. 
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OYSTERCLASP: 

A folding clasp with a cover, fitted on Oyster bracelets and 
leather straps. The latest generation of Oysterclasps open and 
close using a lever to improve security and ease of opening. 

OYSTERLOCK: 

A folding clasp with a cover and a safety catch to prevent acci¬ 
dental opening. The latest generation features a mechanism 
with 15 components. A snap-fit lever increases the finger force 
of the wearer for easier operation. The Oysterlock clasp is used 
on Oyster bracelets fitted on many of the watches in the Profes¬ 
sional series. 

PARACHROM: 

A material developed, patented and manufactured by Rolex for 
use in hairsprings. It is made of a niobium, zirconium and oxy¬ 
gen alloy. Rolex claims a Parachrom hairspring is up to 10 times 
less susceptible to shocks, offers great stability to temperature 
variations, and is entirely unaffected by magnetic fields. The 
Parachrom hairspring was introduced in the Cosmograph Day¬ 
tona in 2000. In 2005, a blue-colored version with improved 
performance (Parachrom Blu) was introduced for the new GMT 
Master II and the Cosmograph Daytona. The blue color is ob¬ 
tained by modifying the spring’s surface structure: The layer of 
oxygen present on the surface is thickened to about 50-100 
nanometers to increase its long-term stability. The Parachrom 
name comes from the fact that the alloy is paramagnetic and 
that it is colored (chrom in Greek). Research leading to the 
Parachrom spring resulted in the filing of two patent applica¬ 
tions, one for the chemical composition of the alloy and the oth¬ 
er for the process used to modify the spring’s surface to stabilize 
its properties (resulting in the blue coloring). 

PARAFLEX: 

A term describing a type of shock absorber developed and 
patented by Rolex. The company claims that Paraflex shock ab¬ 
sorbers increase the shock resistance of sensitive movement 
components, notably the balance staff, by up to 50 percent. 

PEARLMASTER BRACELET: 

A metal bracelet with five-piece rounded links created in 1992 
for the launch of the Lady Datejust Pearlmaster model. This 
bracelet is also available on special editions of the Day-Date and 
Datejust models. This bracelet is always fitted with a Crown- 
clasp concealed clasp. 

PERPETUAL: 

A self-winding system with a free rotor invented by Rolex in 
1931 that allows the mainspring to be wound using the natural 
movements of the wrist. The Perpetual rotor is designed to pro¬ 
vide a constant and optimal source of energy for the watch 
movement. 



Rolex manufactures its Parachrom hairsprings in house. 



The Paraflex shock absorber helps protect the balance staff. 
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PRESIDENT BRACELET: 

A metal bracelet with rounded three-piece links created in 1956 
for the launch of the Oyster Perpetual Day-Date, the first wrist- 
watch to display the date and day of the week spelled out in full 
on the dial. Today the President bracelet is reserved for the Day- 
Date and for certain versions of the Datejust in precious metals. 
The President bracelet is always fitted with a Crownclasp con¬ 
cealed clasp. 

RINGLOCK SYSTEM: 

Case architecture that enables the Rolex Deepsea divers’ watch 
to resist the pressure found at a depth of 3,900 meters (12,800 
feet). The system is composed of three elements: a domed 5-mm- 
thick sapphire crystal, a nitrogen-alloyed stainless-steel com¬ 
pression ring positioned inside the middle case, and a grade 5 ti¬ 
tanium caseback held against the middle case by a screw-down 
steel ring. The system was designed and patented by Rolex. 


RING COMMAND: 

A rotatable bezel that interacts with the watch movement. On 
the Yacht-Master II, it affords access to the programming func¬ 
tion of this regatta chronograph’s mechanical countdown. On 
the Sky-Dweller model, the system is used to select the function 
to be set: date, local time, or reference time. Once selected, the 
function can be rapidly adjusted, forward or back, with the 
crown. The Sky-Dweller system consists of 60 components. The 
Ring Command system was developed and patented by Rolex. 

ROLESIUM: 

A combination of stainless-steel and platinum components on 
the same watch. The Yacht-Master is the only Oyster model 
available in Rolesium. Its bezel is made of platinum while the 
case and bracelet are made of 904L stainless steel. 

ROLESOR: 

A combination of 18k-gold and 904L stainless-steel compo¬ 
nents on the same watch. 



SKY-r WELLER 

0YSTEF PERPETUAL 
SUPERLA; VE CHRONOMETER 
0FFIC/ALLY CERTIFIED 


The Yacht-Master 
is the only model 
available in 
Rolesium. 


The Ring Command 
bezel selects the 
function to be set. 


The President 
bracelet is a Rolex 
standard. 
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SAROS: 

The name given to the Sky-Dweller’s annual calendar mecha¬ 
nism. Saros is a Greek term that refers to an astronomical cycle 
of alignment between the sun, the Earth, and the moon. The 
Sky-Dweller’s calendar system is designed around a fixed plane¬ 
tary gear wheel at the center of the movement. A satellite wheel 
engages with the planetary wheel and rotates, orbiting the plan¬ 
etary wheel in one month, driven by the date disk. The satellite 
wheel is fitted with four fingers for the four 30-day months. 
These fingers force the date to jump two days at the end of the 
month. After one year, the system realigns to its original posi¬ 
tion, having completed one Saros cycle. The system, designed by 
Rolex, adds only two gear ratios and four gear wheels to the 
Rolex instantaneous date calendar. 

TRIDOR: 

A combination of 18k yellow, white and Everose gold used for 
bracelet links 


TRIPLOCK: 

A screw-down winding crown with a triple water-resistance sys¬ 
tem (see opening photo) developed and patented by Rolex for its 
divers’ watches, now fitted on several models in the Professional 
series. Identified by three dots below the Rolex emblem on the 
crown, it guarantees water resistance to a depth of 100 meters 
(330 feet), 300 meters (1,000 feet) or, for the Rolex Deepsea, 
3,900 meters (12,800 feet). 

TWIN LOCK: 

A screw-down winding crown with a double water-resistance 
system guaranteeing water-resistance to a depth of 100 meters 
(330 feet). The system is identified by two dots (gold models), 
one dot (platinum models) or a line (steel models) below the 
Rolex emblem on the crown. It was developed and patented by 
Rolex. 
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TOMORROW 



Cartier’s ID Two provides a window on what 
watch technology might look like in the future. 


BY MIKE DISHER 



artier is rare among watch manufacturers because it releases 
concept watches that reveal its future plans for all to see. The 
latest concept, called ID Two, looks like something teleported to 
us from the year 2020. 

With Ph.D. presenters and demonstrations worthy of a 
physics class, the ID Two press event in Neuchatel was more like 
a science fair than a watch launch. To illustrate some of the ID 
Two’s features, Cartier’s think-tank team boiled water at room 
temperature, created a vacuum in a watch case, and made a 
piece of paper drop like a stone. In a series of four workshops, 
the team showed off the ID Two’s features, including a crystal- 
clear case, mainsprings fashioned from optical fibers, and a 
movement that exists in a vacuum. This is the future according 
to Cartier. 


THE CASE OF THE MISSING AIR 

The ID Two’s most visually striking feature is its clear case, 
which is made from a material that is new to watchmaking. 
Cartier calls the material Ceramyst. It’s a polycrystalline ceram¬ 
ic consisting of magnesium, aluminum and oxygen. Unlike syn¬ 
thetic sapphire, Ceramyst can be molded - it does not require la¬ 
borious machining and polishing. If you’re wondering whether 
the clear case is tough, Cartier says it’s the same material used 
for the bulletproof windows at the White House. 



CLOSE-UP 

Cartier ID Two 



The case is manufactured in two parts: The main case, in¬ 
cluding the lugs and crystal, are formed as a single unit. The sec¬ 
ond part is the caseback. Because the material can be molded, it 
can be formed into complex shapes. 

The case material is extremely dense, and the two-part con¬ 
struction reduces the gasket length by 48 percent compared 
with a traditional design. These features facilitate another in¬ 
triguing ID Two feature: a 99.8-percent vacuum inside the case. 

Why a vacuum? Because the air inside a watch case has a 
greater effect on the movement than you might think. It is com¬ 
mon knowledge that air pushes against, or resists, things trying 
to move through it. To demonstrate this general principle, Carti¬ 
er placed a small piece of paper, about the size of a quarter, at 
one end of a long glass tube about 3 inches in diameter. When 
the tube was turned to the vertical position, the piece of paper 
drifted slowly to the bottom, taking several seconds to make the 
trip. Then the demonstration was repeated, this time after the 
air in the tube was removed with a pump. With the air gone, the 
piece of paper dropped like a stone. 

To illustrate how the air inside a watch case affects the bal¬ 
ance wheel, specifically, Cartier performed another of its sci¬ 
ence-class demonstrations. The results were surprising. A 


THE CASE IS MADE OF THE 


SAME MATERIAL AS THE 


BULLETPROOF WINDOWS IN 


THE WHITE HOUSE. 


Calibre de Cartier watch with 1904 caliber - minus the bracelet 
- was mounted on a stand, dial down. The balance wheel was 
tuned to oscillate at a lower-than-average amplitude of 140 de¬ 
grees (we will see why in a minute). A plastic hose ran from the 
watch case to an air pump. 

The watch was also connected to a Witschi timing machine 
and to an air pressure gauge, and the Witschi timer and pressure 
gauge readings were displayed on a computer monitor, along 
with a video image of the balance wheel. Together, the various 
devices could pump the air out of the watch while displaying the 
air pressure inside the case and the effect on the balance wheel’s 
performance. 

The air pump was turned on and the air pressure inside the 
watch began to fall. As it did, the balance wheel’s amplitude in¬ 
creased. When the pump had removed as much air as it could, 
the amplitude had increased by a full 67 degrees. When the 
pump was turned off, the air pressure inside the watch slowly 
returned to normal, and as it did, the balance’s amplitude 
dropped, eventually returning to 140 degrees. (The amplitude 
had to begin at a below-average value to leave room for the sig¬ 
nificant increase.) 


Demonstrating 
how a balance 
behaves in a 
vacuum 















A back held 
in place by 
nothing 



Given the balance wheel’s small size and aerodynamic shape, 
the fact that removing the air from the case generated a nearly 
50-percent improvement in amplitude came as a big surprise. 
It’s like finding out that in a vacuum, a Honda Civic can do over 
200 mph. 

In addition to improving the escapement’s performance, the 
vacuum inside the case has an aesthetic benefit: It holds the case- 
back firmly in place without the use of screws or threads. 

Maintaining the vacuum inside the watch case presented an¬ 
other technical challenge. Traditional rubber gaskets designed 
to protect against water are largely ineffective against air, be¬ 
cause tiny air molecules pass right through standard gaskets. 
Cartier needed a new gasket material. Its solution, dubbed 
“nanoparticle” gaskets, involves infusing rubber with tiny par¬ 
ticles to increase the rubber’s density, and so its ability to block 
air molecules. The particles added to the rubber are made from 
a decidedly low-tech material: clay. Cartier says that the Cer- 
amyst case and nanoparticle gaskets will maintain the near-total 
vacuum inside the case for “several years.” 

LOSING THE LUBE 

The vacuum inside the case has another surprising effect, as the 
think-tank team vividly demonstrated during one of the work¬ 
shops. First, a bit of science: The boiling point of water (and 
other liquids) is affected by both temperature and air pressure. 
As air pressure decreases, so, too, does the temperature at which 
the liquid boils. We associate boiling liquids with high heat, be¬ 


cause most of us only encounter boiling water at normal air 
pressure. However, at high altitudes, where air pressure is low¬ 
er, water boils at lower temperatures. For example, on top of 
Mt. Everest, water boils at about 167 degrees Fahrenheit, com¬ 
pared with 212 degrees at sea level. If you reduce the air pres¬ 
sure enough, water will boil at room temperature. 

At this point, you may see the problem Cartier faced: Giv¬ 
en the 99.8-percent vacuum inside the ID Two case, any oil on 
the movement would instantly boil and vaporize. To demon¬ 
strate this (see photo next page), Cartier’s development team 
placed a drinking glass filled with water, and a small air pressure 
gauge, under a heavy glass dome. A short tube ran from the 
dome to an air pump. As the pump removed the air inside the 
dome, bubbles began forming in the water. By the time the pres¬ 
sure gauge indicated about 25 millibars, the water was bubbling 
furiously - it was boiling at room temperature. (Normal air 
pressure at sea level is about 1,000 millibars.) 
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Cartier ID Two 


BECAUSE THERE’S A VACUUM 
IN THE ID TWO’S CASE, 

THE MOVEMENT WOULD 
BO/LAWAY 



Fiberglass 
mainsprings 
and two-story 
barrels pack a 
punch. 


If oil would boil inside the ID Two case due to the vacuum, 
the movement must be able to function without oil. That bit of 
logic led Cartier to develop a movement that is entirely lubri¬ 
cant-free. We’ll look at how the company achieved that by fol¬ 
lowing the energy flow from the mainsprings (there are four of 
them, as we’ll soon see) to the escapement. 

SPRINGING AHEAD 

Metal springs have been used to power timekeepers since the 
15th century, and the formula for the metal alloy used in today’s 
mainsprings dates to the 1970s. The technology is old, and inef¬ 
ficient. In traditional watch movements, the mainspring and 
barrel are major sources of friction and wear. As the spring un¬ 
winds, it rubs against itself and the barrel. In the ID Two, Carti¬ 
er sought to both reduce friction and store more energy without 
enlarging the barrel. Its research led it to create the world’s first 
fiberglass mainsprings. 

You may associate fiberglass with rigid products like boat 
hulls and sports-car bodies, but it is also used in strong, flexible 
products like fishing rods and pole-vaulters’ poles. Properly 
formed, fiberglass is both highly elastic and endowed with a re¬ 
markable ability to store energy. The fibers in Cartier’s recipe 
are optical quality and only 9 microns in diameter. The fibers, 
and the spring geometry, are unique to Cartier, and it says its 
new springs produce 30 percent more energy than traditional 
metal alloys. Judging by simulated wear tests, Cartier says the 
springs will last 10 years. 



To reduce friction, the springs are coated with a thin layer of 
Parylene, the trade name for a pore-free, extremely smooth 
polymer film. The barrels receive an ADLC coating. ADLC is an 
acronym for “amorphous diamond-like carbon,” which is ex¬ 
tremely hard and smooth. The Parylene-coated springs and 
ADLC-coated barrels have the same coefficient of friction as lu¬ 
bricated alloy springs, but with no lubricant to dry out (or boil 
away). 

Finally, the barrels themselves employ a non-traditional con¬ 
struction. The ID Two features two “Duolevel” barrels sitting 
side by side. Each barrel houses two springs, one above the oth¬ 
er, for a total of four mainsprings in the movement. Inside the 
barrels, the springs unwind in opposite directions, and the bar¬ 
rels release their power serially (one after the other). 

Cartier says its mainsprings provide a flatter torque curve 
than traditional springs, and that the resulting power output is 
more consistent than that found in a movement with a constant- 
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From the back, 
the barrels take 
center stage. 


force escapement, because the new mainsprings treat the “con¬ 
stant force” problem at the source. (A constant-force escape¬ 
ment is designed to give uniform impulses to a balance and hair¬ 
spring, and thus prevent changes in rate caused by variations in 
the driving force.) Cartier told us that its springs will work very 
well in perpetual calendar and jump-hour watches because the 
springs have sufficient power to activate the displays even near 
the end of their power reserve. It sounds as if we will see these 
new springs in a perpetual calendar or jump-hour watch one 
day. 


bears little resemblance to 
t. 

The most obvious change is the addition of a planetary gear 
system just before the escapement. In this system, as shown be¬ 
low, a central wheel is accompanied by moving shafts that orbit 
around the center together with the gears and pinions to which 
they are affixed. Pinions connect the outer ring gear with in¬ 
wardly positioned teeth. Cartier claims this arrangement offers 
smaller teeth loads and more efficient transmission of energy. 

In addition to the new construction, DRIE (deep-reactive ion 
etching) fabrication technology allows parts to be created with 
single-micron accuracy. Weight and friction concerns are ad¬ 
dressed by replacing steel and brass with carbon-crystal-coated 
silicon, which Cartier says is 60 percent harder and 70 percent 
lighter than steel. The new materials are also non-magnetic and 
corrosion-resistant. To further reduce friction, the tips of the ti¬ 
tanium pivots use optimized geometries, and an ADLC coating 
promotes low-friction operation. 

Cartier says these improvements reduce gear-train energy 
losses to one-fifth of those found in standard movements. 


AN EFFICIENT TRAIN SYSTEM 

The gear train in a typical mechanical movement is plagued by 
friction and inefficiency. Imprecise positioning of the wheels, 
outdated manufacturing techniques, the weight and coefficient 
of friction of the materials, the meshing of gear teeth and the 
turning of pivots in jewels add up to a 25-percent loss of power 
delivered from the barrel to the escapement, according to Carti¬ 
er. To address these inefficiencies, Cartier has taken several 



The gear train's 
planetary gear 
system reduces 
energy loss. 
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ESCAPING THE ORDINARY 

Traditional mechanical escapements require manual adjust¬ 
ments to make them as precise as possible. Much of this atten¬ 
tion is necessitated by the materials employed and by imprecise 
manufacturing techniques. Balance wheels are not perfectly bal¬ 
anced, so adjustments are made by turning screws or removing 
material from the rim. Imperfect hairsprings are adjusted by al¬ 
tering their length. Non-identical parts lead to manual mating of 
suitable pairs. Pallet stone positions are adjusted to match es¬ 
cape wheels. Once these adjustments are made, the escape¬ 
ment’s performance is still affected by the state of the lubricants. 

Cartier’s ID Two carries over key escapement components 
from the ID One, Cartier’s 2009 concept watch, and they illus¬ 
trate what modern manufacturing techniques and materials can 
achieve. 

The one-piece anchor (with no separate pallet stones) and 
the escape wheel are etched to 1-micron accuracy using DRIE, 
resulting in components that work together perfectly every time. 
These components are fabricated from lightweight carbon crys¬ 
tal, and the anchor pallet surfaces are plasma polished, resulting 
in an ultra-smooth finish that requires no lubricant. The escape 
wheel’s light weight makes it easier to stop and start eight times 
per second, as it does in a movement operating at 4 Hz. The bal¬ 
ance wheel’s titanium pivots have optimized geometry and a 
friction-reducing ADLC coating that is a mere 2 microns thick. 

The hairspring is crafted from a material called Zerodur - a 
glass ceramic that exhibits almost no thermal expansion. Each 
spring is perfectly formed, and so does not require adjustment 
during movement assembly, or during the life of the watch. 

These components combine to produce an escapement that 
Cartier says is durable, highly accurate, and that never needs to 
be adjusted. 


For an enhanced version of this article, 
with additional photos and video 
animation, scan here. 

http://www.watchtime.com/?p=19513 


The escapement 
has no pallet 
stones. 


THE FINAL SCORE 

It’s always nice when a series of improvements to a product can 
be boiled down to a single number - something we can all relate 
to, and something that makes a difference in the real world. For¬ 
tunately, we have such a number - it’s 32. The ID Two offers 32 
days of power reserve in a movement that measures only 31.5 
by 10.45 mm, housed in a 42-mm case. Other efforts at month¬ 
long autonomy have yielded timepieces suitable only for retail¬ 
ers in the Land of the Giants. 

In creating the ID Two, Cartier set three goals for itself: stor¬ 
ing maximum energy in a minimum space, increasing energy 
transmission efficiency, and reducing energy consumption. 
Meeting all three goals would naturally result in an extended 
power reserve. A regular-size watch that runs for 32 days on a 
single wind represents an undisputed triumph. 

Not surprisingly, Cartier has filed six patents on the ID Two: 
two on the Duolevel barrels, one on the differential gear train, 
and three on the Airfree vacuum technology. 

Like the companies that produce futuristic concept cars for 
major auto shows, Cartier says it has no plans to commercialize 
the ID Two. Rather, the advances it embodies will find their way 
into future production watches. The clear cases alone should 
keep some collectors up at night, awaiting their arrival. O 
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A new technical director with a bagful of patented innovations 
has led to a re-tooling of the Swiss tool-watch specialist. 


























PROFILE 

Ball Watch Co. 


s career moves go, the one Philippe An- 
tille made in 2008 seemed dubious at 
best. 

Antille, a gifted watchmaker and me¬ 
chanical engineer, left Rolex’s giant 
movement manufacturing facility in 
Bienne, Switzerland, after 18 years to join 
tiny Ball Watch Co. in La Chaux-de- 
Fonds. 

Antille’s move had some people 
scratching their heads. Four years on, 
though, it doesn’t seem so strange. Today 
Antille, Ball Watch’s chief technology of¬ 
ficer, is having a ball upgrading a brand 


Ball Watch Chief Technology Officer Philippe Antille 


that is hell bent on becoming the ultimate 
tool watch for horological gear heads. It 
turns out that the owners of Ball Watch 
Co. made Antille an offer he could not re¬ 
fuse. They recruited him to upgrade the 
quality of Ball’s product line, particularly 
its top collection, Engineer Hydrocarbon, 
containing Ball’s most advanced watches. 

Perhaps more importantly, they want¬ 
ed him to create an exclusive, in-house 
movement for Ball. “They told me, ‘You 
can do your own movement,”’ Antille 
told WatchTime in a meeting at his office 
at Ball’s Swiss headquarters. It was music 
to the ears of the man who had spent 
more than five years on the team that cre¬ 
ated Rolex’s in-house chronograph 
movement for the Daytona. “Philippe 
brags that he bled Rolex green,” says a 
smiling Jeffrey P. Hess, Ball Watch’s 
North American distributor. “Now he 
says he bleeds Ball green - a slightly dif¬ 
ferent Pantone.” 

By all accounts, Antille’s arrival 
marked a turning point in the revival of 
the American watch brand famed in the 
last century as a legendary railroad 
watch. 

Ball Watch Co. was founded by 
watchmaker Webster C. Ball in Cleve¬ 
land, Ohio, in 1894. Ball was the chief in¬ 


spector of America’s railroads, and revo¬ 
lutionized railroad timekeeping by creat¬ 
ing a time standardization system, rigor¬ 
ous watch standards for railroad watches 
and an inspection system for all watches 
used on the railroads (the Ball Time Serv¬ 
ice employed 1,800 watch inspectors). 
Ball Watch Co. distributed railroad 
watches for use by railroad workers and 
the general public. The watches were 
renowned for their precision, durability 
and reliability, and over time earned icon¬ 
ic status. 

The brand left family hands in the 
1990s. It was acquired by private in¬ 
vestors, who relaunched it as a Swiss- 
made watch. (The owners requested 
anonymity in return for cooperation on 
this story.) Distribution began in the 
United States in 2005. Today’s Ball 
watches range in price from $1,399 to 
$6,500, with gold models priced up to 
$ 12 , 000 . 

The arrival of Antille “changed the 
trajectory of the company,” says Hess. 
“Before he came, Ball had a lot of inter¬ 
esting and successful inventions. But 
Philippe doubled down. He’s a mechanic 
to his core. He now has around 20 
patents for Ball. He’s patented things that 
we’ve never brought out because they are 
too complicated. ” 

Antille’s string of innovations and im¬ 
provements have increased Ball Watch’s 





Webster C. Ball 
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Marinus Chronograph Edition Fulda Challenge 


The Marinus Chronograph is distinctive and unscathed as it emerges from the water. But the watch is no longer 
satisfied with tackling just one element. Whether surfing, snowboarding, sailing or snowshoeing: this outdoor timepiece 
from Muhle-Glashutte also stands up to the challenges of snow and ice. The Marinus Chronograph has qualified 
for the Fulda Challenge 2012 thanks to its striking character and is now being launched as a special limited edition. 


Join Mr. Thilo Muhle, CEO of Muhle Glashiitte, at one of our exclusive Road Show Tour locations: 

8/24 - 8/26 Right Time - CO | 9/7-9/8 Little Treasury Jewelers - MD | 10/1 - 10/2 Fox’s Gem Shop - WA 
10/26 - 10/27 E.D. Marshall Jewelers - AZ | 11/2 - 11/3 Old Northeast Jewelers - FL 
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credibility in its instrument-watch niche. 
It has also boosted Ball’s momentum in 
the United States, its top market. Private¬ 
ly held Ball does not disclose sales data. 
But Ball has recently appeared on two 
closely watched industry lists. In 2009, 
the company became one of Switzerland’s 
top 10 chronometer producers, brands 
with the highest number of movements 
receiving chronometer certification from 
COSC, Switzerland’s official chronome¬ 
ter testing agency. The same year, Ball ap¬ 
peared for the first time on the list of top 
20 watch advertisers in the United States, 
a sign of its increasing strength here. 



Ball’s patented crown 
protector shown in the 
open position (belowj 
and closed position on 
the Engineer Hydro¬ 
carbon Ceramic Beak 
XV watch 




WHEN ANTILLE ARRIVED at Ball, job 
one was to upgrade the Engineer Hydro¬ 
carbon collection. (Ball has six watch 
families, all of them with names inspired 
by the brand’s railroad heritage; the oth¬ 
ers are Engineer II, Engineer Master II, 
Trainmaster, Conductor and Fireman.) 
He understood the task as carrying on in 
the spirit of the founder, an American 
with whom Antilie felt an affinity. “Webb 
C. Ball was a watchmaker and an engi¬ 
neer, and he made timing standards for 
railroads. This is very Swiss,” Antille says 
with a laugh. The original Ball railroad 
watches were the ultimate tool watch: 


SpaceShipOne pilot Brian Binnie 


rugged, utilitarian, practical and precise. 
Antille’s task was to make contemporary 
Ball watches even more rugged, utilitari¬ 
an and precise. 

He started with the Engineer Hydro¬ 
carbon Spacemaster watch. Ball created 
the Spacemaster for use by pilot Brian 
Binnie, who had recently joined the Ball 
Explorers Club. The club consists of 
nine accomplished adventurers/ex- 
plorers whose exploits the compa- I 
ny supports with donations, and 
with watches designed for their 
specific endeavors. 

With Binnie, it’s sp >ace I 

flight. He is a former U.S. Navy '■ 
pilot, who made history in 
2004 by flying the experimen¬ 
tal space plane SpaceShipOne, 
a privately funded rocket, to an 
altitude of 69.6 miles. The ex¬ 
ploit won the $ 10-million Ansari 
X Prize, aimed at spurring devel¬ 
opment of private, low-cost space 
flight. 

Antille consulted Binnie about the 
Spacemaster watch and got valuable in¬ 
put. Binnie’s feedback focused on two is¬ 
sues: the need for strong dial illumination 
in a dark cockpit and concerns about the 
effects of heavy vibration, particularly 


The Engineer 
Hydrocarbon 
Spacemaster 
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Braque Chronometer Collection 

Model GB7350WC3-2599 
COSC 2834-2 Swiss automatic movement 
Stainless steel case and bracelet, bi-color 
Day at 12 o’clock, date at 6 o’clock 
Case diameter 41mm 
Water resistant 50 meters 
Anti-reflection sapphire crystal 
See-through back 

Numbered chronometer delivered with individual certificate 
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during a rocket launch, on the perform¬ 
ance of a mechanical watch. Antille paid 
heed in developing the Spacemaster and 
its successor, the Spacemaster Orbital. 

He started with the crown. “The 
weakest point of every mechanical watch 
is the crown; it’s in direct contact with the 
movement,” Antille says. So Antille and 
his team improved Ball’s patented crown- 
protection system used on Engineer Hy¬ 
drocarbon models. The system, activated 
by pressing a button, uses a protective 
plate to guard the crown. They changed 


Ball watches use self-powered tritium gas 
tubes that are 100 times brighter at night 
than conventional luminescent paint. 


the shape and size of the screw-down 
crown (standard on all Ball watches), 
making the ridges deeper so that a pilot 
can turn it while wearing gloves. The en¬ 
tire crown sits in a crown guard, with the 
locking mechanism positioned on top. It 
provides water resistance to 333 meters 
and shock resistance to 7,500 Gs. All En¬ 
gineer Hydrocarbon models are tested for 
both water and shock resistance. 

To increase the watch’s legibility, the 
team made the Spacemaster the brightest 
watch Ball had made until that point. It 
used the tritium gas tube technology that 
had been a major feature of Ball watches 
since the brand was relaunched. The self- 
powered micro gas tubes contain a stable 
form of tritium gas, which provides 
nighttime illumination 100 times brighter 
than conventional luminescent paint. 
What’s more, they maintain that level of 
brightness for 25 years. 

When Hess launched Ball in the Unit¬ 
ed States, some people considered the mi¬ 
cro gas tubes a gimmick. But Hess main¬ 
tains that the founder would have loved 
them and used them had he had the 


chance. “Webb C. Ball wassail about 
readability. He wrote many, many articles 
and barnstormed the nation talking to 
watch inspectors about the ability to read 
a watch in the dark confines of a railroad 
locomotive. They were often lit with 
lanterns. He wanted a watch in stark 
white, big letters, very readable. That’s 
why the gas tube is a natural progression 
for Ball Watch.” 

To deal with the deeper darkness of 
space, the Spacemaster watch uses 29 
tubes on the hour, minute and seconds 
hands and dial. (A subsequent model, the 
Spacemaster XLUME, uses 80 tubes for 
flashlight-like brightness.) For Binnie, 
Ball introduced colored tubes, an indus¬ 
try first: ice-blue and yellow, inspired by 
Binnie’s description of the electric blue 
ribbon of the atmosphere that separates 
Earth from the darkness of space. 

THEN THERE’S THE BUCKLE, which 
Antille and company upgraded. 

A discussion of the Engineer Hydro¬ 
carbon buckle reveals one of the most 
striking and impressive features of the 
Ball Watch team: its unabashed horologi- 
cal wonkiness. From the Swiss-based Ex¬ 
ecutive Director Kevin Kouch, who in¬ 
vented a luminous calendar for the Engi¬ 
neer Master II Moon Glow watch (his 
patent is filed with the U.S. Trademark 
and Patent Office), to Hess (a watch his¬ 
torian, who co-authored the acclaimed 
1996 book “Rolex Wristwatches: An 
Unauthorized History”), to Antille him¬ 
self, the Ball crew knows watches inside 
and out, and can regale you with infor¬ 
mation about them with white-lab-coat- 
like detail. One example: Two years ago, 
Ball was the first watch company to in- 


WEBSTER C. BALL 
“WAS ALL ABOUT 
READABILITY,” 
HESS SAYS, AND 
WOULD HAVE USED 
TRITIUM TUBES. 
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troduce watches with 100 millicuries of 
tritium on their dials. Prior to that, the 
limit allowed by the U.S. Nuclear Regula¬ 
tory Commission was 25 millicuries of 
tritium. But Dan Hall, then a Ball Watch 
USA employee, read the NRC regula¬ 
tions and found nothing that preclud¬ 
ed 100 millicurie levels on watch di 
als. Ball informed the NRC that 
they had, in fact, misinterpreted 
their own regulations. The 
NRC agreed and the Ball Fire¬ 
man Night Train became the 
first watch to reach the 100 
millicurie mark. 

Such devotion to detail 
can make Ball Watch brief¬ 
ings not so brief. Here’s an 
abbreviated excerpt from a 
Ball press release about the 
Spacemaster describing the 
watch’s buckle: “The average 
owner uses the buckle 730 times 
a year. The new patented Ball 
monobloc buckle is four times 
stronger, yet easier to use.... The 
buckle and the extension can be easily 
opened with one hand without removing 
the watch from the wrist. The closure 
works with a mechanical lock that resists 
1,400 Newtons of force to further safe¬ 
guard the watch.... For extreme resist¬ 
ance and duraWlity, the buckle is manu¬ 
factured from a single block of chemical- 
analysis-certified AISI 316L / N 1.4435 
stainless steel. The buckle is made by 100 
percent CNC machining to one-hun¬ 
dredth of a millimeter precision, to en¬ 
sure that it operates perfectly. It surpasses 
the ISO 3160-2 / NIHS 96-50 Synthetic 
Sweat test and passes an aging (open & 
close) test 5,000 times.” (Any questions? 

1 didn’t think so.) 

Antille equipped the Spacemaster 
watch with a COSC-certified ETA 2836- 

2 movement. Today, the Spacemaster, 
which sells for $3,199 with a rubber strap 
and $3,299 with a steel bracelet, is Ball’s 
best-selling watch. 

AFTER THE SPACEMASTER, Antille 
probed deeper into Binnie’s concerns 
about vibration. The result was the Engi¬ 
neer Hydrocarbon Spacemaster Orbital 
watch, a limited-edition (999 pieces) 


ANTILLE’S PATENTED 
INVENTION USES A 
DISK ON THE BACK 
OF THE ORBITAL 
WATCH TO LOCK 
AND UNLOCK 
THE ROTOR. 


The Engineer Hydro¬ 
carbon Spacemaster 
Orbital contains Ball’s 
patented Amortiser 
anti-shock system, which 
locks the rotor. 


GMT chronograph, created to 
withstand the forces Binnie 
and his watch experience 
driving a spaceship (or 
driving a golf ball). The 
problem, Antille says, 
is that a strong shock 
can damage the rotor 
of an automatic 
movement and cause 
the watch to stop. 
Antille’s solution is 
the patented Ball 
Amortiser shock-re¬ 
sistance system. The 
system does two 
things. First, it enables 
the wearer to temporar¬ 
ily stop the motion of the 
rotor. The wearer locks 
and unlocks the rotor by 
turning a propeller-shaped 
disk on the caseback, which de¬ 
ploys an elevator mechanism in the 
movement that Antille invented to lock 
the rotor. Secondly, Antille surrounded 
the Ball-modified ETA 7750 movement 
with an anti-magnetic shock-absorbing 
ring made of carbide, like that used in 
tennis racquets, he says, which protects 
the watch from both frontal and lateral 
shocks. The watch is big (45 mm by 18.3 
mm) but lightweight, per Binnie’s re¬ 
quest, thanks to a titanium case. It is 
shock-resistant to 7,500 Gs, antimagnetic 
to 4^00 A/m, and can endure tempera¬ 
tures to -40 degrees (Fahrenheit or Cel¬ 
sius; the scales match at -40 degrees). It 
has 52 micro glass tubes for illumination 
in darkness. All told, Ball filed five Swiss 
patents for the Spacemaster Orbital 
($5,399 with rubber strap, $5,499 with 
steel bracelet). 

Binnie has not yet had the chance to 
wear the Spacemaster Orbital in space. 
But Ball has, in fact, joined the small, ex¬ 
clusive club of watch brands worn in 
space. The commander of the Discovery 
space shuttle, Capt. Alan Poindexter, 
wore the Ball Spacemaster XLUME 
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watch on a mission to the International 
Space Station from April 5 to 20, 2010. 
Says Hess, “He sent us an official NASA 
certificate saying that, not only did he 
wear it up there, but that it performed ad¬ 
mirably.” (Poindexter died in a jet ski ac¬ 
cident on July 1.) 

Other notable additions to the Engi¬ 
neer Hydrocarbon collection include the 
DeepQuest watch, which is water resist¬ 
ant to 3,000 meters. The entire case is 
machined out of a single block of titani¬ 
um. Antilie wanted a monobloc case be¬ 
cause, he says, the elements of a multi¬ 
piece case can actually shift under ex¬ 
treme water pressure. The watch has a 
screw-in bezel with a nonreflective crystal 
5.3 mm thick and sells for $3,999 (rub¬ 
ber) or $4,099 (steel bracelet). The Ce¬ 
ramic Peak XV (“Peak XV” is the name 
the Great Trigonometric Survey of British 
India gave to the peak we know as Mt. 
Everest) features a ceramic bezel with a 
world first: luminescent paint on the gra¬ 
dations on the bezel. The suggested retail 
price is $3,799 (rubber strap) or $3,899 
(steel bracelet). New this year is the Engi¬ 
neer Hydrocarbon NEDU (Navy Experi¬ 
mental Diving Unit), which contains a 
watchmaking first: a helium release valve 
constructed in the crown (another Ball 
patent) so as to remove a potential leak 
point on the surface of the case. Like the 
DeepQuest watch, it has a ceramic bezel 
with luminous paint on the indications 
($4,299 rubber or $4,399 steel). 

After the Engineer Hydrocarbon, the 
two best-selling collections are Fireman 
(which contains Ball’s Storm Chaser 
watches and the Night Train with the 100 
millicurie dial illumination) and Train¬ 
master. Trainmaster includes one of Ball’s 
most elegant watches, the One Hundred 
Twenty, a rose-gold watch launched last 
year to commemorate the 120th anniver¬ 
sary of the incorporation of the Webb C. 
Ball Co. Even this dress piece ($5,999), 
with 20 grams of 18k gold and an exhibi¬ 
tion back showing the ETA 2892 move¬ 
ment, boasts a new Ball patent. The exhi¬ 
bition caseback consists of two sapphire 
windows, one of which serves as a magni¬ 
fier. The reinforced convex sapphire back 
gives the watch shock resistance to 5,000 
Gs. 


Ball’s Trainmaster 
One Hundred 
Twenty rose-gold 
watch is shock 
resistant to 
5,000 Gs. 


WHEN ANTILLE IS 


not tinkering with 
the Ball Watch collections, he works on de¬ 
veloping an in-house movement for the 
firm. Becoming a manufacture - a company 
that makes at least one movement in house 
- has become a mania in Switzerland since 
2010, when the Swatch Group declared its 
intention to cut or terminate supplies of 


movements and parts to non-group brands, 
pending approval by Switzerland’s anti¬ 
trust authorities. Swiss watch assemblers, 
like Ball Watch, who have traditionally re¬ 
lied on Swatch Group’s ETA subsidiary for 
movements, are in a rush either to find alter¬ 
native movement suppliers or to develop 
their own movement production, or both. 


“WEBB C. BALL WAS A WATCHMAKER AND 
MADE TIMING STANDARDS FOR RAILROADS. 
THIS IS VERY SWISS,” ANTILLE SAYS WITH 
A LAUGH. 
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ROCK SOLID: KOBOLD HIMALAYA 


In 2009, Kobold Watch Company founder Michael 
Kobold and Kobold Ambassador Sir Ranulph Fiennes 
climbed Mount Everest in support of the Navy SEAL 
Fund. On their way down, they brought back two rocks 
from the summit. Three years later, Kobold presents the 
Himalaya Everest Edition, featuring dials made from the 
summit rock. 


Limited to only 25 watches, the Kobold Himalaya 
Everest Edition is encased in a U.S.-made stainless steel 
case. The watch is assembled in the Kobold Watch 
Company's new workshop in Kathmandu, Nepal by the 
two Sherpas who accompanied Fiennes and Kobold on 
their expedition. 


Himalaya Everest Edition 

Mount Everest summit rock dial 
automatic-winding movement 
U.S.-made case 
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The case of the 
Engineer Hydrocarbon 
DeepQuest watch is 
carved from a single 
block of titanium. 


“Everybody has to look for solu¬ 
tions,” says Ball Watch Co. President 
Andre Meier. Meier is a Swatch Group 
veteran - he was head of global sales 
for Blancpain - who joined Ball Watch 
last fall. In yet another sign of the own¬ 
ing family’s serious ambitions for Ball 
Watch, Meier was recruited to oversee 
Ball operations with a mandate to turn 
it over time into a global watch player. 

Which is why Ball has joined the 
stampede to make an in-house move¬ 
ment. “Everybody will try to,” Meier 
says, “but I don’t think everybody will 
manage to.” It requires not only deep 
pockets but deep technical know-how, 
Meier says. Ball Watch’s owners have 
the financial resources; what they 
lacked was the know-how. That’s why 
they got Antille. “Philippe knows this 
one,” Meier says confidently. “His job 
[at Rolex] was to make movements. 
Now he is doing this at Ball as well. It’s 
the main reason that he was hired. It’s a 
big asset for the brand.” 

Ball’s in-house movement is still in 
development and remains essentially 
under wraps. It will be a three-hand, 
day-date, base movement, designed by 
Antille, that will be assembled at Ball 


Watch’s La Chaux-de-Fonds factory, 
where Ball currently modifies movements 
and assembles watches with supplied 
movements. Ball intends to produce all 
but five to 10 components of the new 
movement in-house, Antille says. Proto¬ 
types of the movement were finished a 
year ago. Because it is their first effort, 
Ball executives hesitate to predict when 
they will begin producing the movement. 
It could take a year or two. “It always 
takes time,” Meier says. “But this is the 
direction we are going.” 

Kevin Kouch points to the herd of 
Swiss watch brands that have either un¬ 
veiled or declared their intention to unveil 
their own movement. “Sooner or later,” 
he says, “everybody who wants to be big 
needs to make their own movements.” 
rClearly, Ball Watch wants to be big. The 
movement, they say, is on the way. O 


Scan here to see our 
web feature on Ball 
Watch’s limited-edition 
railroad watch 
commemorating the 
100th anniversary of 
Grand Central Terminal. 
http://www.watchti me.com/?p= 14400 
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ver hear of Hanhart? If not, you have 
company. Hanhart, a watch brand based 
in Switzerland, with a manufacturing 
branch in Germany, has until now mar¬ 
keted its products chiefly in German¬ 
speaking countries. It has never made a 
serious effort to woo U.S. consumers. 

There’s another reason you might not 
know Hanhart: The vast majority of its 
output is stopwatches, of which it makes 
150,000 per year, both mechanical and 
quartz, not wristwatches. Of those it 
makes just 2,500 per year, fewer than any 
but the tiniest boutique brands. 

But you should be seeing more of 
Hanhart soon. Under CEO Thomas 
Morf, who took the reins in 2010, the 
brand is expanding internationally. It re¬ 
cently signed up a distributor in the U.S., 
ABS Distributors in Yorba Linda, Calif. 
And, if all goes according to plan, there 
will one day be many more Hanhart 
wristwatches to sell here and everywhere: 
Morf says he wants to increase wrist- 
watch production to 25,000 by 2015. 


The Swiss-German 
company known 
mostly in Europe, 
and mostly for 
its stopwatches, 
is bringing its 
wristwatches 
over here. 

in 1882, when 26- 
year-old Johann Hanhart opened a watch 
shop in his home town of Diessenhofen, 
Switzerland, near the border with Ger¬ 
many. Twenty years later he moved his 
business, which by that time included as¬ 
sembling watches as well as selling them, 
to the town of Schwenningen, over the 
border in Germany. Schwenningen was 
the center of Germany’s clock industry. 
Hanhart’s son Wilhelm took over the 
business and in the 1920s set it in a new 
direction: making stopwatches. Wilhelm 
“Willy” Adolph Hanhart was an athlete - 
his sport was track and field - and he 
knew how few affordable stopwatches 
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were on the market. He decided to fill that 
niche and in 1924, with the help of a 
watchmaker, designed a stopwatch with a 
pin-lever escapement, the company’s first 
stopwatch. 

The business grew, and in 1934 Wil¬ 
helm Hanhart opened a second factory in 
nearby Giitenbach, Germany, for making 
stopwatches and wrist chronographs. (Jo¬ 
hann Hanhart had died two years earlier.) 
By then, the firm was making its own 
movements, including inexpensive, pin- 
lever ones and higher-priced jeweled 
movements with Swiss lever escapements. 
The company kept its factory in Schwen- 
ningen, where it made non-chronograph 
wristwatches. In 1935, it launched a split- 
second stopwatch. 

In the meantime, the aviation industry 
was developing rapidly and with it the 
need for pilots’ watches. As war loomed 
in Europe, Germany turned to its watch 
industry (and to Switzerland’s) to supply 
its military pilots with chronographs. The 
first one the Hanhart company intro¬ 
duced, in 1938, was a monopusher model 
containing caliber 40, a column-wheel 
movement. By then, two-pusher chrono¬ 
graphs had already appeared on the mar- 
ket, and Hanhart’s next chronograph 


models, caliber 41 and the Tachy Tele, 
were two-pusher watches. Both came out 
in 1939. Both also had a feature that 
would become a signature for Hanhart: a 
return-to-zero button that was painted T 

red so that pilots would be less likely to 
push it inadvertently during a flight. Some 
of Hanhart’s pilots’ chronographs also 
had a red dot on the bezel at 12 o’clock. 

This way the wearer could use the bezel, 

which was rotatable, to time an interval HANHART MAKES 

longer than the 30 minutes on the chrono- . 

graph counter. VERY FEW 

After the war, the French dismantled 

the company, which lay in the French WRISTWATCHES 

zone of occupation, and took most of its a w/ tx t jt TLJ AT 
machines and design drawings. Willy w W, £) U 1 
Hanhart was sent to an internment camp w/tt t CCN ru A a tp t? 

for 10 months. When he got out, he began 
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Hanhart 


From the 1930s: 


A flyback chrono 
(far left) containing 
caliber 42 and a 


pilots' watch (left) 
fitted with caliber 
41 (movement 
shown above) 


re-equipping the factory in Giitenbach but 
then realized, in 1947, that he was about 
to be arrested again and fled to Switzer¬ 
land. He returned to Germany two years 
later. While he was gone, his employees 
continued to restore the Giitenbach facto¬ 
ry, and by 1948 it was once again making 
chronographs, which included an inex¬ 
pensive version of the pilots’ chrono¬ 
graph, reference 417 ES. A catalog from 
1950 boasts that - with the first quartz 
wristwatch still nearly two decades in the 
future - the Hanhart technicians who reg¬ 
ulated this watch did so using “astronom¬ 
ically accurate quartz-controlled timing 
machines.” 

By 1952, the company headquarters 
in Schwenningen were also rebuilt and the 
company was working at full capacity. It 
was concentrating on making stopwatch¬ 
es and other timing devices, but continued 
to make some wristwatches. In 1955, it 
received an order for pilots’ chronographs 
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PROFILE 

Hanhart 



from the German armed forces. Hanhart 
also made chronographs for the French 
military. 

Seven years later, the company 
stopped making wristwatches entirely 
and devoted itself to making stopwatches. 
It would become the world’s biggest man¬ 
ufacturer of timing devices, according to 
Lucien Trueb, author of “The World of 
Watches.” In 1963, it opened an addition¬ 
al factory in Neukirch, Germany. 

During the industry’s shift to quartz 
technology in the 1970s, Hanhart tried to 
keep pace. It developed a quartz move¬ 
ment in the early 1970s, then, as low- 
priced quartz movements began pouring 
out of Asia, came up with its own inex¬ 
pensive movement, caliber 3305, to com¬ 
pete with them. Hanhart sold 40 million 
units of this caliber, which it introduced in 
1982. But, like most of the watch industry 
in Europe, Hanhart was ultimately defeat¬ 
ed by competition from cheap quartz 
watches made in Asia, and the company 
nearly went bankrupt, Trueb writes. 



The Stealth 1882 
has a “snail” 
tachymeter scale in 
the center. 


The Monoscope is 
a monopusher with 
Hanhart’s signature 
grooved bezel. 


IN 1992, A GROUP of investors acquired 
control of the company and closed the 
Schwenningen factory, consolidating pro¬ 
duction in Giitenbach. (Willy Hanhart 
died in 1986; his son-in-law, Klaus Eble, 
took over as manager in 1983.) The me¬ 
chanical-watch renaissance was under 
way, and Hanhart responded to con¬ 
sumers’ growing interest in vintage me¬ 
chanical models by bringing out military- 
styled pilots’ chronographs like those it 
had made during WW II and the follow¬ 
ing years. These included a limited-edition 
reproduction of the well-known caliber 
41 watch from 1939. The watch, made in 
a series of 2,500 pieces and introduced in 
1997, had a case and dial identical to the 
original and a movement made by ETA. 
The watches sold out quickly, the compa¬ 
ny says, so it soon followed up with a re¬ 
production of the Tachy Tele. In 2003, 
Hanhart launched the Primus, a mono¬ 
pusher chronograph inspired by the cal¬ 
iber 40 monopusher from 1938. Eventu¬ 
ally Hanhart issued reproductions of all 


The Primus Pilot 
has luminous 
hands and 
markers. 


THE CURRENT 

COLLECTION . 

CONTAINS A MIX 

AND VINTAGE LOOKS. 


104 WatchTime October 2012 














Hanhart launched 
the Primus Desert 
Pilot at Baselworld 
this year. 


The Tachy Tele 
was inspired by a 
model from 1939. 


its well-known pilots’ watches. To mark 
its 125th anniversary in 2007, it brought 
out a limited edition (39 pieces) watch 
called the Opus 41. It had a platinum 
case and contained an original caliber 
41 movement. 

In 2008, the company established an 
affiliated company, Hanhart AG, in 
Diessenhofen, very near where Johann 
Hanhart had opened his store 126 years 
earlier. Hanhart AG handles manage¬ 
ment of the brand, along with marketing 
and distribution of the company’s wrist- 
watches and its ClassicTimer mechani¬ 
cal stopwatches. The ClassicTimer col¬ 
lection is aimed at drivers in vintage-car- 
rallies. The Giitenbach branch of Han¬ 
hart, named A. Hanhart GmbH & Co. 
KG, handles the engineering and manu¬ 
facturing of professional stopwatches 
and some wristwatches. Morf, former 
head of Carl F. Bucherer, oversees both 
Hanhart AG and A. Hanhart GmbH &c 
Co. A Swiss private-equity company 
called the Gaydoul Group AG has a ma¬ 


jority interest in Hanhart. Morf also has 
an ownership stake in the company. 

There are two principal Hanhart 
wristwatch collections: Pioneer and 
Primus. The Pioneer collection contains 
vintage-inspired models that borrow 
heavily from Hanhart pilots’ watches of 
the mid-20th century. The Primus collec¬ 
tion is more modern-looking. Many 
Hanhart models have the red chrono 
pushers and grooved bezels found on the 
old pilots’ watches. Most of the current 
models are true to the original pieces in 
that they are bicompax styles. There are 
monopusher models that hark back to 
the caliber 40 watch of 1938. Nearly all 
are chronographs, containing modified 
ETA or Sellita movements. Prices range 
from about $2,500 to $8,000, with lim¬ 
ited editions priced at about $10,000. 

Starting this year, the company will 
be using a special type of steel for its 
wristwatch cases: HDS, which, the com¬ 
pany says, is 100 times more scratch re¬ 
sistant than normal steel. O 
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If you like chronographs, and if you 
like watch tests, the next 18 pages 
should make you as happy as a 
rattrapante at the New York 
Marathon. Here, you’ll find seven 
mini-tests of chronos plain and 
fancy, large and, well, larger. Enjoy. 
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Baume & Mercier 
Capeland 


Frederique Constant Vintage 
Racing Chronograph 
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Porsche Design 
P’6620 Dashboard 
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Hamilton Khaki 
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Auto Chrono 
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Movado Datron 
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TESTS 

7 Chronographs 


CAPELAND 


BY JULIA KNAUT 

PHOTOS BY OK-PHOTOCRAPHY 



aume and Mercier launched its newly re¬ 
designed Capeland at the SIHH exhibi¬ 
tion in Geneva last year. The watch has a 
harmonious design featuring a brown 
sunburst finish on the dial, a stainless- 
steel case and a brown leather strap. 

We found the dial especially attrac¬ 
tive, with its color scheme of brown, red, 
black and white and its subdials in a 
symmetrical tri-compax arrangement. 
We also liked the narrow hands and the 
different levels on the dial. Thanks to 
tachymeter and telemeter tracks, it’s pos¬ 
sible to calculate speed and distance. 
However, the size and position of the dis¬ 
plays tend to make the watch hard to 
read. The reflective chronograph hands, 
the overly long minutes hand and the 
modest amount of luminous material on 
the hour and minutes hands and at 3, 6, 9 
and 12 o’clock also decrease the overall 
legibility of the watch. 

A narrow bezel and dramatically 
curving lugs direct your eyes to the dial. 
We liked the convex crown, which fits 
snugly against the case and is adorned 
with the brand’s logo. The crown’s shape 



SPECS | 

BAUME & MERCIER CAPELAND 


Manufacturer: Baume & Mercier, 

Chemin de la Chenaie 50, CH-1293 
Bellevue, Switzerland 

Reference: MOA10002 

Functions: Hours, minutes, small seconds; 
chronograph with 30-minute and 12-hour 
counter; date and hack mechanism 

Movement: Automatic ETA 7753 eiabore; 
28,000 vph; 27 jewels; Etachron 
regulator; Incabloc shock absorber; 
44-hour power reserve; diameter = 

30 mm, height = 7.9 mm 

Case: Stainless steel, curved sapphire 
crystal, screw-down stainless-steel case- 
back; water resistant to 50 meters 

Strap and ciasp: Leather strap with 
stainless-steel double-folding clasp 

Rate resuits: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 


Dial up 

+6/+4 

Dial down 

+7/+5 

Crown up 

+2/-I 

Crown down 

+5/+1 

Crown left 

+1 1-4 

Crown right 

+5/+3 

Greatest deviation of rate 

6/9 

Average deviation 

+4.3/+1.3 

Average amplitude: 

Flat positions 

285°/261° 

Hanging positions 

254°/230° 

Dimensions: Diameter = 42 mm, 
height= 15.1 mm; weight = 107 g 

Variations: Various dial colors and straps 

Price: $4,350 
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TESTS 

7 Chronographs 



Pros 

+ Beautiful design 
+ Excellent wearing 
comfort 

+ Good rate results 

Cons 

- Difficult quick date 
adjustment 

- High price 


The 42-mm version of the Capeland 
contains the ETA 7753. 
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SCORES 

BAUME a MERCIER CAPELAND 


Strap and clasp (max. 10 points): 

Generally simple but well made. The 
prong on the outer buckle of the clasp 
ensures a secure closure. 7 

Operation (5): The chronograph pushers 
and the crown are easy to use but the 
clasp is hard to open with no deployant 
buttons. A sharp object is needed to use 
the recessed button for the quick date 
adjustment. 4 

Case (10): Careful, simple execution, but 
the lugs have some sharp edges. The push¬ 
ers are well designed and easy to use. 7 

Design (15): Harmonious and balanced 
design all around 14 

Legibility (5): Small and extremely 
detailed displays reduce legibility. Hard 
to read in the dark due to limited use of 
luminous material. 3 

Wearing comfort (10): Comfortable to 
wear thanks to the supple strap and 
curved caseback 9 

Movement (20): Reliable standard 
movement. Decorations are limited to 
the rotor. 11 

Rate results (10): The average daily gain 
on the timing machine and on the wrist 
is good, and even better when the 
chronograph is on. The greatest 
deviation between positions is 
acceptable (6 sec.). 8 

Value (15): Although the price is high, we 
like the beautiful design, superb wearing 
comfort and good rate results. 11 

TOTAL: 74 POINTS 


and fluting make it easy to grasp and 
hold. The generously sized chrono push¬ 
ers are also easy to use. 

The case has simple yet careful finish¬ 
ing. Even in the extended position the 
crown remains securely seated. However, 
the lugs have some sharp edges. 

The caseback is secured with six 
screws. It is curved, which makes the 
watch comfortable to wear. 

The supple leather strap and flat, 
stainless-steel, double-folding clasp are 
also comfortable. The strap is padded 
and accented with a white seam, and the 
clasp has an outer bar and prong that 
keep the watch securely in place. 

The execution of the clasp is clean but 
has some slight flaws. For instance, when 
you look closely you can see minor marks 
from the polishing process. The cut 
leather strap is attached securely to the 
case and does not shift out of place. 

Unfortunately, the clasp is not 
equipped with deployant buttons, so you 
need to use a bit of force to open the 
clasp. Visually, the strap and clasp are a 
good match for the case and dial. 

The Capeland is powered by an ETA 
7753 movement, which allows for the 
balanced, tri-compax arrangement of the 
dial. The only disadvantage of this 
proven standard movement is that the 
quick date adjustment requires the use of 


a correction button located on the case at 
10 o’clock, and a sharp object is needed 
to operate the button. However, the 
brand has improved this aspect of the 
watch in its larger 44-mm model, intro¬ 
duced this year. The new model is pow¬ 
ered by an ETA 7750 movement, which 
enables quick date adjustment using the 
crown. The 7750 has been reconfigured 
by La Joux-Perret to allow for a tri-com- 
pax dial arrangement. The 42-mm model 
will continue to use the ETA 7753. 

Our test watch did well on the timing 
machine, achieving rate results that 
earned it a score of eight out of 10 possi¬ 
ble points. When the chronograph was 
off, the greatest deviation was 6 seconds 
between the various positions with a gain 
of about 4 seconds per day. With the 
chrono on, the movement gained only 
about 1 second on average and the great¬ 
est deviation of rate was only 9 seconds. 

The Capeland's beautiful design, 
clean finishes, high level of wearing com¬ 
fort and good rate results are all impres¬ 
sive. But its price of $4,350 seems rela¬ 
tively high when compared with other 
nicely designed chronographs with stan¬ 
dard movements. Since our test, Baume 
& Mercier has made further improve¬ 
ments to this model, giving it a transpar¬ 
ent caseback, an alligator strap and a 
clasp with deployant buttons. The price 
of $4,350 remains unchanged. O 
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TESTS 

7 Chronographs 


Frederique Constant 

Vintage Racing Chronograph 

BY ALEXANDER KRUPP 
PHOTOS BY OK-PHOTOCRAPHY 


u m ■ ■ ■ 
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The strap and clasp are 
well made. 





Pros 

+ Sporty retro design 
+ Good rate results 
+ Very high-quality 
folding clasp 




rederique Constant has been the official 
timekeeper and a supporter of numerous 
events celebrating classic Austin-Healey 
cars since 2000. Recently Frederique 
Constant announced it is the official 
timekeeper of the Peking to Paris Motor 
Challenge, the most adventurous of all 
endurance rallies for vintage cars. The 
long-haul rally, first organized in 1907, 
covers some 9,000 miles and crosses 
most of Asia and much of Europe on 
“roads” that are sometimes barely there. 
More than 100 teams participate, some 
driving century-old cars. 

A watch that’s launched to honor 
such a race should have a nostalgically 
sporty design, a steel case and the ability 
to measure the duration of driven 
stretches. Frederique Constant’s Vintage 
Racing Chronograph includes all of 
these features. The model in our test has 
contrasting counters on the dial. The 
other two versions have the same func¬ 


tions, but their monochromatic silver- 
colored dials are not as sporty looking 
and have less retro appeal. 

We like the sporty retro design of the 
watch we tested, but what else does it of¬ 
fer? First, it has a Swiss-made self-wind¬ 
ing movement. The ETA 7750 has been 
reworked to provide historical tri-com- 
pax positioning of the subdials rather 
than the conventional dial arrangement. 
Frederique Constant also removed the 
movement’s date display, which gives the 
dial perfect symmetry. One of the move¬ 
ment’s visual highlights is the “Peking to 
Paris” rotor with colorful engravings. 
Except for this attractive element, the 
movement has no embellishment. 


SCORES 

FREDERIQUE CONSTANT ] 

VINTAGE RACING CHRONOGRAPH j 

| Strap and clasp (max. 10 points): 

7 

Operation (5): 


4 

Case (10): 


7 

Design (15): 


12 

Legibility (5): 


4 

Wearing comfort (10): 


8 

Movement (20): 


12 

Rate results (10): 


8 

Overall value (15): 


12 

TOTAL: 

74 POINTS 
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TESTS 

7 Chronographs 


The movement is well constructed 
and the rate results are good. According 
to our timing machine, the tested watch’s 
average daily gain was only 2.2 seconds. 
The greatest difference among the vari¬ 
ous positions was not large: 6 seconds. 
Long-term wearing tests in which we 
used the chrono several times a day 
showed daily gains between 1.5 and 2.5 
seconds. 

A simple yet solidly crafted stainless- 
steel case with two sapphire crystals sur¬ 
rounds the movement and the well-craft- 
ed dial. The case is water resistant to 100 
meters, so this watch will continue to tick 
merrily even after suffering the indignity 
of being splattered with Mongolian mud 
kicked up by a car’s tires. However, the 
case’s rounded contours and polished sur¬ 
faces may not appeal to everyone. 

The strap and clasp are well made, 
but a luxurious watch that sells for nearly 


$3,000 should not be fitted with an imi¬ 
tation crocodile strap. Frederique Con¬ 
stant’s affiliation with car rallies would 
be better served by using a cowhide strap 
pierced with holes, like the one the brand 
uses in its Austin-Healey collection. 
However, we like the well-constructed 
folding clasp: The closure is sturdy and it 
ensures that leather rather than metal 
touches the inside of the wearer’s wrist. 
Safety pushers and an outer stirrup with a 
raised logo against a matte background 
complete the good overall impression of 
this component. 

We found only three minor shortcom¬ 
ings in the Vintage Racing Chronograph: 
The strap is imitation crocodile, the 
crown is somewhat hard to grasp and 
there isn’t enough contrast between the 
dial and the three central hands. But the 
watch’s price and its features definitely 
outweigh its minor flaws. O 


One of the watch’s highlights is its “Peking to Paris” rotor. 


SPECS 

FREDERIQUE CONSTANT 
VINTAGE RACING CHRONOGRAPH 


Manufacturer: Frederique Constant SA, 
Chemin du Champ des Filles 32, CH-1228 
Plan-les-Ouates, Geneva, Switzerland 

Reference number: FC-396SB6B6 
Functions: Hours, minutes, small seconds; 
chronograph with 30-minute and 12-hour 
counters; stop-seconds function 

Movement: Modified automatic ETA 
7750 elabore; 28,800 vph; 25 jewels; fine 
adjustment via regulator with eccentric 
screw; Incabloc shock absorption; 42- 
hour power reserve; diameter = 30 mm, 
height = 7.9 mm 

Case: Stainless steel, domed and 
nonreflective sapphire crystal; six screws 
hold back in place; back has a transparent 
window of sapphire; water resistant to 
100 meters 

Strap and clasp: Embossed calfskin strap 
with stainless-steel safety clasp 

Rate resuits: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 



Dial up 


Dial down 


+5/+3 


Crown up 


Crown down 


+3/+3 


Crown left 


Crown right 


+5/+6 


Greatest deviation of rate 6 / 8 


Average deviation 


+2.2/+1.5 


Average amplitude: 


Dimensions: Diameter = 43 mm, 
height= 14.5 mm; weight = 121 g 


Variations: Silver-colored dial and 
steel-colored or rose-gold-plated hands 
and indices 


Limited edition: 1,888 pieces in each 
version 


Price: $2,995 


Flat positions 


301°/284° 


Hanging positions 


275°/255° 
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7 Chronographs 


Khaki Field Officer 
Auto Chrono 


BY JULIA KNAUT 

PHOTOS BY OK-PHOTOCRAPHY 
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Pros 

+ Solid craftsmanship 
+ Good wearing comfort 


Cons 

- Mediocre rate results 

- Daytime legibility could 
be better 


The watch contains the 
tried-and-true ETA 
7750 movement. 



Manufacturer: Hamilton International 
Ltd., Chemin du Long-Champ 119, 
CH-2504 Bienne, Switzerland 

Reference number: H7i716533 

Functions: Hours, minutes; chronograph 
with 30-minute and 12-hour counters; 
date and day displays; stop-seconds 
function 


Movement: Automatic ETA 7750 elabore; 
28,800 vph; 25 jewels; Etachron regulator 
with eccentric screw; Incabloc shock 
absorption, 48-hour power reserve; 
diameter = 30 mm, height = 7.9 mm 

Case: Stainless steel; domed sapphire 
crystal; five screws hold back in place, 
mineral-glass window in back; water 
resistant to 100 meters 

Strap and clasp: Cowhide strap with 
double-pronged stainless-steel buckle 

Rate resuits: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 


Dial up 

+12 / +10 

Dial down 

+16 / +14 

Crown up 

+11 1+8 

Crown down 

+9/+7 

Crown left 

+5/-I 

Crown right 

+10/+6 

Greatest deviation of rate 

11 /15 

Average deviation 

+10.5/+7.3 

Average amplitude: 

Flat positions 

281°/267° 

Hanging positions 

246°/232° 

Dimensions: Diameter = 44 mm, 
height = 16 mm; weight = 117 g 

Variations: With stainless-steel bracelet 
(SI,445) 


Price: $1,395 


he Hamilton Watch Co. was founded in 
Lancaster, Pa., in 1892. The brand soon 
became the leading supplier of pocket- 
watches for railroad men. Its popularity 
continued to grow into the 20th century, 
when Hamilton became America’s most 
important domestic manufacturer of pi¬ 
lots’ watches. Now the brand is part of 
the Swatch Group and has its headquar¬ 
ters in Bienne, Switzerland, so although 
Hamilton has American roots, Swiss 
movements tick inside its watches. 

The Khaki Field Officer Auto 
Chronograph is powered by the time- 
honored ETA 7750. This movement is 
equipped with user-friendly features 


such as a rapid-reset mechanism for the 
date and day displays, as well as a stop- 
seconds function. The date display re¬ 
quires 90 minutes to advance. 

The rotor boasts a sunburst pattern 
and Hamilton’s logo. The rest of the 
movement is kept rather simple with no 
other decoration. Many components 
are polished, with neatly crafted edges 
and surfaces. The movement in our 
tested watch unfortunately had some 
tool marks: A few of the bridges were 
slightly scratched. All in all, though, 
the movement makes a good impres¬ 
sion, considering that the watch is not 
expensive. 


The side view of the watch shows its sturdy construction. 


























TESTS 

7 Chronographs 


SCORES 

HAMILTON KHAKI FIELD 
OFFICER AUTO CHRONO 


Strap and clasp (max. 10 points): 

The strap is carefully and cleanly crafted, 
but the stamped pronged buckle is too 
simply made. 7 

Operation (5): The crown and push- 
pieces are easy to use, the strap goes on 
and off easily thanks to its double¬ 
pronged buckle, and the calendar 
displays can be quickly reset. 5 

Case (10): Relatively simple, but solidly 
and cleanly crafted 7 

Design (15): The uncomplicated sporty 
design suits this watch well. The dial is 
nicely styled, but the reason for the red 
marking between 9 and 11 o’clock 
remains a mystery. 13 

Legibility (5): The watch is legible both 
day and night thanks to the design of the 
black dial with large contrasting 
numerals, but two numerals are partially 
covered, the subdials are too small, and 
the hands are too short. 3 

Wearing comfort (10): Comfortable on 
the wrist, but the strap is stiff. 9 

Movement (20): The time-honored ETA 
7750 with few embellishments. Simple 
yet competently finished, but unfor¬ 
tunately with a few faint tool marks 11 

Rate results (10): The average gain is 
a fairly high 10.5 seconds per day; 
the greatest deviation is relatively 
poor when the chronograph is 
switched on. 6 

Overall value (15): Few brands offer a 
chronograph with a Swiss movement at 
this price. We like the well-balanced 
design and the good craftsmanship, but 
the rate results and the finishing on the 
movement could be improved. 13 

TOTAL: 74 POINTS 



The simple, satin-finished, stainless- 
steel case is well made. The push-pieces 
and the crown are also well crafted. Pairs 
of bushings add to the stability of these 
pushers, which are satin-finished like the 
case. The crown is easy to grasp and pull 
out. It is polished and adorned with an 
embossed “H.” The crown doesn’t wob¬ 
ble, even in its outermost position. A min¬ 
eral-glass window in the screwed stain¬ 
less-steel back offers a clear view of the 
movement. 

A dark brown cowhide strap 
with white stitching and a double 
row of holes keeps the watch se¬ 
curely fastened around your 
wrist. The neatly crafted strap 
is firmly attached to the 
case. The stamped buckle 
is made of satin-finished 
stainless steel and has a 
double prong shaped 
like the letter “H.” 

The buckle opens 
and closes easily, but 
its rather thin material doesn’t 
look quite as sturdy as we would wish. 
This watch is very comfortable to wear 
but its strap is somewhat stiff. 

Large, white, luminous numerals are 
the first details you notice on the well-de¬ 
signed black dial. There’s one counter for 
30 elapsed minutes at 12 o’clock and an¬ 
other for 12 elapsed hours at 6 o’clock, 
but the dial doesn’t have the seconds sub¬ 
dial ordinarily found on watches pow¬ 
ered by the ETA 7750. The date and day 
displays appear in their usual positions at 
3 o’clock. Hour, minutes and seconds 
hands coated with luminous material 
complete the well-balanced picture. The 
simplicity of the dial enhances its legibili¬ 
ty, but the numerals on the counters are 
much too small. The elapsed-time subdi¬ 
als partially cover the hour numerals at 6 
o’clock and 12 o’clock. We also found 
that the watch’s hour and minutes hands 
are too short. The luminosity of the nu¬ 
merals is not as bright as that of the 
hands, but all elements are easy to read in 
the dark. 

The watch’s precision was not espe¬ 
cially good: The maximum daily devia¬ 
tion was 11 seconds and the average daily 
gain was 10.5 seconds. 


The buckle has a double prong shaped like the 
letter “H” 


The black dial is a good match for 
the matte stainless-steel case and the 
sporty strap. We like the pronged buckle 
shaped like the letter “H.” However, 
with no explanation as to its purpose, 
the red marking along the edge of the di¬ 
al from 9 o’clock to 11 o’clock seems 
superfluous. 

For not quite $1,400, the owner gets 
a handsomely styled chronograph with 
a pilots’-watch design. Clean craftsman¬ 
ship throughout, sturdy construction 
and stylish extras further increase its ap¬ 
peal. The rate results weren’t especially 
good: In this instance, Swiss quality ex¬ 
presses itself more clearly in the appeal¬ 
ing styling than in the accuracy of the 
rate. O 
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Pros 

+ Harmonious, 
understated design 

+ Nicely fluted crown 
and pushers 

+ Finely decorated 
movement 

Cons 

- Time displays are not 
perfectly legible. 

- Date cannot be changed 
using the crown. 


4 ^ 1 
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M. 

JUf f you dream of one day owning a 
Porsche 911, you can fill your 
® time until then with luxury arti¬ 
cles from Porsche Design. The 
company, headquartered in Austria, has 
designed accessories since 1972 - sun¬ 
glasses, leather goods and, of course, 
watches. 

Porsche Design watches are made by 
Eterna, the 150-year-old watch manufac¬ 
turer based in Grenchen, Switzerland. 
Among them is the P'6620 Dashboard 
chronograph. It has a precisely engi¬ 
neered, 44-mm case made of PVD-coated 
titanium; a seamless, smooth-fitting link 
bracelet with an invisible clasp; a large 
fluted crown and grooved pushers, and a 
finely decorated ETA 7753 movement 
with a specially shaped rotor inspired by 
the spokes of a Porsche wheel. 

The watch is striking and sporty yet 
understated. Its details are harmonious 
without being boring. The high edge of 
the dial and its almost vertical minutes 
track provide unusual depth, even though 
the watch as a whole is not very thick, on¬ 
ly 14.5 mm. All of the type used on the di¬ 
al, including the date and the tachymeter 
track, are in Porsche Design typography - 
a pleasure to look at, especially when 
compared with the mismatched typefaces 
from other manufacturers. 


SCORES 

PORSCHE DESIGN P'6620 DASHBOARD 

Strap and clasp (max. 10 points): 8 

Operation (5): 

4 

Case (10): 

8 

Design (15): 

12 

Legibility (5): 

3 

Wearing comfort (10): 

8 

Movement (20): 

13 

Rate results (10): 

7 

Overall value (15): 

12 

TOTAL: 

75 POINTS 


The 7753 used in this watch is ETA's 
“top” grade; it has a Glucydur balance 
and was thoroughly pre-adjusted by 
ETA. Although the movement is not cer¬ 
tified by COSC, the rate results it 
achieved on our timing machine met 
COSC standards. The average gain was 
quite low: 4 seconds per day when the 
chronograph function was on and only 
2.8 seconds per day when the function 
was off. The greatest deviation between 
the various positions remained within the 
range of acceptability (9 seconds). Very 
similar individual scores with the chrono¬ 
graph switched off and on show excellent 
workmanship on the gears and arbors. 
When the watch was worn, it showed a 
gain of only 1.5 seconds per day. 

We found only two points to criticize 
about the P'6620. First, to change the 
date you must press a button on the left 
side of the case instead of turning the 
crown. This requires using a ballpoint 
pen or other pointy object - not a good 
idea with a coated case. Second, the dial 
is not perfectly legible. The ends of the 
central hands are too far away from their 
tracks and the chronograph counters 
have only one or two numerals each. 

And what about the price? Is it neces¬ 
sary for a chronograph with a mass-pro¬ 
duced movement to cost $6,100? It may 
not be necessary but it's understandable 
when the quality is superior and the 
watch is from a desirable brand. The new 
Dashboard has both attributes, although 
it may never be a collectors’ piece. The 
simple, harmonious sports-watch design 
will continue to please any wearer, even 
after his own 911 is finally parked in the 
driveway. O 


SPECS 

PORSCHE DESIGN P'6620 DASHBOARD 

Manufacturer: Eterna SA, Schutzengasse 
46, CH-2540 Grenchen, Switzerland 

Reference: 6626.13.46.0269 

Functions: Hours, minutes, small seconds; 
chronograph with 30-minute and 12-hour 
counter; date; hack mechanism 

Movement: Automatic ETA 7753, “top” 
grade; 28,000 vph; 27 jewels; Etachron 
regulator; Incabloc shock absorption, 48- 
hour power reserve; diameter = 30 mm, 
height = 7.9 mm 

Case: Bead-blasted titanium with PVD 
coating; curved sapphire crystal with 
double-sided nonreflective coating; fully 
threaded back with sapphire window; 
screw-down crown; water resistant to 100 
meters 

Strap and clasp: Bracelet and safety 
folding clasp made of bead-blasted 
titanium with PVD coating 

Rate results: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 


Dial up 

+4/+2 

Dial down 

+7/+5 

Crown up 

+5/+4 

Crown down 

+1 /+1 

Crown left 

-1/-2 

Crown right 

+8/+7 

Greatest deviation of rate 

9/9 

Average deviation 

+4 / +2.8 

Average amplitude: 

Flat positions 

296°/281° 

Hanging positions 

267°/251° 

Dimensions: Diameter = 44 mm, 
height = 14.5 mm; weight = 168 g 

Variations: Rubber strap; titanium case; 
white dial and titanium bracelet or white 
rubber strap; rose-gold case and calfskin 
strap ($36,500) 


Price: $6,100 
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Stowa Pilots’ 
Chronograph 



BY ALEXANDER KRUPP 
PHOTO BY OK-PHOTOCRAPHY 


A traditional pilots’ watch 
has a cleanly styled, black 
dial with individual min¬ 
utes markers, luminous 
indicators and a trian¬ 
gle flanked by a pair of 
[ dots at 12 o’clock. In¬ 
signia and logos are 
left off since they would detract from the 
legibility. Both the dial and the case are 
matte finished to prevent glare. The hands 
are diamond shaped and differ in width so 
you can instantly tell the hour hand from 
the minutes hand. The crown is large, 
fluted, and not too close to the edge of the 
case. 

Stowa’s Pilots’ Chronograph has all of 
these characteristics but offers much 
more. Its best feature, and one that’s a sur¬ 
prise to find in a traditionally styled pi¬ 
lots’ watch, is its individuality. Its distinc¬ 
tive look is mainly due to its chronograph 
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Pros 

+ Distinctive design 
+ Good cost-to-benefit 
ratio 

+ Very legible both day 
and night 


Cons 

- Too much force is 
needed to operate the 
crown and push-pieces. 


















function, which is very easy to read and 
only slightly reduces the overall legibility 
of the dial. Stowa’s owner, Jorg Schauer, 
has modified the familiar ETA 7753 
chronograph caliber to remove its date 
display, its continually running seconds 
hand and its hour counter. Only the 
counter for 30 elapsed minutes remains, 
at 3 o’clock. Contrary to convention, this 
counter has been greatly enlarged so the 
elapsed minutes are easier to read than on 
the dials of most chronographs. The 
counter remains legible when the watch’s 
other hands are on top of it. The only 
things Schauer sacrificed to make this 
subdial so large are the numerals 2, 3 and 
4, as well as the inner end of the hour in¬ 
dex at 3 o’clock. The legibility of the time 
has been almost completely preserved. In 
addition, the Super-LumiNova C3 on the 
dial glows so brightly and for so many 
hours that you could almost use this 
watch as a flashlight, making it well suit¬ 
ed for night flying. 

Despite the alterations, the movement 
still looks very much like its old self. Peer 
through the sapphire window in the case- 
back and you’ll find decorative patterns, 
blued screws and gold inlay in the engrav¬ 
ings on the rotor. Schauer has used the 
simpler “elabore” version of the caliber 
and fine tuned it until it delivers very sat¬ 


isfactory rate performance. Our timing 
machine showed an average daily gain of 
4 seconds; the gain lessened to just 2.8 
seconds when the chronograph was 
switched on. The performance was simi¬ 
lar on the wrist, where the watch was 
used alternately with and without its 
chrono function. 

Good rate behavior, attractive pilots’- 
watch styling and excellent legibility: 
What other advantages will you have up 
your sleeve after you’ve strapped Stowa’s 
Pilots’ Chrono under it? One is the clean¬ 
ly crafted 41-mm case with sapphire crys¬ 
tals in front and back. The case fits com¬ 
fortably on the wrist, and the sleek sim¬ 
plicity of the case is a good match for the 
watch’s overall styling. The historically in¬ 
spired pilots’-watch strap doesn’t detract 
from the wearing comfort, even though 
the strap wraps around the wrist twice 
and goes through several loops, including 
one that’s metal. Thanks to the softness 
and suppleness of the leather, the strap fits 
surprisingly well. (The strap is available in 
five different lengths.) Last but not least, 
in the unlikely event that the pronged 
buckle should open unexpectedly, a rivet 
at the end of the strap prevents the strap 
from slipping through the buckle. 

The only disadvantage we found was 
the somewhat inconvenient operation: 
The push-pieces run stiffly and you must 
use your fingernail to pull out the firmly 
fitted crown. This operation would be dif¬ 
ficult for a pilot wearing flight gloves. O 


SCORES | 

STOWA PILOTS’ CHRONOGRAPH 

Strap and clasp (max. 10 points): 

8 

Operation (5): 

3 

Case (10): 

8 

Design (15): 

14 

Legibility (5): 

5 

Wearing comfort (10): 

8 

Movement (20): 

12 

Rate results (10): 

8 

Overall value (15): 

13 


TOTAL: 79 POINTS 


specs 

STOWA PILOTS’ CHRONOGRAPH 


Manufacturer: Stowa GmbH & Co. KG, 
Gewerbepark 16, D-75331 Engelsbrand, 
Germany 

Functions: Hours, minutes; chronograph 
with counter for 30-elapsed minutes; 
stop-seconds function 

Movement: Modified ETA 7753 elabore, 
automatic; 28,800 vph, 27 jewels, 
Etachron fine adjustment via regulator, 
Incabloc shock absorption, 40-hour 
power reserve; diameter = 30 mm, 
height = 7.9 mm 

Case: Stainless steel, domed sapphire 
crystal with nonreflective coating on 
the inside; fully threaded back with a 
sapphire window; water resistant to 
50 meters 

Strap and clasp: Pilots’ strap made of 
cowhide with stainless-steel pronged 
buckle 

Rate results: 

(Deviations in seconds per 24 hours) 
With chronograph switched off / on 


Dial up 

+4/+2 

Dial down 

+6/+4 

Crown up 

+1 / 0 

Crown down 

+7/+6 

Crown left 

+1 / 0 

Crown right 

+51+5 

Greatest deviation of rate 

6/6 

Average deviation 

+4 1 +2.8 

Average amplitude: 

Flat positions 

292°/281° 

Hanging positions 

266°/255° 

Dimensions: Diameter = 41 mm, 

height = 14.7 mm; weight = 

110 grams 

Variations: Pale brown pilots’ strap; 
conventional cowhide strap; woven steel 

bracelet 



Price: Approximately $2,000 
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MOVADO 


BY ALEXANDER KRUPP 
PHOTOS BY OK-PHOTOCRAPHY 


DATRON 


Pros 

+ Well-adapted retro 
design 

+ Cleanly crafted 

Cons 

- Legibility not ideal 

- No built-in extension 
piece to lengthen 
bracelet 


I n 1970, Movado introduced an au¬ 
tomatic chronograph called the 
Datron, which had an oval case 
and a date display in an unusual 
position, at 12 o’clock. For the Da- 
tron’s 40th anniversary, in 2010, the com¬ 
pany brought out a commemorative ver¬ 
sion of the watch, preserving many of the 
original model’s features but changing 
others. 

The case shape is the same, as are the 
mushroom-shaped push-pieces, the 
hands, and the luminous baton indices. 
The date display remains at 12 o’clock, 
and the three subdials retain their con¬ 
trasting color scheme. 

The movement, however, is different. 
The original Datron contained the Zenith 
El Primero, one of the world’s first auto¬ 
matic chronographs, which was launched 
in 1969. (Zenith acquired the Movado 
brand the same year. In 1983, Gedalio 
Grinberg bought Movado, and it eventu¬ 
ally became the flagship of the now pub¬ 
licly held Movado Group.) The new one is 


fitted with the ETA 2894. Because of the 
change, two of the subdials have swapped 
places: The running seconds is now at 3 
o’clock and the 30-minute counter at 9 
o’clock. The subdials now overlap; they 
didn’t on the original. The date window is 
also different: It is now round instead of 
rectangular, an allusion to the dot at 12 
o’clock found on Movado’s best-known 
model, the Museum Watch. 

Legibility isn’t the Datron’s strongest 
feature. Its silver-colored hands aren’t al¬ 
ways instantly visible above the subdials, 
which are also silvery. The round calendar 
aperture requires that the numerals be 
smaller than they would be if the display 
were rectilinear. Furthermore, its position 
at 12 o’clock means that the chronograph 
seconds hand sits directly on top of the 
date when the chronograph is not run¬ 
ning. The dial is nonetheless well crafted, 
as is the case. 

The watch we tested performed very 
well on both the timing machine and the 
wrist, despite the fact that the movement 
is of the basic “elabore” grade. The aver¬ 
age daily rate was about +3 seconds 
whether the chronograph was switched 
on or off. We subtracted a few points be¬ 
cause of the rather large deviations among 


the various positions: 9 seconds with the 
chronograph off and 10 seconds with it 
on. The movement is a pleasure to behold 
with its various decorative patterns, blued 
screws, and the brand’s own rotor with a 
red “M” for “Movado.” 

The stiffly running start-stop button is 
problematic; you have to push it hard. 
The crown, on the other hand, works very 
smoothly. 

The bracelet is well made and attrac¬ 
tively finished. Unfortunately, it does not 
have a built-in extension piece, a useful 
feature when your wrist swells in the heat. 
You can adjust the bracelet yourself, but it 
requires a watchmakers’ tool and plenty 
of force. Once you find the right length, 
the watch can be quite comfortable. There 
are, however, a few sharp edges on the 
bracelet and clasp. 

The Datron is a tribute to ’70s styling. 
Watch fans with a weakness for historical 
models will enjoy this one, which retails 
for $2,995. O 


SCORES 

MOVADO DATRON 1 

| Strap and clasp (max. 10 points): 

7 

Operation (5): 


4 

Case (10): 


8 

Design (15): 


13 

Legibility (5): 


3 

Wearing comfort (10): 


7 

Movement (20): 


12 

Rate results (10): 


7 

Overall value (15): 


12 

TOTAL: 

73 POINTS 
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SPECS 

MOVADO DATRON 


Manufacturer: MGI Luxury Group SA, 
Rue de Nidau 35, CH-2501 Bienne, 
Switzerland 


Reference number: 0606364 


Functions: Hours, minutes, small seconds; 
chronograph with counters for 30 
minutes and 12 hours; date display; 
stop-seconds function 


Movement: ETA 2894 elabore, automatic 
chronograph; 28,800 vph, 37 jewels, 
Etachron fine adjustment via regulator 
with eccentric screw, Incabloc shock 
absorption, 42-hour power reserve; 
diameter = 28.6 mm, height = 6.1 mm 


Case: Stainless steel; domed sapphire 
crystal is nonreflective on inner surface; 
fully threaded back with sapphire 
window; water resistant to 50 meters 


Bracelet and clasp: Stainless-steel 
bracelet with double-folding clasp 


Rate results: 

(Deviations in seconds per 24 hours) 

With chronograph switched off / on 

Dialup +5/+4 


Crown right 


-4/-2 


Greatest deviation of rate 9/10 


Average deviation 


+2.8/+3.2 


Average amplitude: 


Flat positions 307°/295° 


Hanging positions 274°/264° 


Dimensions: Diameter = 40 mm, 
height = 12.5 mm, weight = 152 grams 


Variations: Silver-colored dial and black 
counters; ostrich-leather strap ($2,295); 
rose gold with alligator strap ($9,990) 


Price: $2,995 


Dial down 


+3/+1 


Crown up 


+4/+3 


Crown down 


+4/+5 


Crown left 


+5/+8 
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Sport DLC Chronograph Automatic 




BY ALEXANDER KRUPP 



Pros 

+ High-quality 
craftsmanship 

+ Easy to read 

Cons 

- Basic movement 

- Wearing comfort 
and ease of use 
less than ideal 
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SPECS | 

MONTBLANC SPORT DLC 
CHRONOGRAPH AUTOMATIC 


Manufacturer: Montblanc Montre S.A., 
Chemin des Tourelles, CH-2400 
Le Locle, Switzerland 

Reference number: 104279 

Functions: Hours, minutes, small 
seconds; chronograph with counters for 
30 elapsed minutes and 12 elapsed 
hours; date; stop-seconds function 

Movement: ETA 7750 elabore, 
automatic chronograph; 28,800 vph; 25 
jewels; Incabloc shock absorption; 
Etachron fine adjustment via regulator; 
48-hour power reserve; diameter = 30 
mm, height = 7.9 mm 

Case: Black DLC-coated stainless steel, flat 
sapphire crystal is nonreflective on both 
sides, built-in magnifying lens above the 
date display, fully threaded back made of 
DLC-coated stainless steel; water resistant 
to 200 meters 


Strap and clasp: Alligator strap with 

safety folding clasp 


Rate results: 


(Deviations in seconds per 24 hours) 

With chronograph switched off / on 

Dial up 

0/-1 

Dial down 

+1 /+1 

Crown up 

0/+2 

Crown down 

+31+3 

Crown left 

-21-2 

Crown right 

+4/+5 

Greatest deviation of rate 

6/7 

Average deviation 

+1 / +1.3 

Average amplitude: 

Flat positions 

286°/269° 

Hanging positions 

258°/243° 

Dimensions: Diameter = 44 mm, height = 

16 mm, weight = 159 grams 


Variations: Non-coated stainless steel: 
with black dial and rubber strap ($3,840) 
or with black dial and stainless-steel 

bracelet ($4,120) 



Price: $6,105 


ontblanc has been making complicated 
watches containing in-house movements for 
several years. But it continues to introduce 
less expensive watches that house standard 
calibers. The Sport DLC Chronograph Au¬ 
tomatic, fitted with the ETA 7750, is a par¬ 
ticularly distinctive example of such a watch. 
Its case is coated with scratch-resistant dia- 
mond-like carbon (DLC) and it’s water re¬ 
sistant to 200 meters. If you’re wearing the 
stainless-steel-bracelet or rubber-strap ver¬ 
sion of the watch, you won’t have to worry 
about close encounters with water. On the 
other hand, if the dressier, matte alligator- 
skin strap on the model we tested were to get 
wet, it might not fare so well. 

The Sport Automatic Chronograph 
comes with a unidirectional divers’ bezel that 
clicks precisely into place when rotated. The 
watch’s flat sapphire crystal has nonreflec¬ 
tive treatment on both sides, and the date dis¬ 
play is magnified by a built-in lens. The 
crown is threaded and well protected, and 
the Montblanc logo is embossed in the center 
of the fully threaded, DLC-coated steel back. 
The arcing lugs have tiered edges, which 
have been attractively crafted. The side of the 
case opposite the crown is adorned with a 
complex engraving of the word “Mont¬ 
blanc.” The case’s only shortcoming is that 
the matte surface of the bezel makes finger¬ 
prints or dust readily visible. 

The Sport DLC Chronograph Automat¬ 
ic is robust in more ways than one. Weak-fin- 
gered would-be wearers should beware: The 
push-pieces require near-lethal force before 
they budge, and the crown, while easy to un¬ 
screw, can be tough to pull out. The 16-mm- 
thick case and the sharp-angled, triple-fold¬ 
ing clasp also give wearing comfort a back 
seat to virility. 

In terms of quality, the clasp is impecca¬ 
ble: Its construction is solid, it opens and 
closes securely, and it has a well-crafted clo¬ 
sure stirrup that has the same tiered edges as 
the lugs. The clasp is a good match for the 
neatly sewn alligator strap and its cleanly 
glued edges. 

Although the watch is not especially 
user-friendly or comfortable, its legibility is 
praiseworthy. The rhodium-plated hands are 
well proportioned and have ample luminosi¬ 
ty, the magnifying lens makes the date dis¬ 
play easy to read, and the markers on the 
elapsed-time counters are sharp and can be 


TESTS 

7 Chronographs 


seen at a glance. But the luminous material 
on the three smaller hands is too much of a 
good thing; these hands glow so brightly 
they distract from the primary time display 
when you’re trying to tell the time in the 
dark. 

A solid caseback conceals the watch’s in¬ 
ner workings. Montblanc uses the basic 
“elabore” version of the ETA 7750. The pre¬ 
cision requirements for this grade are a little 
less stringent than for ETA’s “top” and 
“chronometer” grades. The movement has 
been left unembellished except for blued 
screws and the rotor’s wavy finishing. As you 
can see from the “Specs” box, this watch ran 
quite regularly on our timing machine, 
where it posted a very slight daily gain. Ditto 
for its performance on the wrist: a very accu¬ 
rate rate with a loss of just 1 second per day. 

Despite its laudable rate results, the 
watch’s simple and mostly unadorned move¬ 
ment makes its price of $5,900 somewhat 
too high. The nearly perfect case, the well- 
crafted and multilevel dial and the solidly 
built strap all deserve a “top” rather than an 
“elabore” movement. Nevertheless, the 
Sport DLC Chronograph Automatic is the 
embodiment of sportiness and luxury. O 


SCORES 1 j 

MONTBLANC SPORT DLC j 

CHRONOGRAPH AUTOMATIC 

| Strap and clasp (max. 10 points): 

8 

Operation (5): 


3 

Case (10): 


9 

Design (15): 


13 

Legibility (5): 


4 

Wearing comfort (10): 


7 

Movement (20): 


12 

Rate results (10): 


8 

Overall value (15): 


11 

TOTAL: 

75 POINTS 
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At each event you will enjoy: 

• New locations! The finest 5-star hotels 
and upscale private clubs 

• A 2-hour watch fair and cocktail reception 
with signature hors d’oeuvres 

• A firsthand look at this year’s new watches from the sponsor¬ 
ing brands and rare timepieces that are never seen in stores 

• Meet WatcbTime’s team and the editor-in-chief, Joe Thompson 

• Custom designed seasonal gourmet menus developed by the 
head chefs in each hotel exclusively for IBG 

• Premium wines and champagnes selected in 
collaboration with sommeliers 

• Jeff Kingston’s multimedia presentation 


Scan this code with your 
phone to learn more about IBG 






Event schedule and locations: 


Date 

City 

Fee 

> September 11 

Chicago 

$139 

> September 18 

Philadelphia 

$139 

> September 20 

New York 

sold out 

> October 2 

San Francisco 

$139 

> October 4 

Los Angeles 

$139 
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Additional brands will participate at each event. For the full list of brands 
for each event, go to: www.watchtime.com/ibg 


See these prestigious brands 
at all five events 


The Ultimate 
Driving Machine* 


BASEL.GENEVA 2012 

a guided tour behind the scenes 
of BASELWORLD and SIHH 


Seating will be limited. Tickets are available on 
a first-come, first-served basis. 

Register immediately: 

Toll free 1-800-596-5898 

Online at: 

www.watchtime.com/ibg 

For any questions please email our event manager 
Rose Alonzo, ralonzo@watchtime.com. 































The Transocean is a far cry from Breitling’s 
usual chunky, complex-looking watches. 
How did this elegant outlier do in our test? 


BY JENS KOCH 
PHOTOS BY NIK SCHOLZEL 


Pros 

+ Good legibility 
+ Attractive design 
+ Accurate rate 


Cons 

- High price 

- Standard movement 













Breitling Transocean^ 


The bracelet is easy to shorten 
thanks to narrow segments that 
can be unscrewed and removed. 




Manufacturer: Breitling Chronometrie, 
Allee du Laser 10, CH-2300 La Chaux-de- 
Fonds, Switzerland 

Reference number: A1036012-BA91- 
151A 

Functions: Hours, minutes, seconds, date 

Movement: Breitling 10 (ETA 2892), auto¬ 
matic; 28,800 vph, 21 jewels, Incabloc 
shock absorption, Glucydur balance, fine 
adjustment via regulator with eccentric 
screw, 42-hour power reserve; diameter = 
25.6 mm, height = 3.6 mm 

Case: Stainless steel; sapphire crystal is 
nonreflective on both sides, fully thread¬ 
ed screw-in stainless-steel back; water 
resistant to 100 meters 

Bracelet and clasp: Milanese stainless- 
steel bracelet; folding stainless-steel clasp 
with safety bow 

Rate resuits: 

(Deviations in seconds per 24 hours) 


Dial up 

+6 

Dial down 

+5 

Crown up 

+2 

Crown down 

+3 

Crown left 

+0 

Crown right 

+3 

Greatest deviation of rate 

6 

Average deviation: 

+3.2 

Average amplitude: 

Flat positions 

302° 

Hanging positions 

280° 


Dimensions: Diameter = 43 mm; height = 
11.5 mm; weight = 144 g 

Variations: Silver-colored dial; leather 
strap ($5,016), crocodile strap ($5,385), 
rose gold on leather strap with folding 
buckle ($16,300), rose gold on crocodile 
strap with folding buckle ($19,065) 

Price: $5,495 



n 1958, when Breitling introduced the Transocean, a sim¬ 
ple, classically styled dress watch, the brand was already 
well known for its pilots’ watches and cockpit timepieces. 
In its first ad for the Transocean, the company capitalized 
on that reputation, stating, “... behind every Breitling 
wristwatch lies the experience of aviation precision. ” 

Last year, Breitling brought out an updated version of 
the Transocean that is very similar to the original model. 
It even preserves the historical Breitling logo in gold on the 
dial and the steel Milanese bracelet that was very common 
on watches in the 1950s. The two most noticeable changes 
from the original are the shape of the hands and the case 
size: 43 mm, to conform to today’s taste for big 
watches. In fact, the Transocean is one of the 
largest dress watches on the market today, even 
larger than IWC’s Portuguese Automatic (42.3 mm). Yet its thin 
profile makes the watch look very elegant. 

Although its design is unmistakably from the 1950s, its sim¬ 
plicity seems timeless. Crosshairs, a motif borrowed from the 
era’s radar screens, are the only decorative element on the dial. 
The date window is placed towards the center of the dial rather 
than along its edge. A watch connoisseur will know why: This 
movement was made for a much smaller case. 

A closer look at the dial reveals its many details. The print¬ 
ing on the dial is metallic silver rather than white. Luminous 
dots surrounded by printed, silver-colored frames mark the 
hours, except where the crosshairs meet the dial’s edge. Lumi¬ 
nous material has been applied to the matte-finished inner areas 
of the hour and minutes hands. The outer areas of the hands are 
polished and faceted. The faceting on the hands is repeated on 
the hour indices, which are completely polished. The sapphire 
crystal has nonreflective coating on both sides. Its sharply 
curved sides and slightly domed surface recall vintage Plexiglas 
crystals. 

The black dial contrasts sharply with the steel hands and in¬ 
dices and provides excellent daytime legibility. The hour and 
minutes hands, as well as the dots along the edge of the dial, 
glow with moderate but sufficient brightness at night. 
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Breitling Transocean 
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The Milanese bracelet complements this watch’s styling. 
Plaited from steel wires, Milanese bracelets are quite flexible, 
but they are also difficult to shorten. Breitling solved this prob¬ 
lem by adding narrow segments to the bracelet that can be un¬ 
screwed like the links of an ordinary metal bracelet. This solu¬ 
tion results in narrow crevices near the clasp that interrupt the 
immaculate Milanese weave, but these gaps aren’t very no¬ 
ticeable. 

The clasp presents a bigger problem: It requires too 
much force to operate and its interior safety bow is cum¬ 
bersome. The hinged bow is milled from a solid block of 
metal, but the clasp is made of sheet metal and has some 
sharp edges, a drawback that we found surprising for a 
watch at this price. However, manufacturing the clasp 
from sheet metal gives it the desired flatness. The 
clasp is fully polished, which coordinates well with 
the polished case. 

The flat clasp and the supple Milanese bracelet 
make the Transocean very comfortable to wear. De¬ 
spite its large size, the watch wraps comfortably 
around the wrist. The bracelet’s attachments are posi¬ 
tioned low on the case, which further improves wearing 
comfort. Looking at the watch from the side shows that 
the bracelet is actually fastened below the back of the 


We also like the way the watch operates. The 
crown is large and not threaded; you can pull it out 
smoothly and it turns with ease. The watch has a 
stop-seconds function that enables you to synchro¬ 
nize the watch with a time signal. You can reset the 
date display quickly by turning the crown after it 
has been pulled out to its first position. 

An old friend ticks inside the case: Breitling’s cal¬ 
iber 10 is the ETA 2892, a staple in the watch world. 

The 2892 used in this watch is the chronometer ver¬ 
sion, the finest of the quality grades that ETA pro¬ 
duces. This caliber is fairly small, so a wide movement- 
holder ring surrounds it. Perlage is applied to this ring, to 
some parts of the movement and to the inner surface of the 
back. The caliber is quite handsome with its polished screws, 
sunburst motif engraved on its barrel, and Geneva waves and 
golden engravings on its rotor. 

Good rate results make this timepiece even more appealing. 
Our timing machine found the greatest difference among the 
various positions to be a satisfyingly low 6 seconds per day. The 
average deviation was even better: a scant daily gain of just 3.2 
seconds. The balance’s amplitude is strong, too. 


Breitling has 
embellished ETA’s 
caliber 2892. It is 
held in place by a 
wide movement- 
holder ring. 





Men who have faith in the 
mighty liners of the sky... 
will trust the 


The B*enlitt§ TwmOcra* ii ibe first conttmporwy wnirii in 
the A*c of Space Ekploruioa: a ipkndid Msytration and a truly 
majnifcaw w-jicb. The movement of unerring precision, with 
25 iendb. fully automatic linduding automatic date rru^rder). 
<backprcrttvtoi and nntimaxnctic. b homed in a uipcrwalcnight 
cue with an engraved hack that tlhzwraio Hrcatlittf's porltci- 
pation m world tmalwn and kkntifks the watch with the spirit 
Of its time. A watch of value to be pnared 


A?roiNitD &L>m.ttR to world aviation 



Bracelet and clasp (max. 10 points): 

The flexible Milanese bracelet is sturdy, 
well crafted and a good match for this 
watch’s styling. The clasp closes tightly 
but is made of sheet metal and takes too 
much force to operate. 7 


Operation (5): This watch is quick and 
easy to use thanks to a rapid-reset for the 
date display, a stop-seconds function and 
a large crown. 5 


This vintage ad for 
the Transocean 
highlights the 
brand’s connection 
to aviation. 


Case (10): The case is well crafted and 
completely polished, but the elegantly 
shaped sapphire crystal is the only truly 
special refinement. 8 

Design (15): An attractive re-release of a 
historic and elegant Breitling model. The 
enlarged case is well proportioned. 13 


The price ($5,495) seems a bit high, especially considering 
that the movement is basic, even in chronometer quality and 
with embellishments. The same sum will buy a three-handed 
watch with a manufacture movement, also with a chronometer 
certificate and a steel bracelet. Our tested watch is well crafted, 
and we realize that features like a highly domed sapphire crystal 
are not cheap to produce, but other watches may offer a superi¬ 
or cost-benefit ratio. 

The Transocean has a distinctive character, especially due to 
its Milanese bracelet. If you don’t mind its high price, acquiring 
it will add a precise, handsome and high-quality watch to your 
collection. O 


Legibility (5): Easy to read thanks to the 
combination of ample size and good 
contrast between the hands and the dial. 
Luminous material on the hour and 
minutes hands and on the dots along the 
edge of the dial provides good nighttime 
legibility. 5 

Wearing comfort (10): The flexible 
bracelet and the low positioning of the 
bracelet’s attachment to the case result 
in a high degree of wearing comfort 
despite the watch’s large size. 9 

Movement (20): Even in chronometer 
quality and with embellishments, ETA’s 
self-winding caliber 2892 is used by 
many brands and is not particularly 
distinctive. 13 






Want to see another Breitling Transocean 
model? Scan here for our “Watch to Watch” 
feature on the new Transocean Unitime. 

http://www.watchtime.com/?p=14329 



Rate results (10): High accuracy of the 
rate is evident in the stable amplitude 
and the small values for both the average 
deviation and the greatest deviation 
among the various positions. 8 

Overall value (15): Other brands offer an 
in-house movement at this price. 9 

TOTAL: 77 POINTS 
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Access 

WatchTime is the only watch magazine 
that gives you a subscription package 
with full access for one low price! 

WATCHTIME ALL ACCESS 
is only $49.97 per year! 

Canada $59.97 U.S. All other countries $89.97 U.$. 


1 

Six issues of WatchTime magazine 

2 

Six issues on the iPad 

3 

Six issues on the iPhone 

4 

View all issues online at watchtime.com 

5 

Discover our e-archive with all issues 
since 2000 on watchtime.com 









The Festina Group, one of 
the few companies that make 
movements from scratch, 
down to the hairsprings, 
hopes to cash in on cutbacks 
by the Swatch Group. 

BY NORMA BUCHANAN 

































PROFILE 

Soprod & MHVJ 


jean-Claude 
Schwarz, CEO of 
the Festina Group’s 
Swiss operations 




ean-Claude Schwarz has a mission. He 
wants to make the Festina Group a ma¬ 
jor player in the ever-changing world of 
movement manufacturing. 

The Festina Group, named for its Fes¬ 
tina watch brand, owns a cluster of 
movement and movement-component 
companies. The best-known is Soprod. 
None is very large, but together they can 
perform all the tasks, from design to as¬ 
sortment production to assembly, re¬ 
quired to make mechanical movements. 

Schwarz oversees all those companies 
(and is also in charge of the group’s 
watch brands). He plays right-hand man 
to the Festina Group’s owner, Miguel 
Rodriguez, based in Barcelona. 

His most urgent task these days is to 
expand, improve and industrialize the 
group’s movement-making operations. 
That will enable the Festina Group to 
capitalize on the Swatch Group’s with¬ 
drawal from the movement and move¬ 
ment-component market. As watch-in¬ 
dustry watchers know, the Swatch 
Group’s ETA subsidiary stopped selling 
ebauches to companies outside of the 
group in 2011. The Swatch Group is 
now trying to get clearance from Switzer¬ 
land’s Competition Commission (COM- 
CO) to also stop deliveries of finished 
movements and assortments to compa¬ 
nies to which it doesn’t want to sell. (For 


more on the Swatch Group and COM- 
CO’s decisions about its movement sales, 
see “Power Play” in the August 2010 is¬ 
sue of WatchTime.) COMCO says it will 
announce its decision next year. 

Since the Swatch Group began mak¬ 
ing its cutback intentions clear, a handful 
of assortment companies and finished- 
movement makers have emerged to fill 
the void: some new, like the Optimo As¬ 
sortments subsidiary of Concepto; some 
old, like Soprod’s much-bigger competi¬ 
tor, Sellita, which has shifted from being 
an assembler of ETA ebauches to being a 
movement manufacturer. So far, though, 
the combined output of all of these com¬ 
panies is not nearly big enough to make 
up for the shortages that will occur if the 
Swatch Group is allowed to cut back its 
sales of movements and assortments as 
much as it would like. 

That’s where Schwarz sees his 
chance. Schwarz, a watch-industry veter¬ 
an who has worked for Festina since 
1996, has for four years been the CEO of 
the group’s two Swiss operating divi¬ 
sions. They are called “H2” and “H3” 
(HI is the holding company that owns 
H2 and H3, and is run by Rodriguez.) 
H2 contains the group’s movement and 
component companies: Soprod, with fa¬ 
cilities in Les Reussilles (adjacent to 
Tramelan), Saignelegier, and Sion; 
MHVJ (Manufacture Horlogere Vallee 
de Joux), in Le Sender; Astral Technolo¬ 
gies, in Porrentruy; and Ineltec, in 
Maiche, in the French Jura. H3 encom¬ 
passes the group’s watch brands: the 
mid-priced brands Festina, Candino, 
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Jaguar, Lotus and Calypso and the luxu¬ 
ry mechanical ones Perrelet and L.Leroy. 

If Schwarz achieves his goal, H2 will 
within a few years be turning out hun¬ 
dreds of thousands of finished move¬ 
ments and between 500,000 and 1 mil¬ 
lion escapement assortments. 

SUCH TALK WOULD have been crazy a 
mere decade ago. Back then, Festina SA 
(it did not yet call itself a group) made no 
movements or movement components. It 
was strictly an assembler and marketer 
of mid-range quartz watches (and, inci¬ 
dentally, the world’s biggest customer for 
Citizen’s Miyota quartz movements). 

That changed in 2003 when Ro¬ 
driquez bought Dubois Technique Hor- 
logere (DTH), which made mechanical 
movements and their components, in¬ 
cluding, most crucially, escapement as¬ 
sortments. Rodriguez also bought DTH’s 
sister company, hairspring maker Astral 
Technologies. He was edging into the 
luxury-mechanical business; he owned 
three mechanical brands - L.Leroy, 
Joseph Chevalier and Berney-Blondeau - 
and that year bought Perrelet. (Joseph 
Chevalier and Berney-Blondeau are dor¬ 
mant, as they were when Rodriguez 
bought them.) For that reason, he want¬ 
ed to make his own luxury-mechanical 
movement, and hence to secure a supply 


of the most vital and difficult-to-make 
part of a movement: the assortment/hair¬ 
spring combination. He gave the then 
four-year-old DTH the new name Manu¬ 
facture Horlogere Vallee de Joux 
(MHVJ). (For more on Rodriguez, see 
“The Swiss Watch Mystery Man” in the 
June 2009 issue of WatchTime.) 

Not long after, Rodriguez bought So- 
prod and Ineltec, both part of a holding 
company called STM Holding and 
owned by the Hong Kong-based watch¬ 
making and marketing giant Peace Mark 


(see “Group Dynamics” sidebar). In ear¬ 
ly 2008, he acquired a 35-percent stake. 
When Peace Mark entered liquidation in 
July of that year, Rodriguez bought the 
remaining 65 percent of STM’s shares. 

TODAY, THE VARIOUS manufacturers 
in the Festina Group work as an integrat¬ 
ed unit to supply both the group’s own 
mechanical brands, Perrelet and L.Leroy, 
and, far more importantly for the com¬ 
pany’s future growth prospects, those 
owned by other companies. 



A laser cutting machine at MHVJ, used for making assortment components 
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MHVJ has a dual role. Under the 
aegis of Olivier Randin (some watch con¬ 
noisseurs will remember Randin, a Lau¬ 
sanne-based watchmaker, as the owner 
of his own watch brand between 2004 
and 2008), the company develops and 
makes very high-end movements. Some 
are tourbillon models, for use in the 
L.Leroy brand and a few other top-tier 
luxury brands (the company makes one 
tourbillon and some other complicated 
movements for Perrelet, but most of its 
production is too expensive for that 
brand). Other movements include one 
manual-wind (a second one will come 
out next year) and two automatics, the 


2005, which MHVJ sells for about 1,000 
Swiss francs, and the somewhat less ex¬ 
pensive 2008. All are made in very small 
series - this year there will be just 200 
pieces made of the 2005 and 2008 - but 
can be re-engineered for much larger 
production runs, Randin says. 

Some of the company’s movements 
have components, including escape 
wheels, levers and bridges, that are made 
using an exotic process, unique to 
MHVJ, called Strutec. It imparts a lat- 
tice-like structure to the part, making it 
very strong and lightweight. 

But it’s MHVJ’s other job, mass-pro¬ 
ducing assortments, that has Festina 


most juiced. Cutbacks by the Swatch 
Group’s Nivarox subsidiary have watch 
brands scrambling to find alternative 
sources (see sidebar) and MHVJ plans to 
be among the most important ones. 

Right now, MHVJ sells very few as¬ 
sortments to outside companies. Nearly 
all those it makes - plans call for 
100,000 assortments this year (paired 
with hairsprings made by Astral) - will 
be used internally, in movements made 
by Soprod. According to Schwarz, the 
company now has the capacity to make 
150,000 assortments. 

But that number will soon increase 
dramatically, Schwarz says. The group 




The Ineltec facility 
in Maiche, France 




















































































PROFILE 

Soprod & MHVJ 



Jean-Claude Ferniot, COO of Festina’s movement 
and components division 


bought a building nearby in Saignelegier 
and is now remodeling it for assortment 
production. Schwarz expects the new 
factory to open at the beginning of 2013. 

Yet simply adding more space and 
more machines won’t turn Festina into 
the assortment powerhouse Schwarz 
wants it to be. He also needs mass-pro¬ 
duction know-how, and is recruiting 
managers, including some from other in¬ 
dustries, who can bring new systems and 
techniques to the company. “If you com¬ 
pare our operation with Nivarox, who 
are the kings of the escapement, we are 
babies,” he said in an interview at So- 
prod’s facility in Les Reussilles. “That’s 
why we need to progress, to learn, to im¬ 
prove. I need to find new solutions, new 
materials, a new way to manufacture. 
Our mission is to standardize, to industri¬ 


alize production, but slowly, to be able to 
keep good quality while reducing costs.” 
If he accomplishes this, his assortment 
production will make a quantum leap, he 
said. “I think the potential for escape¬ 
ments could easily be 1 million per year.” 

SCHWARZ ALSO HAS big plans for So¬ 
prod. Until the Swatch Group ceased 
shipments of ebauches, Soprod’s main 
business, like that of Sellita, was assem¬ 
bling those ebauches, incorporating vari¬ 
ous modules, which it made itself, and 
selling them to other companies. 

These days, Soprod makes its own 
movements. The most important is the 
Alternance 10, “A10” for short. It has 
the same dimensions as the ETA 2892 
(it’s 11.5 lignes in diameter and 3.60 mm 
thick) and was designed as an alternative 


Group Dynamics 


The last decade has turned the watch 
marketing and assembly company Fes¬ 
tina SA into the Festina Group, which 
has the capacity to develop and make 
movements from start to finish. Here’s 
how it happened: 

In 2003, Festina SA owner Miguel 
Rodriguez, with an eye to making his 
own mechanical movement, bought 
the four-year-old assortment maker 
Dubois Technique Horlogere, along 
with its affiliated company, hairspring 
maker Astral Technologies. Rodriquez 
planned to enter the luxury-mechani¬ 
cal market, adding high-end watches 
to what had been a portfolio of all¬ 
quartz brands: Festina, Candino, 
Calypso, Lotus and Jaguar. 

In the meantime, a company named 
Indtec, a giant in the world of inexpen¬ 
sive quartz movements (the company 
made 100 million of them a year) was 
seeking to diversify into the mechani¬ 
cal-watch business. Indtec, founded by 
Victor Bruzzo, a former production 
manager for the Swatch brand, was 
owned by a private-equity company 
called Leman Capital, but still man¬ 


aged by Bruzzo. In 2004, Bruzzo 
launched a mechanical movement 
called the A10, or Alternance 10. 

Leman Capital also owned Ineltec, a 
metal-movements-component maker. 
Indtec, headquartered in Sion, Switzer¬ 
land, and Ineltec, in Maiche, France, 
were both part of a holding company 
called the SFT Group. 

In 2005, Leman Capital bought 
Soprod SA, in Les Reussilles, Switzer¬ 
land. Soprod specialized in enhancing 
and assembling mechanical move¬ 
ments from ebauches supplied by ETA. 
All of Leman’s movement-making com¬ 
panies - Indtec, Ineltec, and Soprod - 
were grouped together in a holding 
company called STM Holding. 

Two years later, the Hong-Kong- 
based watch company Peace Mark 
bought STM Holding. Festina had a 
connection with Peace Mark: Each 
company had agreed to distribute the 
brands owned by the other in their re¬ 
spective markets. (Peace Mark’s brands 
included the Swiss brand Milus and 
several Chinese brands such as Elysee.) 
As a gesture of good will, Rodriguez 


bought from Peace Mark a 35-percent 
share in STM Holding. (Rodriguez 
wanted a share that size because, un¬ 
der Swiss law, a stake of 35 percent or 
more enables the owner to veto deci¬ 
sions by the majority shareholder.) 

In 2008, Peace Mark went into liqui¬ 
dation and Rodriguez bought the 
remaining 65 percent of the holding. 
He shut down the low-end-quartz side 
of the business (these movements 
were made in China), retaining the 
Sion facility to make high-end quartz. 

Indtec is now known as Soprod, Sion. 
Production of the A10 movement takes 
place in Soprod’s factories in Les 
Reussilles (development and assembly) 
and Le Saignelegier (round-compo¬ 
nents production). Ineltec, which re¬ 
mains a separate company, continues 
to produce the movement’s plates and 
bridges. Assortment and high-end- 
movement maker Dubois Technique 
Horlogere is now named MHVJ (Manu¬ 
facture Horlogere Vallee de Joux). 
Astral Technologies is still a separate 
company, making those most critical 
components, hairsprings. 
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to it. (The movement is not a so-called 
“clone” of the ETA movement, as is Sell- 
ita’s SW300, because it does not have the 
exact same structure.) Soprod also 
makes several modules for the A10, in¬ 
cluding one for a big date and second 
time zone and a date with power reserve. 
There is also a version of the A10 with a 
visible balance. The A10 was introduced 
in 2004 but since then has been reengi¬ 
neered to correct flaws. 

Schwarz said the company plans to 
make 100,000 A10 movements this year. 
Some will be used by the Perrelet brand. 
Most, though, will be sold to other com¬ 
panies. “Not immediately, but in the fu¬ 
ture, we need to make more than 
300,000,” he said. The company is 
working on developing new movements, 
including ultra-thin ones. 



A version of the Soprod A10 movement with a visible balance 


Hairspring Supplies: In the Balance 


Why is the hairspring problem so very 
hairy? Now that the Swatch Group is 
seeking permission from COMCO (the 
Swiss Competition Commission) to cut 
back deliveries of escapement assort¬ 
ments, much of the Swiss watch industry 
is facing a knotty problem. 

The industry was caught off guard last 
year when the Swatch Group asked COM¬ 
CO to investigate whether it could de¬ 
crease, or even stop entirely, its sales of 
watch components to other companies. 
The Swatch Group no longer wanted to 
supply its competitors with crucial com¬ 
ponents, most importantly assortments 
made by its Nivarox subsidiary, for a vir¬ 
tual song. Because of its dominant posi¬ 
tion in the marketplace, the company 
was barred from making major increases 
in its component prices: COMCO had 
already launched an investigation into 
its components-pricing policies and 
would certainly not allow the Swatch 
Group to increase prices for its assort¬ 
ments significantly. 

Now some Swiss companies face the 
possibility of no more Nivarox hair¬ 
springs as of the end of next year. 


Most companies never imagined they 
might one day have to live without Nivarox. 
Because they could buy Nivarox assort¬ 
ments at such low prices (about 12 Swiss 
francs each, depending on the quality), 
versus the millions they would have to 
spend to make their own, they did. 

Assortments, and especially hairsprings, 
aren’t just expensive to make - new 
machines, more space, additional employ¬ 
ees - they also demand a great deal of 
expertise. Cool a batch of wire down too 
slowly and you’ll have to throw it away; 
make it more than a micron too thick or too 
thin and it’s useless. “It’s a lot of processes 
that are very complicated to develop and 
you can’t learn it in books,” said Jean- 

MOST COMPANIES 
NEVER IMAGINED 
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DAY HAVE TO LIVE 
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Claude Schwarz, head of the Festina 
Group’s movement-making operations and 
its stable of watch brands. “You need to 
learn it by experience.” 

A handful of companies plan to fill the 
void being left by Nivarox. They include the 
Festina Group, which intends to increase its 
capacity to 500,000 to 1 million assort¬ 
ments within a few years (see main story). 
Concepto, based in La Chaux-de-Fonds, says 
its new Optimo Assortments subsidiary will 
make 50,000 assortments during the 
second half of this year, 200,000 next year, 
and as many as 400,000 per year in the not- 
too-distant future. Precision Engineering, a 
sister company of H. Moser & Co., also sells 
assortments to outside companies, as do 
Atokalpa, owned, like the Parmigiani 
brand, by the Sandoz Family Foundation, 
and the Japanese company Seiko (which 
sells hairsprings to TAG Heuer). 

Will the Festina Group and other assort¬ 
ment producers be able to make enough 
assortments to keep the Swiss watch 
industry humming? Will another company, 
as yet unknown, come along and eclipse 
the current players? Mechanical-watch 
manufacturers are holding their breath. 
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PROFILE 

Soprod & MHVJ 


“IF THE BRANDS CAN BUY A MOVEMENT FOR 
FIVE FRANCS LESS, THEY WILL DO IT. ” 

JEAN-CLAUDE.SCHWARZ 


Soprod has three facilities. Research 
and development, decoration and assem¬ 
bly take place in Les Reussilles. Manu¬ 
facturing of round movement compo¬ 
nents: wheels, pinions, arbors, etc., takes 
place in Saignelegier. Soprod’s Sion facil¬ 
ity, established in the late 1980s by Vic¬ 
tor Bruzzo, an ex-production-manager at 
the Swatch brand who founded his own 
company, Indtec (see sidebar), makes 
high-end quartz movements. Plates and 
bridges for Soprod’s movements are 
made by Ineltec, over the French border 
and just a few miles from the Les 
Reussilles and Le Saignelegier factories. 
It occupies a building once owned by the 
now defunct France Ebauches. 

Schwarz faces the same challenge 
making finished movements as he does 
making escapements: increasing quanti¬ 
ties and reducing costs. 

The beef against the A10 now is that 
it is expensive compared to the ETA 
2892: 170 versus 140 Swiss francs. Selli- 
ta’s SW300 also costs less than the A10. 
Schwarz knows he needs to bring the 
price down. “If they [the brands] can buy 
a movement for five francs less, they will 
do it,” he said. He pointed out that his 
costs for producing the movement are al¬ 


so higher than those of the Swatch 
Group, due to the much smaller quanti¬ 
ties he makes. “Given the small quanti¬ 
ties that we’re making, [our price] is ex¬ 
ceptional,” he said. “My costs, I won’t 
tell you because it’s a secret, but right 
now it might be more than 170 Swiss 
francs.” 

As he did with MHVJ, Schwarz has 
sought managers for Soprod from out¬ 
side the watch industry. One of them, 
Jean-Claude Ferniot, for example, who 
worked at the widely diversified manu¬ 
facturer Danaher Corp., has applied sys¬ 
tems used there to improving efficiency 
in Soprod’s components-making opera¬ 
tions. He has also worked to lower man¬ 
ufacturing costs by updating old ma¬ 
chines rather than buying new ones. 

Pushing down production costs is a 
matter of survival, Schwarz said: “Every 
day I talk with my manager [Soprod 


chief Thierry Paratte] about how to min¬ 
imize costs.” 

In the meantime, he hopes the watch 
brands will act in what he is sure are 
their long-term interests. “They need to 
understand that if they want us to exist 
in the future, they need to help us be big. 
If we are too small, it will be difficult for 
us to reach the right price,” he said. O 


H Scan here to hear 
audio from our 
interview with the 
Festina Group’s 
Jean-Claude Schwarz. 
http://www.watchtime.com/?p=19372 












Omega 

A Journey Through Time 


At over 800 pages, with more than 6,600 illustrations, this is 
one of the most comprehensive works ever published about a 
watch brand. Devoted entirely to the evolution of Omega’s 
watches, from the late 19th century to the present day, its 
pages come to life with reproductions of numerous watch ad¬ 
vertisements that echo the color, feel and flavor of their time. 

The book is ideal for collectors, who will find info on all 
their favorite Omega models. Prefaced by Nicolas G. Hayek 
and written and designed by Marco Richon, curator of the 
Omega Museum, it is organized like a structured catalogue: 
divided into 12 chapters, preceded by a brief history of the 
company and followed by a complete list of calibers. 


TABLE OF CONTENTS 
Omega Saga in Summary 

1. Sister Brands 

2. Pocket Watches 

3. Wristwatches 

4. High Precision 

5. Official watches 

6. Automatic 

7. Seamaster and Divers’ 
watches 
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832 pages, 10” x 12”, 6,625 illustrations (70% in 


full color and most never before published), 
cloth binding with a laminated dust jacket. 
US $380 (incl. shipping + handling) 


All Orders: Toll-free in the U.S. and Canada: 

1 - 888 - 289-0038 


International Orders: +1-973-627-5162 

Fax: +1-973-627-5872 

email: custsvc watch@fulcoinc.com 
















WatchT me 



Scan this code with your phone and get 

WatchTime for your iPhone or iPad LEJ 


□ 











Mobile 

Edition 






Watchtime Digital Editions" 



Hr*H 

Scan this code with your phone 
LEIJkQCT^ and get WatchTime on your Nook 




iPari^ n: 



The Nook edition of WatchTime is also available on Android, Windows and Mac OS 














BACK IS 
BEAUTIFUL 


PHOTOS BY NIK SCHOLZEL 
AND OK-PHOTOCRAPHY 


Our latest portfolio of photos 
proving that some watches look 
as good from the back as from 
the front 



Portuguese Yacht Club Chronograph 

Reference: IW 3902 

Movement: In-house Caliber 89360, automatic; flyback chronograph 
diameter = 30 mm, height = 7.5 mm; 28,800 vph; 40 jewels; 68-hour 
power reserve 

Case: Stainless steel; diameter = 45.4 mm, height = 14.5 mm; curved 
sapphire crystal with nonreflective coating on both sides; screwed 
sapphire caseback; water resistant to 60 meters 

Strap and clasp: Rubber strap with stainless-steel buckle 
Variations: Rose gold ($26,400 ) 

Price: $14,000 


SBC 


Scan here to download 
these photos as 
wallpaper for your 
desktop. 

http://www.watchtime. 

com/?p=19370 


<r\ s 

//\ V\ 

1 

r 

Hr < 

^ Hh #1 i 



Ayr-/ #1 






Madison 8-Days with Eterna Spherodrive 

Reference: 7720.41.13.1229 

Movement: In-house Caliber 3510, hand-wound; dimensions = 27.2 x 
33.2 mm, height = 6.6 mm; 28,800 vph; 23 jewels; 192-hour power 
reserve 

Case: Stainless steel; dimensions = 38.5 x 53.3 mm, height = 13.3 mm 
curved sapphire crystal with nonreflective coating on both sides; 
sapphire caseback secured with eight screws; water resistant to 30 
meters 

Strap and clasp: Alligator strap with stainless-steel folding clasp 
Price: $10,940 





Patravi Evotec Power 

Reserve 

Reference: 00.10627.13.33.01 

Movement: In-house Caliber CFB A1002, auto¬ 
matic; big date; calendar; power-reserve indicator; 
diameter = 32 mm, height = 6.3 mm; 21,600 vph; 
33 jewels; 55-hour power reserve 

Case: Stainless steel; bezel with rubber coating; 
dimensions = 43.8 x 44.5 mm, height = 14 mm; 
curved sapphire crystal with nonreflective coating 
on both sides; sapphire caseback secured with 
eight screws; screwed crown; water resistant to 50 
meters 

Strap and clasp: Calfskin strap with stainless-steel 
folding clasp 

Variations: Stainless-steel case and bezel on calf¬ 
skin strap, stainless-steel case and bezel on stain¬ 
less-steel bracelet ($12,100), rose-gold case with 
rubber bezel on calfskin strap ($35,200) 


Price: $11,200 
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Masterpiece Regulateur Roue Carree 

Reference: MP7148-SS01-900 

Movement: ML153, hand-wound; power-reserve indicator; 
diameter = 36.6 mm, height = 6.3 mm; 18,000 vph; 32 jewels; 
48-hour power reserve 

Case: Stainless steel; diameter = 43.5 mm, height = 14.2 mm; curved 
sapphire crystal with nonreflective coating on both sides; sapphire 
caseback secured with eight screws; water resistant to 50 meters 

Strap and clasp: Alligator strap with stainless-steel folding clasp 

Limited edition: 99 pieces 
Price: $12,800 
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MONTBLANCTimeWalker Dual Carbon Chronograph Automatic 
Reference: 105805 

Movement: ETA 7750, automatic; chronograph; diameter = 30 mm, 
height = 7.9 mm; 28,800 vph; 25 jewels; 46-hour power reserve 


Case: Stainless steel with DLC coating; gold-plated push-pieces; 
diameter = 43 mm, height = 14.4 mm; curved sapphire crystal with 
nonreflective coating on both sides; sapphire caseback secured with six 
screws; water resistant to 30 meters 


Strap and clasp: Alligator strap with DLC-coated stainless-steel buckle 


Price: $ 7,400 
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VACHERON CONSTANTIN Historique 
Ultra-Fine 1955 

Reference: 33155 


Movement: In-house Caliber 1003, hand-wound; 
diameter = 21.1 mm, height = 1.64 mm; 18,000 
vph; 18 jewels; approximately 31-hour power 
reserve 


Strap and clasp: Alligator strap with rose-gold 
buckle 


Price: $30,600 


Case: Rose gold; diameter = 36 mm, height = 4.1 
mm; sapphire crystal; sapphire caseback; water 
resistant to 30 meters 
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Chronometerwerke Tourbillon 

Reference: WG74 0002 

Movement: Caliber CW2, hand-wound; tourbillon; 
chronometer; dimensions = 22.6 x 32.6 mm, height 
= 6.5 mm; 21,600 vph; 19 jewels; 40-hour power 
reserve 

Case: Platinum; dimensions = 41 x 51 mm, height = 
13.7 mm; curved sapphire crystal with non- 
reflective coating on the inside; sapphire caseback 
secured with four screws; water resistant 

Strap and clasp: Hand-stitched alligator strap with 
platinum buckle 

Variations: Dial with three large Arabic numerals 

Limited edition: 25 pieces 
Price: $110,500 




MUHLE GLASHUTTE Germanika V 
Reference: Ml-38-43-LB 

Movement: Sellita SW 220-1 with additional Muhle 
components, automatic; calendar; diameter = 

25.6 mm, height = 5 mm; 28,800 vph; 26 jewels; 
38-hour power reserve 

Case: Stainless steel; diameter = 42.4 mm, height = 
12.3 mm; curved sapphire crystal with nonreflective 
coating inside; screwed caseback with concave 
curved sapphire crystal; water resistant to 100 meters 

Strap and clasp: Alligator strap with stainless-steel 
security folding clasp 

Variations: Silver dial, brown alligator strap, 
stainless-steel bracelet ($2,699) 

Price: $2,599 
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Get the new 


Witch' 


W* 


Welcome! 

In this issue of Watch Time Update we look at new watches from 
the Basel world watch fair, reveal Role* s revamped Yacht Master, 
update you on Dubey 6 Schaldcnbrartds return to the U.S., give you 
the scoop on how Jaeger LeCoultre is celebrate* the new season 
of ‘Mad Men.' and test your knowledge about Audemars Piguecs 
Iconic Royal Oak. 

We hope you enjoy it! 





Did You Know...? 

f — ■_ «*| n This year marks the 40th anniversary of the 

release of Audemars Ptguet s Royal Oak. at the 
time the most expensive steel sports watch on 
the market. From where does this still-popular 
model derive its name? 

' (The answer appears at the bottom of the 
1 newsletter! 


New Watches from Baselwortd 
Hublot Big Bang Ferrari Magic Gold 


Hublot i new partnership with the Italian 
sport scar manufacturer has produced the brand s 
first Ferrari branded timepiece, which features a 
new gold alloy created by Hublot. 



fltak hfff te rtfd iht full ittnr.,, 


Ulysse Hardin Blue Toro 


This limited edition perpetual calendar, with a 
dual tune function powered by an in house 
movement, will be available exclusively at Utysse 
Nardm boutiques. 


Click here to read the hill story,,, 

Carl F. Bucherer Chrooo Perpetual 




This new timepiece uses an m house movement 
to power both a chronograph and a perpetual 
calendar with moon phase and leap year 
function: six functions on three subdials. 

ttte. htft rttti tfif ftlll 


Breitling Transocean Chronograph Unitime 

I Breitling s new world time watch, based on a 
/MB piece from the 1950s. expresses the brands 
x; avtation-tnsplred theme with technkM 

innovations and a strikingly modem design. 

Click here to read the full story... 


Trivia Time 


Prior to Hublot. two other Swiss watch 
companies have made deals with the Ferrari car 
company to market watches under the Ferrari 
name: Girard Perrefaux, in 1994; then. Offiane 
Panerat, to 2005. after the expiration of C P's 
contract. 




Watdfc 


Sign up for our free weekly 

WatchTime newsletter! 

BROUGHT TO YOU BY 
WATCHTIME.COM 

• Each week's top news and 
features 

• The best WatchTime reviews 
and tests 

• In-depth technology coverage 

• Watch scene, watch wallpaper, 
quizzes 


Signing up for Wdtdl 



Just visit our website at 

www.WatchTime.com 

and use the sign-up box 
on the right side. 


is easy: 


Sign up with your phone! 


Text 

WATCHTIME 
to 22828 



Message and data rates may apply. 


Scan this code with your cell phone and sign up to 
our free WatchTime Weekly immediately! 
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On the flight deck of a Citation X business jet in Austin, Texas, Capt. Clay Townsend, left, 
in his Breitling Emergency and co-pilot Michael Brunella in his Breitling Navitimer World 


Father and son MB’s 
Rupert and Ken 
Mayuga, wearing, 
respectively, a Ulysse 
Nardin Marine 
Chronograph and a 
Ulysse Nardin Blue 
Wave, while attending 
the American Heart 
Association Scientific 
Sessions in Chicago 




Tracy Cacatian with his five- 
year-old daughter Isabella 
at her first ballet recital, 
in Redondo Beach, Calif 
He is wearing his Ranerai 
Luminor Marina 1950 
3 Days Automatic, a 
birthday gift from his wife 
and their daughter. 


Watching a San Francisco Giants baseball game from the 
second row, Jill Sundquist wears her Rolex Datejust with 
diamond dial and Jeff Sundquist his Omega De Ville 
Hour Vision. 



Celebrating his 47th birthday at home in Asaba, Delta 
State, Nigeria, Dr. Tony Nwaka sports his Audemars 
Piguet Edward Piguet Chronograph in white gold. His 
wife. Bimbo Nwaka, wears her Patek Philippe Calatrava 
in yellow gold. 
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Josh Durham relaxes in his backyard in Charlotte, 
N.C., with his two-year-old son Jack, his one-week-old 
daughter Grace, and his IWC Aquatimer. 


Eric Butnik, wearing his Omega Seamaster 
Planet Ocean Chronograph Caliber 9300 
during a doctor’s visit with his newborn 
son Shaun 




Facetime 

Galleries 


To submit a photo, please send 
your image to 

photo@watchtime.com with a 
short description identifying 
each person in the photo and 
the watch each one is wearing. 
Please give the first and last 
name of the wearer and the 
brand and model of the watch. 
If the photo was taken at an 
event, please specify when and 
where it was held. Only clear 
images in which both the face 
of the watch and the wearer 
are visible will be considered 
for publication. Images must 
be in JPEG format, no smaller 
than 1 MB. Only the best- 
guality and most interesting 
photos will be considered. 



At “Amen Comer” at the 2012 Masters Tournament at Augusta National Golf Club, from left, Kim Herres 
wears a Rolex President; Dr. Beth Gordineer, a Panerai RadiomirPAM 210; and Dr. Dale Gordineer, a Panerai 
Luminor PAM 289. 



Facetime 
Social Media 

The photos will also appear 
on WatchTime's website 
and on Facebook, Twitter 
and Pinterest. 



Facebook 

facebook.com/ 

watchtimemagazine 



Twitter 

twitter.com/watchtime 

Pinterest 

pinterest.com/watchtime 

Facetime on the web 

watchtime.com/facetime 
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BY JOE THOMPSON 



ection 






versus Seiko 


— he conventions are over. Labor Day 
is past. The battle is joined. The 
question confronting watch lovers is 
this: Will it be four more years for Barack 
Obama’s black-dial, black-strap, steel- 
cased Jorg Gray 6500 Chronograph? Or 
will the torch pass to Mitt Romney’s two- 
tone Seiko Windward Kinetic? What 
wristwatch will carry the awesome respon¬ 
sibility of being the nation’s First Watch? 

Yep, it’s the silly season, as the politi¬ 
cians say, and you never know when a 
wristwatch will insert itself into the presi¬ 
dential campaign and perhaps alter the 
course of history. Don’t be ridiculous, you 
say? To which I reply: Remember 1992! 
This year marks the 20th anniversary of 
the campaign when not one, but two 
watches became issues in an election. One 
of them, some historians say, affected the 
outcome. 

It started with Bill Clinton’s $43 Timex 
Ironman Triathlon. Clinton was the gover¬ 
nor of Arkansas. Timex was one of the 
biggest employers in the state; it had a gi¬ 
ant repair facility there in those days. It 
was normal for the governor, who was a 
jogger, to wear Timex’s top joggers’ watch. 
But something about Clinton or the Timex 
or both just bugged some people, who con¬ 
sidered the watch unpresidential. Gene 
Weingarten, a columnist for the Washing¬ 
ton Post , captured the sentiment, com¬ 
plaining in a column about Clinton’s 
“plastic digital watch, thick as a brick and 
handsome as a hernia.” Unbelievably, 
Clinton had an Ironman problem. 

Omega USA tried to exploit it. It creat¬ 
ed a radio ad that ran in 25 cities for four 
days during the final week of the cam¬ 
paign. “Bill. Bill,” an announcer intoned. 
“You might be talking to Yeltsin soon. Bill. 
Get a new watch. You might be talking to 
John Major. Classy Brit. Lose that watch 
you’re wearing. You want to look impor¬ 
tant. Get yourself an Omega. The sign of 
excellence. A word you used in your last 
speech, in front of all those people, wear¬ 
ing that terrible watch. Time for a change, 
right Bill?” 


When Clinton won, Omega was back 
on the airwaves. “Bill. Bill. You won. Now 
please. Lose the watch. That digital disas¬ 
ter. You’re gonna talk to big important 
people. Give them the right sign. Like we 
told you. You need the Omega.” 

But Clinton’s Timex didn’t cause him 
half the grief that the watch of his oppo¬ 
nent, George H.W. Bush, caused him. 
Bush’s Patek Philippe Calatrava figured in 
one of the most famous episodes in the his¬ 
tory of presidential debates. 

In the second presidential debate on 
Oct. 15, Bush is shown on camera looking 
at his watch, “apparently impatient for the 
evening to end,” says the University of 



Four more years for the current First 
Watch, Jorg Gray? Or is its time up? 


Chicago Press in a web exhibition, “Mem¬ 
orable Moments From Presidential De¬ 
bates.” “The action suggested that Bush 
was distant and out of touch with ordinary 
people,” the university says. Bush later 
confirmed that the event annoyed him. 
“Was I glad the damn thing was winding 
down?” he asked rhetorically in a PBS doc¬ 
umentary. “Only 10 more minutes and I’ll 
be done with this crap.” 


Bush’s costly glance has become a cau¬ 
tionary political tale. At the end of the vice- 
presidential debate in 2000, Dick Cheney 
told his opponent Joe Lieberman jovially, 
“They wouldn’t let me wear a watch.” To 
which Lieberman replied, “I didn’t wear 
mine, either.” 

Increasingly, the press and the public 
pay attention to the watches the candidates 
wear. The days of Pappy Bush’s Patek are 
over. Wearing a Joe Six-pack watch is as 
obligatory now as kissing babies. Like 
Clinton, A1 Gore and George W. Bush both 
wore Timexes in 2002. Observers noted 
that they had polar opposite tastes that re¬ 
vealed much about their personalities. 
Gore wore one of Timex’s most complicat¬ 
ed watches, the digital Data Link capable 
of transferring information from a PC to 
the watch. Bush wore one of Timex’s sim¬ 
plest watches, the analog i-Control Classic 
#16341, which Timex advertised as “the 
world’s easiest-to-use alarm watch.” 

Timex’s long run as First Watch ended 
in 2008. Barack Obama wore a TAG 
Heuer until August 2007, when his Secret 
Service detail gave him a quartz chrono¬ 
graph watch made for the Secret Service by 
Jorg Gray, a private-label watch supplier. 
It’s a version of the Jorg Gray 6500 
Chronograph powered by a Citizen Miy- 
ota movement. The watch has been a con¬ 
stant throughout the Obama presidency, 
and a bonanza for the no-longer-obscure 
Jorg Gray brand. The standard version of 
the watch sells for $395. 

Mitt Romney also wears a quartz 
watch, a Seiko, according to the New York 
Times. The clever lads at watchuseek.com 
have identified the model as a Windward 
Kinetic, which would also have cost 
around $400. There are also photos of 
Romney wearing an as-yet-unidentified 
all-black bracelet watch with three unusu¬ 
al white Arabic double numerals (03, 06, 
09) on the dial. 

As the campaigns swing into full gear, 
we can’t help but wonder if the candidates’ 
timepieces will make headlines in this elec¬ 
tion cycle. It will be fun to watch. O 
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Linde Werdelin 


Oktopus II 

Double Date Dive Series 

Individually crafted in satin-finished 
titanium, Diamond-Like-Carbon 
coated titanium and a black ceramic 
bezel powered by a customized 
Dubois Depraz automatic movement. 
Limited to 88 pieces worldwide. 



(i) Exquisite 

xX/ TIMEPIECES 

l-80(X595-5330 WWW.EXQUISITETIMEPIECES.COM 

4380 GULFSHORE BOULEVARD NORTH, SUITE 800, NAPLES, FL 34103 


LindeWerdelin.com 








OYSTER PERPETUAL SUBMARINER DATE 


f 

ROLEX 


FOR AN OFFICIAL ROLEX JEWELER 
ROLEX # OYSTER PERPETUAL AND 


CALL 1-800-367-6539. 
SUBMARINER ARE TRADEMARKS. 




